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“Rough Proofs 


Arno Johnson proves that people 
with education make more money. 

Does that include the teachers 
who train them? 


7 'S | 


An advertiser of liquor special- 

ties is looking for an agency “to 

_ feed us ideas and ‘wet nurse’ us.” 

The idea is to take the baby off 
the bottle. 


oe aa: 


The Old Professor says he won- 
ders when advertisers will stop 
saying “elemental” when they 
mean “elementary.” 


YP 


Philip Wylie says he’s discon- 
tinuing his newspaper column be- 
cause. the public has so much 

| trouble understanding the truth. 
) They never had any trouble 
understanding Des and Crunch. 


iH Oe 

- © “Which is your best customer,” 

asks eRM, “the architect who de- 

signs the houses, or the bricklayer 
“who builds them?” 


Don’t most bricklayers drive to 


| “work “a 
© - . Na 


re ‘—. Apdouisville packer is putting 

' out” Orton’s chicken giblet 
scrappre, Southern style.” 

Has anyone ever found 

“scrapple” in a Southern vocabu- 

; met y? 


Te 7 


Senator Fulbright says marga- 
rine is the only domestic product 
» that is taxed to protect the market 
+ of another. 

4 Thus far the brewers haven’t 
*omp'ained their tax protects the 
market for milk. 

Ame WKY 

ye President's Council of 
; ¥iomic Advisers says that beef- 
steaks are habit forming. But it’s 
a habit that is easily broken when 
the cow jumps over the moon. 


i ae 


Macy’s scored a big advertising 
success, the Sun reports, with a 
.. $4.48 “drinking and wetting” doll. 
\.. Not even Sparkle Plenty was so 
‘wel! equipped for all emergencies. 


_ ee 


“Advertisers like media aids,” 
‘headlines the world’s greatest ad- 
Yertising journal. 

The best things of life, they say, 
are free. \ 

ee \ oe 

Wilfred Smith, the football ex- 
pert, says the sports writers were 
polled aheat.of the Rose Bowl 
game on the question, “Whom do 
you think will win?” 

They gave the right answer, 
an: way. 

. vv. 

“March of Time's” p.r. film 
shows public relations men “but- 
tonholing clients at cocktail par- 
ties to dissuade them from making 
speeches.” 

tycoon with a public relations 
counse] can always be seen at 
cocktai] parties. 


>]. | a 
This ends the column’s 
eighteeith year, and the business 


is just as funny now as it was 
back in 1930. 


Copy™ Cus. 


‘Sunkist’ Doesn't 
Cover Everything — 
Under the Sun 


Court Gives Small 
Bakery Right to Use 
Famed Label on Bread 


Cutcaco—The California Fruit 
Growers Exchange may have 
spent $40,000,000 on its “Sun-Kist” 
or “Sunkist” trademark, but that 
isn’t going to prevent a local 
bakery in Rock Island, Ill, from 
selling Sunkist bread. 

That is the substance of a de- 
cision handed down here by the 
U. S. Circuit Court of Appeals re- 
versing a lower court decision. 
The court’s ruling, written by 
Sherman Minton, former Indiana 
Democratic senator, constitutes a 
blistering, and sometimes amusing, 
attack on the exchange and the 
California Packing Corporation. 

Winner in the decision so far 
(the case may be appealed to the 
Supreme Court) is the Sunkist 
Baking Company, a copartnership 
of Harry S. and Nick S. Coin. The 
company sells bread in and around 
Rock Island and Davenport, Ia. 
Casper W. Ooms, who retired as 
U. S. Commissioner of Patents last 
September, argued the case for the 
bakery. 


Public Can’t Be Confused 


The circuit court ruled that the 
bakery’s use of “Sunkist” does not 
confuse the consumer about the 
origin of the bread marketed 
under that name, on which both 
the exchange and the California 
Packing Corporation have reg- 
istered trademarks. 

The court did not “find it neces- 
sary to discuss the very serious 
charge of the defendants, made 
here for the first time, that the 
plaintiffs, because of unclean 
hands in the use of the trade- 
marks, are not entitled to the 
equitable relief they sought and 
obtained.” 


Licenses Some Bakers 


This refers to Mr. Ooms’ charge 
that California Packing Corpora- 
tion (marketer of Del Monte and 
Sunkist fruits and vegetables, in- 
cluding Sunkist raisins) licenses 
bakers in many cities to use the 
Sunkist label on bread providing 
they use Sunkist raisins, and re- 
quires each baker to buy all wrap- 
pers and advertising material 


(Continued on Page 58) 


A Reader... 


waves the flag for 
Morgan. See ‘Voice,’ 


Page 50. Other features: 
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INTERNATIONAL FLAVOR—Four-color 

bleed pages in national magazines this 

year will tell Willys-Overland's story of 

international acceptance of the Jeep 

station wagon, supplementing earlier 

economy and double-utility appeals. 
(Story on Page 8.) 


Radio and Video 
Manufacturers to 
Boost Ad Budgets 


New York—Radio and televi- 
sion set manufacturers, anticipat- 
ing increasingly stiff competition 
during the coming months will, 
in many cases, boost their adver- 
tising budgets to all-time highs 
in 1948. 

RCA Victor division of Radio 
Corporation of America — which 
never talks in terms of figures— 
will spend more money than ever 
before to push its line of radio 
and video receivers. 

Magazine copy, through J. Wal- 
ter Thompson Company, will be 
stepped up starting this month. 
Full-page, four-color spreads in 
Collier’s, Life and The Saturday 
Evening Post will feature two 
table model radios in combination 
with a record player attachment. 

RCA also plans to expand its 
newspaper expenditures. Con- 
certed campaigns will be sched- 
uled in various cities as new tele- 
vision stations go on the air. Ad- 
vertising executives also expect 

(Continued on Page 59) 


Marketing Experts See 


Westinghouse 
Will Promote 
‘Tell-All Tag’ 


Informative Labels 
Back Up Salesmen's 
Product Claim 


Cuicaco — New informative la- 
bels on its appliances, termed 
“Tell-All Tags,’ will be intro- 
duced by Westinghouse Electric 
Corporation, Pittsburgh, here this 
week during the annual winter 
home furnishings market. 

T. J. Newcomb, sales manager 
of the company’s appliance divi- 
sion, described the new labels as 
Westinghouse’s “response to the 
growing interest of consumers in 
informative labeling and to the 
increased use of informative la- 
bels as retail sales tools.” 

The 1948 Tell-All tags, designed 
to appear “less like engineer re- 
ports and more like informative 
pieces of literature,” carry, on the 
front page, the name and prin- 
cipal sales features of the indi- 
vidual appliance. Inside sections 
tell what the appliance will do, 
how to use it and care for it, and 
how it is constructed. The tags 
also carry the manufacturer’s 
guarantee or warranty, and will be 
sealed on the appliances as they 
move along the assembly line. 


Made Consumer Study 


Prior to launching the new pro- 
gram, Westinghouse made a sur- 
vey of informative labels in 35 
cities, Mr. Newcomb said, which 
showed that informative labels: 

“1. Arrest the attention of pros- 
pective customers and keep them 
interested in the appliance in case 
a salesman is not available at the 

(Continued on Page 60) 


Last Minute News Flashes 


Gillette Buys Toni from Harris Brothers 
Boston — Gillette Safety Razor Company has bought Toni, Inc., 
which sold over $20,000,000 of home permanent wave sets last year. 
Owned by Neison and Irving Harris, Toni has boosted its advertising 
budget in the past three years from zero to a 1948 level of more than 


$5,000,000 (AA, Oct. 1). 


Toni, which has moved headquarters from 


St. Paul to Chicago, will continue to be operated by the Harris broth- 
ers as Toni division of Gillette. The purchase price ran, well into 


eight figures. 
Toni’s by Foote, Cone & Belding. 


Gillette advertising is handled by Maxon, Inc., and 


Dictograph Appoints Lawrence Fertig & Co. 

New YorK—Dictograph Products, Inc., manufacturer of Acousticon 
hearing aids and Acousticon-Radion, has appointed Lawrence Fertig 
& Co. to handle its advertising. The company is beginning a new 
campaign for the new Acousticon-Radion and has already run copy 


in the Chicago Tribune and New York Times. 
formulated for a complete 1948 advertising schedule. 


Plans are now being 
Hirshon-Gar- 


field, Inc., previously handled the account. 


To Launch 


New Yor«K 


ional Ads for Lustre-Creme 


olgate-Palmolive-Peet Company will break this month 


its first national advertising campaign for Lustre-Creme shampoo in 

Ladies’ Home Journal, McCall’s and\Woman’s Home Companion. This 

will be followed next month by copy in. Life, and later by spot radio 

and newspapers. Lustre-Creme’s budget is expected to total $2,000,- 

000. Lennen & Mitchell recently was appointed for this account. 
(Additional News Flashes on F age 63) 
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‘Good Business’ for ‘48 | 


Advertising Age 
‘Straw Vote’ Shows 
Plenty of Optimism 


Cuicaco — 1948 looks like at 
least as good and probably a bet- 
ter business year than 1947 to. 
marketing researchers, sales an- 
alysts, economists, teachers and 
marketing executives. 

In a “straw vote” of 112 indi- 
viduals attending the winter con- 
ference of the American Market- 
ing Association here Tuesday, 
ADVERTISING AGE learned that the 
membership of the association, in- 
cluding many of the nation’s fore- 
most economists, is surprisingly 
optimistic about the general busi- 
ness outlook for the new year. 

When asked “How do you think 
1948 will stack up against 1947 
from the standpoint of general 
business activity?”, only 11.6% of 
those filling out ballots said 
“worse.” On the other hand, 
51.8% expressed the belief that 
the new year would be “about the 


same” as 1947, and 36.6% said 
“better.” 


See Higher Income 


An even larger percentage— 
63.4%—expect national income in 
"48 to be larger than in ’47, while 
24.8% expect it to be about the 
same, and only 11.8% anticipate a 
drop. Among those who expect 
1948 income to exceed ’47, 17% 
believe the increase will be less 
than 10%, while 22% believe it 
will hit betwen 10 and 20% over 
last year, and one respondent be- 
lieves 1948 national income will 
exceed the 1947 figure by between 
20 and 30%. On the other hand, 
those who feel that income will 
drop vote 70% for a drop of. less 
than 10%, 23% for a drop of be- 
tween 10 and 20%, and the re- 
mainder for a decrease of be- 
tween 20 and 30%. 

The rise in national income is 
expected to come from higher 
wage rates, it is clear, since the 
overwhelming majority (64%) of 
the respondents, believe employ- 
ment levels in ’48 will be about 
cne same as at present, while 22% 
expect an actual decline in em- 
ployment, and only 14% look for 
an increase. Among those who 
expect decrease in employment, 
75% expect a drop of less than 
10%, and 25% believe the decline 
will be between 10 and 20%. 


Predict Greater Sales 


The AMA members are like- 
wise optimistic about the outlook 
for retail sales. Of those replying 
to the question, 44% expect them 
to rise above 1947 levels, while 
28% expect them to remain at 
about ’47 levels, and 28% antici- 
pate a decline. Among those who 
believe that retail sales will rise, 
52% believe they will exceed 1947 
by less than 10%, while 44% be- 
lieve the figure may be between 
10 and 20%, and 4% feel that 1948 
retail sales may soar to 20-30% 
over 1947. On the other hand, 
among those who anticipate a de- 
cline, 72% believe the decline 
will amount to less than 10%, 
while 24% believe it may reach 

(Continued on Page 62) 
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Quinn Succeeds 
Akers as Dodge 
Sales Manager 


Detrorr—lZ. L. Colbert, presi- 
dent of Dodge division of Chrys- 
ler Corporation, has announced 
the retirement of Forrest H. Akers 


as vice-president in charge of 
sales, and the appointment of 
E. C. Quinn as general sales man- 
/ ager. 

Mr. Akers, who completed 25 
years of sales duties with Dodge 
last October, is also vice-president 
and director of the division. Mr. 
Colbert said Mr. Akers would de- 
vote his time to the Michigan 


LETTER GADGETS keep those letters out 
of the waste basket and pay for them- 
selves many times, These are attention- 
getters which triple the pulling power of 


letters or circulars when — ly used. 
Send for circular and price tht Mustrat: 
ing many of them. 

AL MITCHELL | 
Room 726, 111 W. Jackson Blvd., Chicago 4 


State College 
interests.” 

Mr. Quinn, who has held the 
post of Dodge Detroit sales man- 
ager since 1945, joined Chrysler 
in 1934. Prior to that time he was 
with Studebaker Corporation. 
With Dodge he has served as spe- 
cial service representative, re- 
gional merchandising manager in 
San Francisco, district, city and 
regional manager and _ assistant 
sales manager. 


Mills Asks Extension 

Mills Industries, Chicago, maker 
of vending machines, has filed a 
petition in federal court asking 
extension of time for payment of 
debts. It lists assets of $9,117,021 
and liabilities of $13,971,642. 
Spokesmen said the company is 
solvent. 


“and his business 


Getz Heads Barton 


Oscar Getz, vice-president and 
director of Barton Distilling Com- 
pany, Bardstown, Ky., has been 
elected president of the company, 
succeeding the late Henry Klein. 


College Attitude 


Toward Selling 
Studied by AMA 


Cuicaco— Of 68 colleges and 
universities answering a question- 
naire, 47 give courses in salesman- 
ship and 21 do not. Not many 
more than half (44) of the re- 
spondents, however, believe that 
their students are favorably in- 
clined toward selling as a career. 

The study was made by the 
teaching of salesmanship commit- 
tee of the American Marketing 
Association, headed by Brooks 
Smeeton, Notre Dame University, 
and preliminary results were given 
to AMA members at the winter 
conference here last week. 

A total of 125 instructors on 
marketing were queried by the 
committee, with 68 replying. 
Among the 21 schools not giving 


salesmanship courses, the princi- 
pal reasons advanced were that 
“we train for the executive level” 
and “salesmanship is too voca- 
tional in nature.” Where courses 
in salesmanship are not given, the 
subject is given only the most mi- 
nor attention in other marketing 
or sales management courses, the 
study shows. 


Split on Professional Status 


The most frequent reasons ad- 
vanced by those who said their 
students looked favorably upon 
selling as a career included: op- 
portunity for higher than ordinary 
income; sales positions always 
available for good men; good train- 
ing for executive work; plan to 
follow selling as a career. Those 
who thought students looked un- 
favorably upon selling said they 
did so because of: low starting 
wages; not sufficient security; too 
much traveling; great fluctuations 
in income, etc. 

Asked, “What is your attitude 
toward the idea of selling being a 
profession?”, the 56 teachers who 


the 
twain 


DID 
meet 


East is east and west is west 
and never the twain shall meet 


Kipling wrote that many years ago. But he was wrong: 


For today, people in the Far East and other areas depend 
on the west—they depend on America—for many products. 


Most important is industrial machinery —the United States 
No. 1 Export. Yes, machine tools and other equipment manu- 
factured here are shipped to all parts of the world and are 
operated by Sikhs, Hindus, Chinese, Indonesians, Latin 
Americans. Almost everywhere in the world men are build- 
ing a better standard of living for themselves with American 
machinery. 


~—— MeGraw-Hill International Publications — 


And executive buyers overseas read about American equip- 
ment and methods in two authoritative international maga- 
zines — McGraw-Hill Digest and Ingenieria Internacional 
Industria. Call or write today for sample copies and rates. 


330 West 42nd Street, New York 18, N. Y. 


Branch offices: Philadelphia, Boston, Cleveland, Chicago, St. Louis, Detroit, Pittsburgh, San 
Francisco, tos Angeles, Atlanta, Washington, London, Buenos Aires, Mexico City, Rio de Janeiro 


, 
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answered split evenly. Half 
thought the idea had merit, and 
half couldn’t visualize professional 
status for salesmen. 

To a question as to what could 
be done to bring universities and 
business closer together in the 
field of selling, those teachers re- 
plying suggested cooperative train- 
ing programs for both teachers 
and students, including vacation 
work in industry; more _ guest 
speakers from business; more 
business material on salesmanship ; 
for school use; permission for stu- 
dents to attend sales conferences; 
the establishment of conferences 
or seminars on various campuses, 
etc. Development of liaison com- 
mittees and advisory groups from 
such organizations as the National 
Federation of Sales Executives ; 
was also suggested. 


Most Have Sold 


A large majority of teachers 
have found sales material fur- 
nished them by industry helpful, 
41 respondents giving this answer, 
while 14 definitely said they had 
not found such material helpful. 

Training programs were voted 
the most wanted or most useful 
material, with other material in 
demand including methods for se- 
lecting, supervising, hiring, com- 
pensating salesmen; application 
blanks, tests, interview records; 
motion pictures; manuals and sales 
presentations; case material; ad- 
vertising material, and guest 
speakers. 

Fifty-seven of the teachers re- 
plying to the questionnaire have 
had personal experience with sell 
ing, principally in the retail fiéld, 
and 32 admit that they liked the 
experience. 

Serving with Mr. Smeeton on 
the teaching of salesmanship cori- 
mittee are Dave Osborne, director 
of sales training of Studebaker 
Corporation, and A. W. Morrison, 
Chicago sales consultant. 


Appoints R. B. Hare. 1 

R. B. Hara, advertising man-~ 
ager of the Evening Telegram, 
Toronto, has been appointed by 
the American Newspaper Publish- 
ers Association as the Canadian 
member of its committee on ad- 
vertising agencies. 


WCOP Transfers Kidder 
Fred Kidder, who joined Statio 

WCOP, Boston, last spring, 

been transferred to the sales 

— as local sales represent 
ive. 


HARD 
WORK 
DOES IT! 


Flashes of inspiration, brilliant 
writing, glittering art-work, 
and all the trappings of show- 
manship have their place in 
advertising, as elsewhergr 


But the things that a an 
advertising agency/ lastingly 
good are sound selling ideas 

. experience in the tech- 


niques of presenting those \. 
ideas . . loyalty to plans l, 
associates and clients - = 


and good plain hard work. 


IT DOESN‘’T PAY 
TO ADVERTISE -% 
unles- you do it right! 


JOHN MATHER LUTON” 
Co., Inc,» ADVERTISING 


GRAYBAR BUILDINGS 
N. Y. 17, N.Y. 
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IMPORTANT ANNOUNCEMENT FOR 
ADVERTISERS AND AGENCIES 
EFFECTIVE IMMEDIATELY... 


The Philadelphia Mnguirer 


HAS APPOINTED AS ITS EXCLUSIVE 
ADVERTISING REPRESENTATIVES 


THEO. W. LORD 


Empire State Building, New York City 


ROBERT R. BECK 
20 North Wacker Drive, Chicago 


GEORGE S. DIX 


Penobscot Building, Detroit 


You undoubtedly are familiar with the great advances made by 
The PHILADELPHIA INQUIRER. Tremendous increases in circulation and 
advertising have established THE INQUIRER as one of America’s greatest 
newspapers and most productive advertising forces. 


This continuing growth leads logically to establishment of exclusive 
representatives. We will thus be able to provide more direct and personal 
services for our many friends among agencies and advertisers, as well as 
the many new accounts which have discovered THE INQUIRER’S selling 
influence. We firmly believe that the hundreds of daily requests for infor- 
mation and marketing data which we receive can be better handled under 
this exclusive arrangement. 


On the West Coast, Fitzpatrick and Chamberlin, 155 Montgomery St., San 
Francisco, continue as representatives for The PHILADELPHIA INQUIRER. 


CIRCULATION: DAILY...OVER 700,000 + SUNDAY...OVER 1,000,000 


FIRST IN ADVERTISING VOLUME FOR FOURTEEN CONSECUTIVE YEARS 
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Midwest Co-op 
to Launch Drive 
for More Members 


Kansas City, Mo.—Consumers 
Cooperative Association on Feb. 2 
will open its greatest drive for 
new members of its large regional 
organization. 

In cities and towns of nine 
states served by the oil and farm 
co-op, members will call on 
friends and neighbors to show 
them the advantages of coopera- 


Transparent Plastic 
Presentation Books, 
Folders, Envelopes, 
Holders, Covers,Cases ” 
Ask Your Stationers for our Catalog 


P.. Box 242 Cooper Station, New York 3, N.Y. 


tives and urge them to join not 
only CCA but medical, insurance, 
burial and other co-ops as_ well. 

The co-op adding the greatest 
number of members will select a 
member whom CCA will send on 
an expenses-paid trip to visit 
European cooperatives. 


Sloane-Blabon Promotes 
Robinson and Russell 


Robert C. Robinson and James 
W. Russell have been appointed 
eastern sales manager and mid- 
western sales manager, respec- 
tively, of Sloane-Blabon Corpora- 
tion, New York, maker of floor 
coverings. 

Mr. Robinson has been with the 
firm for 12 years and was sales 
supervisor for metropolitan New 
York until his present appoint- 
ment. Mr. Russell joined the com- 
pany nine years ago and since last 
year has been assistant sales man- 
ager in New York. In his new 


| job, he is in the Chicago office. 


Amer. Network 
Appoints Four 
Vice-Presidenis 


New YorK—Four division ex- 
ecutives have been named vice- 
presidents by the American Broad- 
casting Company. Announcement 
of these promotions, effective Jan. 
1, was made by Mark Woods, ABC 
president. 

The new vice-presidents, all of 
whom formerly were department 
directors, are: Ivor Kenway, ad- 
vertising, promotion and research; 
Frank Marx, general engineering; 
Robert Saudek, public affairs, and 
Thomas Velotta, news and special 
events. All will report to Robert 
E. Kitner, executive vice-presi- 
dent for the network. 

Mr. Kenway joined ABC in 
January, 1944, and was named 
manager of advertising and pro- 


motion a few months later. Mr. 
Marx, formerly chief engineer of 
WMCA, New York, has been with 
American since 1943. 

With ABC since 1942, Mr. 
Saudek was named director of 
public affairs in January, 1947. 
Mr. Velotta began his 20 year 
radio career in 1927 as a page boy 
at NBC; he was appointed direc- 
tor of news and special events at 
ABC in January, -1946. 


Toni Splits Staff 


Toni Company, St. Paul, maker 
of home permanent wave kits, has 
moved its advertising and sales 
departments to 75 E. Wacker Dr., 
Chicago. — 


Elects Minckler 


R. L. Minckler has been elected 
president of General Petroleum 
Corporation, Los Angeles. He suc- 
— S. J. Dickey, who retired 

an.. I. 


of Chicago. 


@ Over 
population. 


Facts About 
the QUAD-CITIES 


@ Largest market in Illi- 
nois and Iowa, outside 


200,000 urban 


@ Average family income 
exceeded $4,400 in 


1946. 
@Over $175 million in 
retail sales in 1946. 


@In the heart of the rich 
Corn Belt. 


Nearly 602 
‘of my “spread” is on 
the ILLINOIS side — 


Moline-East Moline area. 


Company 


ISL 


DAVEN- 
PORT 


Wa lon 


Yes, nearly 60% of the Quad-City population 
live on the Illinois side — in the Rock Island- 


Argus-Dispatch are the only. daily newspapers 
published in this area . . . the only daily news- 
papers that effectively cover this major portion 
of the Quad-Cities. 


Over 48,706 combined circulation without dupli- 
cation. Large national advertising lineage proves 
the worth of these newspapers. Write for details. 


National Representatives — the Allen Klapp 


and MOLINE DISPATCH 
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1947 Production 


Hits Record Peak 
at $230 Billion 


WASHINGTON — The Commerce 
Department reported last week 
that gross national product 
reached an all-time peak of $230 
billion in 1947, but that the in- 
crease resulted more from price 
inflation than from any improve- 
ment in the rate of production or 
consumption. 

The department’s year-end sum- 
mary showed the wholesale price 
level only slightly below the May, 
1920, peak. The consumer price 
index and the index of prices 
received by farmers were already 
beyond the 1920 peak. 

After leveling off during the 
second quarter of the year, busi- 
ness purchasing, prices and pro- 
duction spurted after mid-year on 
the impetus of European buying, 
veterans’ terminal leave bonds, 
and improved incomes for wage 
earners, farmers and_ business 
men. 


Hit Production Peaks 


The increase in physical output 
during the year was most notable 
in construction and in manufac- 
turing of producers’ goods and 
consumer durables. Production of 
some non-durables, including 
clothing, shoes and textiles, fell 
off. Postwar production peaks 
were reached for freight cars, 
automobiles, refrigerators and 
washing machines. 

_ National income for individuals 
and corporations went above $200 
billion. 

Personal incomes were up 11% 
to $197 billion, but expenditures 
for goods and services increased 
14% to $144 billion. Personal sav- 
ing dropped from $15 billion— 
9% of disposable personal income 
in 1946—to $11 billion, 6% of 
1947’s disposable personal income. 


Loans Up One-Fourth 


Commercial and industrial loans 
were up a fourth from $11.4 bil- 
lion during the year. Consumer 
credit increased more than a third. 
An all-time record of $12.7 bil- 
lion of new construction was put 
in place during the year, but in 
physical units, housing starts were 
below the 1925 peak. 

Wholesale prices increased about 
a fourth during the year. Prices 
of industrial products were up a 
fourth; prices of farm products 
more than a fifth and foods about 
30%. Farm and food prices were 
higher in relation to prewar prices 
than were industrial commodity 
prices. 

Consumer prices advanced about 
13% over the 1946 index of 139. 
While food prices continued to 
rise sharply, prices of other goods 
and services generally have moved 
upward also. 


West Backs Ad Council 


Charles H. Ferguson, San Fran- 
cisco manager of Batten, Barton, 
Durstine & Osborn and vice-chair- 
man of the Pacific and Mountain 
States committee of the Advertis- 
ing Council, has just completed 
circulation of a letter to adver- 
tiser and agency officials through- 
out the area to outline current ac- 
tivities of the council. He an- 
nounced in the letter that mem- 
bers of a general regional Adver- 
tising Council committee will be 
appointed in each city of size in 
the western area, and requested 
full support of the plan. 


Always Dependable Quality ibaa 
0 Fn Ct 
= ENGRAVING «gg 
208 S. STATE ST. ST. JOSEPH, MICH. 
PHOTO ENGRAVING - ART-COPY-LAYOUT 


«A ONE COLUMN CUT OR A 
COMPLETE COLOR BOOKLET 
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is message is for 


High Powered 


( Reading Time —50 seconds) 


Yes, it’s for the gentlemen who have to ‘‘skin the cat’, financially 
speaking. For the hard-hitting Sales Managers, Advertising and 
Agency executives faced with the spiraling costs of magazine space 
in many leading weeklies and monthlies. Higher costs that offer no 


increased circulation guarantees, no larger bonus circulations! 
What to do... increase ad budgets? . . . decrease ad insertions? 


The more astute of these high-powered men have found another way 


to ‘‘skin the cat’’. They’ve examined Liberty’s exclusive ‘‘plus 
‘i package’. They’ve found, point by point, 
iy it is 48's most profitable magazine buy. 


BOSE SCS oboe We suggest you investigate. 
; You'll undoubtedly be startled. 


Here it is ... LIBERTY’S EXCLUSIVE “PLUS PACKAGE”. It’s producing 


results for many leading advertisers. 


1. Greater ad visibility because of 50% top monthlies to gain circulation during 


editorial to 50% advertising policy. the 1947 periods audited by the ABC. 
Now selling over 1,600,000 copies. 

2. Greater ad readership in both four 

4. An active buying readership of over 

7,500,000, the majority under 45 years, 

; who are in the acquiring periods of 

3. Climbing, steadily climbing circula- their lives. 


tion. Liberty is the only general maga- 


color and black and white as proved 
by Starch. 


5. Low base rates give absolutely high- 


zine among the 3 top weeklies and 4 est circulation per advertising dollar. 


1, Tht 
aunty &e Libeity / 


LIBERTY MAGAZINE, INC. Paul Hunter, Publisher 


Advertising Offices . . . New York, Chicago, Detroit, Los Angeles 
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FCC Okays. Plan 
: to Build Network 
of Video Circuits 


WASHINGTON — A_ $76,130,000 | Charlotte, New York and Albany, | 
AT&T expansion program ap- Philadelphia and Chicago, 


fern cities. 
| Along with new telephone, tele- 


Washington, Washington and 


proved by the FCC last week will Chicago and St. Louis. 
provide 1,500,000 new channel, Once the system is completed, 


miles of circuits, including facili- 
ties for network television for a 


/it also will be possible for tele- 
|vision network programs to orig- 


number of eastern and midwest- imate or be received in additional 


cities enroute, including Balti- 
more, Richmond, Pittsburgh and 
| Cleveland. 

AT&T says that the 1948 pro- 
gram will take care of many of 
the metropolitan centers where 
television network services will be 
needed in the immediate future, 
and will provide experience and 
training toward the operation of 


graph and_ broadcast circuits, 
AT&T will construct television 
cables linking New York and 


and 


additional commercial television 
'circuits. Boston may be tied into 
‘the AT&T system by means of an 
experimental microwave circuit 
now existing between that city and 
New York. 


Elects Bechaud V.P. 


A. B. Bechaud, sales manager, 
has been elected vice-president of 
Ben-Hur Mfg. Company, Milwau- 
kee. 


Goodes Joins Fitzgerald 
Edmund G. C. Goodes Jr. has 
joined the sales department of 
Fitzgerald, Inc., Providence, R. L., 
agency, to serve as contact man. 


Gets Trailer Account 
Trailmobile Company, Cincin- 
nati, maker of commercial trailers, 
has appointed Ross Roy, Inc., De- 
troit, to handle its advertising. 


ITU, Commercial 
Shop Contract 
Expires in Chicago 


Cuicaco—The contract between 
commercial printing houses here 
and their 3,500 union linotype op- 
erators and composing room em- 
ployes expired New Year’s Eve. 

Up to that time there was no 
slowdown or threat of strike. Be- 
lief is widespread here that the 
ITU local will not force the issue 
of a “no contract” agreement for 
another week at least. 

Meanwhile, newspapers here 
continue to print their photo-en- 


AMERICAN e 
5,000 WATTS @ 980 KC 


Represented Nationally by The Katz Agency, Inc. 


on 


Map and Tabulation Based on BMB Audience Study No. 1—March 1946 


alt) 


DAYTIME COVERAGE 


MUTUAL 


BMB ‘ BMB Station 
County a gy Audience 
Units Families 
Home City 
Nashville 83% | No. of 47,850 39,810 
Home County Counties 67,540 57,610 
Davidson 85% 
Percentage Levels 
80% and over 11 98,290 83,520 
— = 16 107,030 90,130 
eS oe 20 128,750 104,010 
a 29 159,060 120,030 
— 35 180,260 129,760 
— 43 195,490 135,120 
ae lUlUC™ 48 216,800 - 140,900 
20% " " 49 224,490 142,470 
= lh ™ 60 252,610 146,690 


“Figures in counties indicate rhe percertoge 
of radio families thot comprise the station, 


Comrlcte CMB County and City Peta evailable on request. 


BUTLER\ EDMON- 


/ CHRISTIAN] 39 


\ 20 


CALLOWAY 


-\ MONTGOMERY! 2o5e2} 50 


= ‘a? 


| LIN 
Ra 


SONTS 


7 ALLEN “monroe 


CLINTON 


\ /FENTRESS 
6 


lM 


81 VAN 
WARREN |BUREN 
51 ‘\ 32 


aA 


COL 
44 


WSIX gives you all three: Market, Coverage, Economy 


BLED- 


12 


- bain ae 
ia 


anal — 
> A 


Lu.e mop—Copyright Hogstrom Company, Inc., N. Y., Mapmakers 


SOE 


Advertising Age, January 5, 1948 


graved editions, apparently suf- 
fering little loss of advertising as 
the result of the six-week strike 
of their 1,500 union printers. 

Mayor Kennelly announced 
Tuesday that no progress had been 
made in five meetings he held with 
the union and employer repre- 
sentatives in an effort to bring 
the two sides closer together. 


Kersten Makes Suggestion 


At the congressional hearing 
here—which is expected to end 
the middle of this week—a ray of 
hope for a basis of settlement was 
held out by Rep. Charles Kersten 
(R., Wis.). He offered the follow- 
ing suggestion for settling the 
strike: 

“The publishers agree not to 
hire anyone who, or introduce or 
assign work in the plant which, 
would in any respect interfere 
with the full right of the employes 
to self-organization and to main- 
tain equality in collective bar- 
gaining or that will in any way 
tend to depress wages or working 
conditions, or that will interfere 
with the employes’ full freedom of 
association or organization.” 

Robert C. Bassett, labor counsel 
for the Hearst Newspapers, said 
the publishers would agree to 
study the proposal. He said the 
publishers demand (1) the secur- 
ity of a contract, (2) provision for 
mutual responsibility in its en- 
forcement and (3) complete re- 
spect for the law of the land. 

Mr. Bassett said newspaper pub- 
lishers here have never desired 
to use the anti-closed shop pro- 
visions of the Taft-Hartley Act 
to hurt the ITU, and that the 
union had struck only because it 
fears that perhaps 5% of the pub- 
lishers in the U. S. may try to 
break up the union through those 
provisions. . 

Union leaders at the hearing de- 
nied, however, that the local here 
does not have autonomy from the 
national union and said they 
struck to obtain higher wages. 


STRIKE IN LONGVIEW 


LONGVIEW, WasH.—ITU printers 
struck against the Longview News 
last week, forcing the newspaper 
to turn to photo-engraving proc- 
esses in printing the paper. The 
strike was called over the “no 
contract” issue. 


CAPITAL PARLEYS ON 


WaASHINGTON—Newspapers here 
were advertising for Varitypists 
last week, but negotiations were 
still going on with composing 
room employes who threatened a 
strike vote. 

As in other cities where ITU 
members and employers are at 
odds, wage considerations were 
submerged in arguments over 
union security safeguards which 
the union demands in new con- 
tracts. Composing room forces 
petitioned the international union 
for a strike vote last week. 

Despite this action, a further 
session was planned in an effort 
to avoid a walkout. 


Lorelei to Braitsch 


Lorelei Gift Shop, Providence, 
R. I., mail order gifts, has placed 
its advertising with Arthur 
Braitsch Advertising Agency, 
Providence. 


BEGINNER'S LUCK ? 
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$1,579,406,000.00° 


*Based on 35% increase in first nine months over 1946 income, same 
period, as reported by the U S. Bureau of Agricultural Economics. 


AN AVERAGE OF $9,683 PER FARM 


Here is one great agricultural market unit thoroughly covered by The 
WESTERN FARM LIFE. A market of 163,098 farms, including 9,660,160 acres 
of irrigated farm land—46.1% of all land under irrigation in the U. S. 
With Farm Income up 35% over 1946, buying power for 1948 is assured. 

The WESTERN FARM LIFE, in its Regular and Livestock Editions com- 
bined, ranked third among all farm magazines and farm papers published 
in the United States in total advertising lineage in 1946. The Livestock | 
Edition is distributed as a plus service to 16,000 stockmen who are among 
the regular subscribers. The WESTERN FARM LIFE’S 122,068 paid circula- 
tion (June 15, 1947), combined editions, covers this market thoroughly. 


The following list of national, regional and state accounts used The 
WESTERN FARM LIFE in 1947. 
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NATIONAL ADVERTISERS FOR 1947 


Automotive Advertisers 


AC Spark Plug Company 
Carter Oil Company 

Champion Spark Plug Company 
Champlin Refining Company 
Chevrolet Motor Company 
Consumers Coop. Association 
Continental Oil Company 
Dodge Motors 

Edison-Splitdorf Corporation 
Firestone Tire & Rubber Company 
Ford Motor Company 

B. F Goodrich Company 
Goodyear Tire & Rubber Company 
Omaha Standard Company 
Quaker State Oil Refining Corp. 
Seiberling Rubber Company 
Sinclair Refining Company 
Skelly Oil Company 
Socony-Vacuum Oil Company 
Standard Oil Company 

U. S. Rubber Company 
Willys-Overland Motors 


Household Goods 


Best Foods, Inc. 

Dar-Lyn Garment Company 
Foley & Company 

J. A. Folger & Company 
Foster Millburn Company 
General Foods, Inc. 

The Glidden Company 
Grove Laboratories 
Guiberson Corporation 
Home Needle Art Company 
Hoover Liniment Company 
Hulman & Company 

Jaques Mfg. Company 

Sam Johnson & Son Fisheries 
H J Justin & Sons 

Kerr Glass Mfg. Corp. 
Knight's Remnants 

H. D Lee Company 

Locke Warm Morning Stove Co, 
Majestic Mfg Company 
Mantle Lamp Company 

A. Y. McDonald Mfg. Company 
Mentholatum Company 
Midwestern Stores 

Morton Salt Company 

Penn. Salt Company 
Perfection Stove Company 
Permanente Metals Corp. 
Lydia E. Pinkham Med. Co, 
Quality Remnants 

The Quilt Lady 

Remnant Shop 

Safeway Stores, Inc. 
Sherwin-Williams Company 
Sioux Falls Surplus Store 
Smith Brothers 

Swift & Company 

A. J. Tower Company 
Tyle-Bord Company, Inc. 
Western Stationery Company 
Weyerhaeuser Sales Company 
E H. Wright Company 


Implement and Farm 
Equipment 

Adams Hard Facing Company 
Aeroil Products Company 
Allis-Chalmers Mfg. Company 
W. R. Ames Company 
Automatic Equipment Company 
Bean-Cutler, Inc. 

Bearing Dist. Company 
Bellingham Mig. Company 
Belsaw Machinery Company 
Booster-Buck Mfg. Company 
Bready Tractor & Implement Co. 
Butler Mfg. Company 

J. I. Case Company 


Caterpillar Tractor Co. 
Central Mfg. Company 
Champion Sprayer Company 
Clinton Machine Company 
Columbian Steel Tank Company 
E. D. Dahlman 
Davis Mfg. Company 
Dawson Mfg. Company 
Dearborn Motors 
Deere & Company 
DeLaval Separator Company 
Dempster Mfg Company 
Henry Disston & Sons, Ine. 
Do-Away-Labor Mfg. Company 
Dowden Mfg. Company ~* 
Du-More Farm Equipment Co. 
Eastern Tractor Mfg. Corp. 
Fairbanks-Morse Company 
A. B. Farquhar Company 
Harry Ferguson, Inc. 
Ford Tractor Company 
General Electric Company 
Granger Mfg. Company 
Hammer-Bray Company 
Hardie Mfg. Company 
Horn Mfg. Company 
H. D. Hudson Mfg. Company 
The Innes Company 
International Harvester Company 
Irrigation Equipment Company 
Johnson Gear & Mfg. Company 
Johnston Pump Company 
Keystone Steel & Wire Co, 
King-Wyse, Inc. 
Kirby Sales Company 
Krause Plow Company 
Link Mfg. Company 
Marquette Mfg. Company 
Minn.-Moline Power Imp. Co. 
F. E. Myers Bro. Co. 
Myers-Sherman Co. 
New Idea, Inc. 
Northwest Metal Sales Co, 
Oliver Corporation 
Ottawa Mig. Company 
Parma Water Lifter Co. 
Peerless Pump Company 
Penetrator Syphon Company 
Perfection Mfg. Corp. 
Poweraire Corp. 
Prime Mig. Company 
St. Paul Hydraulic Hoist 
Seaman Motors 
Siebring Mfg. Company 
Smalley Mfg. Company 
Stoody Company 
Superior Separator Co. 
Taber-Bushnell & Co. 
Timken Roller Bearing Co. 
Western Land Roller Co, 
Witte Engine Works 
Worthington Pump & Machinery 
Corp. 
Wyatt Mfg Company 


Poultry and Poultry 
Remedies 


Berry Brothers Farms 
Berry's Ajax Hatchery 
Brookfield Chickeries 
Burrell-Dugger ° 
Colonial Poultry Farms 
Gland-O-Lac Company 
Golden Valley Hatchery 
Geo. H. Lee Company 
Oyster Shell Products Corp. 
Dr. Salsbury’s Labs. 
Schlichtman Hatchery 
Smith Brooder Company 
Stromberg Hatchery 
Welch Nursery 

The White Chickery 
Sunflower Poultry Farms 


Miscellaneous 


Advance Spectacle Company 
Algaederm, Inc. 
Allaire-Woodward Company » 
Aluminum Company of America 
American Chemical Paint Company 
American Cyanamid Company 
American Dairy Association 
American Guernsey Cattle Club 
American Hereford Association 
American Milking Shorthorn Society 
American Supply Company 
American Turpentine & Tar Company 
Anaconda Copper Company 
Animal Trap Co. of America 
Anleen Mfg. Company 

Armour & Company 

Association of American Railroads 
Ball Clinic 

Beery School of Horsemanship 
Bell & Company 

Brillion Iron Works 

Brooks Appliance 

Brown Swiss Association 
Burlington Trading Post 

Dr. W. B. Caldwell Company 
Carey Salt Company 

Cc. B. & Q. R. R. 

Clark-Cleveland, Inc. 

Clorox Chemical Company 

R. C. Elliott Company 
Commercial Plastics Company 
Corona Mfg. Company 

Crandall Mfg. Company 

Crichet Boct Company 
Crown-Overall Mfg. Company 
Roy E. Crume 

Dairy Association Company 
Dean Studios 

DeKalb Agricultural Association 
Douglas-Robert & Company 
Dupont-Semesan Company 
Easyhold Truss Company 

The Elmo Company 

EverStart Products Company 
Farnam Company 

Garst & Thomas Company 

Geigy Company 

General Insurance Co. of America 
Gillette Feeder Sale 

Dr. G. Glitzke 

Grasselli Chemical Company 

G. P. Grieve Company 

Allan Fordyce 

Guerney Seed Company 
Holstein-Freisian Assn. of America 
Lafayette Nursery 

Lancaster County Seed Company 
Mme. Annette Lanzetta 

Dr. LeGear Medicine Company 
Lincoln Tent & Awning Company 
D. H. Loosli Company 

Harry A. Lowther Company 
Marblehead Lime Company 
Midwest Seed Growers 

Midwest Surplus Sales Co. 
Montgomery Ward & Company 
National Cottonseed Prod. Assn. 
National Ranch Supply Company 
Newhouse Hotel 

The Nitragin Company 

Nocona Boot Company 
Northwestern School of Taxidermy 
Overland-Greyhound Lines 


Pantagraph Business Machines 
Paraffine Companies 

Pattern Pak, Inc. 

H. C. Paulk 

Physicians Appliance Company 
Piper Aircraft Corp. 

Platte Valley Supply Company 
Pratt Food Company 

Prudential Insurance Co. of America 
Ralston-Purina Company 

Rich Brothers Fireworks 

Rilco Laminated Products Company 
Rite-Way Products Company 
Rohmé& Haas Company 
Security Food Company 
Security Seal Company 

Simplot Fertilizer Company 
Sine Equipment Company 
Sisalkraft Company 

Soil Mover Company 

Spencer Fireworks Company 
Spohn Medical Company 


Stauffer Chemical Company 
F. A. Stuart Company 
Sunbeam Corporation 

F. C. Taylor Fur Company 
Texas Tanning Company 
Thornton & Minor Clinic 
Tobacco By-Products & Chem. Co. 
Triway Company 

Tyrrell's Hygienic Institute 
Union Pacific Railroad 

United Products Company 

U. S. Army Recruiting Service 
U. S. Brewers Foundation, Inc. 


‘Walker Remedy Company 


Walton Wilfong Fireworks Company 
Wenzel Tent & Duck Company 
Willow Springs Farms 

Winpower Mfg. Company 
Woodmanse Mfg. Company 
Woodmen Accident & Insurance Co, 
Wype Corporation 

W. F. Young, Inc, 


Regional and Local Advertisers for 1947 


Air Charter Co. 

Airport Equipment Co. 

Albany Hotel 

Allen Cattle Company 

Am. Shorthorn Breeders Assn, 
Angustorra Ranch 

Armco Drainage & Metal Products Co. 
Arvada Iron Works 

Baldwin Iron Works 

Barnes School of Commerce 
Barteldes Seed Company 
Creager Mfg. Co. 

Croft Trailer Hitch Co. 

Adolph Coors Co. 

Max Cook Sporting Goods Co. 
Convertible Houses, Inc. 
Conrad's 

Colorado Duroc Breeders Assn, 
Colorado Wholesale Co. 
Colorado State Fair 

Colo. Milking Shorthorn Association 
Colorado Fuel & Iron Corp. 
Cornforth Livestock Company 
Robert F. Clark Co. 

Chemical Corporation of Colorado 
Chattin Ditcher Company 
Central Supply Company 
Carson Brothers 

C. & M. Equipment Company 
Denver Dry Goods Co. 

Denver Fire Clay Company 
Denver Mail Order House 
Denver Union Stockyards . 
Eaton Metal Products Co. 
George Edwards 

Eversman Mfg. Company 
Ewing, W. A. 

Farm Engineering Services 
Farmer's Union Marketing Assn, 
Forney Mfg. Co. 

Fulscher 

Gardner Motor Co., Inc. 
General Appliance Company 
Graham-Hoeme Plow Company 
Great Western Sugar Company 
Gunderson-Kunzel Co. 

Harry & Sons Tractor & Imp. Co. 
Heath Engineering Company 
Hinman, C. H. 

Hodges Mig. Company 

Holmes & Holmes, Inc. 


Howry-Berg Company 

Hy-Life Mineral Company 

Julius Hyman & Co. 

J. E. Isenhart Fur Company 

Jack's of Denver 

Joslin Dry Goods Company 

Kacey’s 

Kal Equipment & Supply Co. 
Kohler-McLister Paint Co. 

Kurland Motors 

Landes, Zachary & Peterson 
Merchants Biscuit Company 

Mesa County Peach Board of Control 
Meyer Bros. Hatchery 

Benjamin Moore & Co. 

Walter A. Moore 

Morey Mercantile Company 
Mountain States Tel. & Tel. Company 
Fred Mueller, Inc. 

National Western Stock Show Assn. 
Northern Colo. Hampshire Sheep Assn, 
The Optical Shop 

Painter Herefords 

The Parker Company 

J. Park Machinery Co. 

Plattner, Fred N. 

Public Service Co. of Colorado 
Quelland-Hudson, Inc. 

Rocky Mountain Empire Company 
Rocky Mountain Urological Clinic 
Savage & Sons 

Schwartz, Joseph I. 

Sears Roebuck & Co. 

Shirley Savoy Hotel 

Albert M. Solen Company 

State Agricultural College 

Surplus Commodities 

Timpte Brothers Company 

Tire Bargain Store 

Trailwagons, Inc. 


_ Tri-State Dist. Company 


Vansco Products, Inc. 

Vencor Machine & Appliance Co. 
Western Filter Company 

Western Fire Department Supply Co. 
Western Machinery Company 
Western Saddle Mfg. Company 
Western Seed Company 

Whitehouse Decorating Company 
Winter-Weiss Company 

Zefer Products, Inc. 


In addition to the above list, 547 livestock advertisers 
used Western Farm Life’s Livestock Edition in 1947 


‘The Western farm og fe 
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Universal Labs 
Expands Premium 
Drive Westward 


East ORANGE, N. J.—Universal 
Laboratories, maker of Mavis tal- 
cum powder and Djer-Kiss per- 
fume, is expanding a premium 
offer newspaper campaign to the 
Southwest and Pacific Coast after 
a successful drive in New Orleans. 

Advertisements run in the New 


CAR CARD ADVERTISERS! 
SEND FOR : 
FREE SAMPLE 


POINT-OF-SALE CAR CARD HOLDER 


‘CARDISPLAY’™ 


CARDISPLAY CO., 1004 Marquette Ave , Minneapolis, Minn . 


Orleans Times-Picayune offered a 
bracelet with a heart which con- 
tained a piece of cotton soaked 
with Djer-Kiss perfume. The ad 
was directed toward buyers of 
Mavis powder and did not state 
that Universal also produced the 
perfume. People who requested 
the offer were not asked to send 
in a box top of the powder, but 
just the coupon from the ad. 

Cole & Chason, New York, is 
the agency. 


Allis-Chalmers Issues 
Booklet on Growth 


The 100 year progress of Allis- 
Chalmers Mfg. Company, Milwau- 
kee, has been told in a 48-page 
booklet, depicting the growth of 
the company from the founding 
of Decker & Seville, manufacturer 
of French burr millstones, grist 
and sawmill supplies, in 1847. 


Who the HELL is 


You don’t care... now. But you will! 
He’s going to show you how much power 
there really is in Advertising. 


JL 


Who the HELL is 


You'll be asking . . . soon. He’s going 
to show you how more brains, less bank- 
_ can multiply the power of Adver- 
tising. 


JL 


Local Revenue 
Tops Networks’ 
Income for Year 


WaAsHINGTON—For the first time 
in the 20 years figures have been 
kept, radio stations in 1947 showed 
more revenue from local retail 
advertising than the national net- 
works. 

According to a projection by the 
NAB’s research department, sta- 
tion revenue from local retail ad- 
vertising increased nearly $20,- 
000,000 during the year to a total 
of $136,000,000. 

Network revenue, at $125,796,- 
000 was off about $1,000,000. 

NAB credited part of the in- 
creased retail total to the fact 
that the number of stations was 
up from 953 to 1,400. But it in- 
sisted that increased local activity 
was “further proof of radio’s 
growing importance as a com- 
munity medium.” 

In addition to a 17% increase in 


local retail sales, NAB estimated 
national spot business up about 
9% over 1946 for a total of $90,- 
000,000. It said regional network 
sales were off fractionally to $5,- 
500,000. 

Earlier, NAB estimated that 
total station revenues were up 8% 
during the year, with operating 
expenses up 9% (AA, Dec. 1). 


Open Second Benjamin 


Franklin Essay’ Contest 

The Poor Richard Club and 
Station WPEN, Philadelphia, are 
sponsoring a Benjamin Franklin 
contest. The winners, one boy 
and one girl, will receive $500 
scholarships to the Charles Morris 
Price School of Advertising and 
Journalism for the best essay on 
the subject “What would be Ben- 
jamin Franklin’s recommendation 
of an American policy toward 
Europe?” The competition is 
open to all high school students in 
the city’s area. William B. Cas- 
key, assistant to the manager of 
WPEN, is handling the scholar- 
ship contest for the second con- 
secutive year. 


young 


painter 


The keyboard is black and white. 


But the pictures are the indelible colors of gypsy air, 


salty hornpipe, and courtly minuet. ‘The Steinway was 


the one piano worthy of Liszt’s and Wagner's artistry. 


Today it is the favorite instrument of Casadesus, 


Horowitz, Artur Rubinstein — and the one, incomparable 


piano for the musical education of the child. We are 


proud of our association with Steinway & Sons, makers 


of the Instrument of the Immortals, which began in 1900. 


n. w. ayer & son inc. 


Philadelphia « 
San Francisco « 


New York e 
Hollywood e 


Chicago 
Boston e 


Detroit 


Honolulu « London 
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World Acceptance 
of Jeep Stressed 


in Magazine Ads 
(Picture on Page 1) 


ToLEDoO — The international 
flavor comes out strong in the 
new series of four-color bleed 
pages which Willys-Overland Mo- 
tors will use, starting this month, 
to accentuate the acceptance won 
by the Jeep station wagon the 
world over. 

The ads employ color photo- 
graphs showing the postwar sta- 
tion wagons being used by their 
new owners, with headlines such 
as “It’s the same in San Francisco 
and Stockholm.” Actual shots 
made at overseas distributor points 
are paired with photographs taken 
in U. S. cities. 

The new ad theme playing up 
international acceptance of this 
grown-up cousin of the wartime 
Jeep will supplement the econ- 
omy and double - utility appeals 
which Willys- Overland has 
stressed since the vehicle was in- 
troduced in August, 1946. 


Starts in ‘American’ 


First insertions of the new 
series will appear in the January 
issue of American Magazine and 
the Jan. 24 Collier’s and The New 
Yorker. Other magazines on the 
1948 list include The American 
Weekly, Fortune, Holiday, The 
Saturday Evening Post and Time. 

The twin-illustration series will 
include such pairings as Boston- 
Buenos Aires, Richmond - Rio, 
Portland-Paris, Chicago-Cairo, In- 
dianapolis-Istanbul, Seattle-Syd- 
ney, Houston-Hong Kong, and 
others. 

Willys-Overland claims to have 
sold more than a third of the in- 
dustry’s output of station wagons 
during the past year. It intends 
to keep sales going at a brisk pace 
by playing up the all-steel body 
and top, which made this type of 
vehicle practical in many parts of 
the world for the first time; and 
the Jeep engine, “famous for 
power, economy and long life.” 
The fuel economy may be par- 
ticularly stressed in view of stead- 
ily mounting gasoline prices. 

Ewell & Thurber Associates here 
handles the Willys-Overland ac- 
count. 


Dicks Heads Group 


Members of the executive com- 
mittee of the newly-formed To- 
ronto chapter of the Mail Adver- 
tising Service, elected at a recent 
meeting, include: A. W. Dicks, 
A. W. Dicks & Co., president; J. 
Bickerton, Bickerton Multigraph- 
ing, vice-president; and Mrs. W. M. 
Morrow, Business Letter Service; 
Ernie Lowcock, Key Advertising 
Service; Lloyd Wylie, Might Di- 
rectories, and Sydney Sugarman, 
Master Mailing and Advertising 
Service. 


Chicago Agate Elects 

W. C. Henning, Curtis Publish- 
ing Company, has been elected 
president of the Agate Club of 
Chicago. Other new officers are 
Thomas Verschuur, Outdoor Life, 
vice-president; J. F. Mborrissy, 
Life, treasurer; A. L. Vinnedge, 
Cosmopolitan, secretary, and R. P. 
Hohmann, Crowell-Collier Pub- 
lishing Company, assistant secre- 


tary. 


The Goodfruit Grower 


324 West Yakima Ave. Yakima, Washington 
—hand picked fruit grower 


WASHINGTON STATE 
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Fairchild Publications mean business 


They mean business to the 
retailer, the jobber, the 
manufacturer, the pro- 
ducer of prime and semi- 
prime products, and to 
the whole gamut of the 
$27,000,000,000 markets 
covered by Fairchild 
Business Papers. 


They mean business to 
these businessmen and their advisers and controllers 
and advertising agencies and all their policy makers — 
because they all know that Fairchild disseminates busi- 
ness news first and foremost . . . gathers it from all over 


WOMEN’S WEA. DAILY DAILY NEWS RECORD RETAILING HOME FURNISHINGS 


the world . . . loses no time and spares no expense get- 
ting it to them . . . reporting things as they happened. 


That is why our news is scanned, mulled over and 
sent around; made the subject of business and trade 
and association discussions. That is why Fairchild 
Publications are on top of top executive desks every 
morning. .and are must reading with the morning mail. 
That is why so many large retail and wholesale 
organizations check our pages before making large 
or seasonal commitments. 


Because the news is so important and fresh and current, 
our 117,000 subscribers keep their noses buried in 
Fairchild Publications; and because they never miss a 
trick the advertiser gets a qualitative plus for his money. 


FAIRCHILD PUBLICATIONS 


8 East 13th Street, New York 3, N. Y. * Phone ORchard 4-5000 
Covering the Textile, Apparel, Home Furnishings and related industries 
MEMBER AUDIT BUREAU OF CIRCULATION 


MEN'S WEAR FOOTWEAR NEWS FAIRCHILD BLUE BOOK DIRECTORIES 
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Give FM Stations 
3-Year Licenses, 
NAB Asks FCC 


WaASHINGTON—The National As- 
sociation of Broadcasters has 
asked the FCC to modify its rules 
to fix the normal license period | 
for FM stations at three years in- 
stead of one. 

NAB pointed out that the com- 
mission in 1943 extended the term | 
of AM ‘station licenses from two 
to three years. FCC did this 
under its plan to grant such ex- 
tensions “whenever the advance- 
ment of the radio art and growth 
of the radio industry” warrant it. 

NAB’s petition declares that 
“the state of the FM radio art to- 
day is as advanced technically as 
was the AM radio art of 1943.” 
The petitidn was filed after the 
nine members of the FM execu- 
tive committee of NAB were 
polled and. agreed to it. 

“Since FM is now established 
on a full-fledged commereial 


BEEN ON A 
CATTLE RANCH 
LATELY? 


46°%, of ALL agricul- 
tural income on the 
Pacific Slope comes 
from sales of livestock 
and livestock products. 


Livestock ranchers are 
the west's No. | mar- 
ket for farm machin- 
ery, trucks, ranch sup- 
plies and feedstuffs. 


Western Livestock 
Journal carried over 
20 times the livestock 
advertising in 1947 as 
in ALL other western 
farm papers com- 


bined. 


LOS ANGELES CALIFORNIA 


basis, there is no reason to con- 
tinue to differentiate in the treat- 
ment accorded these two methods 
of aural broadcasting,” the peti- 
tion said. 


Appoints Robert Ross 


Robert Ross has been assigned 
the Chevrolet Motor division ac- 
count handled by Campbeéll- 
Ewald Company, Detroit, -succeed- 
ing Ralph Rossler. Mr. Ross was 
formerly with Studebaker Corpo- 
ration. 


Sawin Rejoins Sheppard 

Henry A. Sawin, formerly with 
Wyman-Gordon Company, Wor- 
cester, Mass., has rejoined Shep- 
pard Envelope Company, Wor- 
cester, as director of personnel 
and plant engineer. 


Names Benham & Nixon 


A. Santaella & Company, New 
York, maker of Optimo cigars, has 
appointed F. Darius Benham and 
Larry Nixon, Inc., New York, as 
public relations counsel. 


Needham, Louis 
Broadens Stock 
Ownership Plan 


Cuicaco—Needham, Louis & 
Brorby has broadened its employe 
stock ownership plan to permit 
additional workers to share in 
ownership and profits of the Chi- 
cago agency. 

Under the extension, said 
Maurice H. Needham, president, 
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stock may now be purchased by 
all officers of the company, all 
heads of departments and all em- 
ployes who have been with the 
agency for five years or more. A 
year ago stock was made avail- 
able to all officers. 

Stock may be purchased only 
by those active in the agency busi- 
ness, and may be repurchased by 
Needham, Louis & Brorby when 
an employe leaves the company. 

The agency also set up a profit- 
sharing plan five years’ago, under 


19 


Ki 


most popular. . . according to Hooper Program 


Surveys. Year after year NBC has carried 
an overwhelming majority of the most pop- 
ular programs on the air. Today, 19 of the 


25 highest rated programs are on NBC. 


most listened to . . . according to the Broadcast 


Measurement Bureau, the industry’s official 
audience gauge. BMB, in a completely im- 
partial survey of actual listeners to all net- 
works, found that each week NBC reaches 
nearly 3,500,000 more radio families in 
the evening and over 2,500,000 more radio 
families in the daytime than the second 


network. 


most effective . .. in the judgment of adver- 


tisers. Last year, according to Publishers’ 
Information Bureau, gross expenditures for 
network facilities by the hundred largest 
radio advertisers, were $65,000,000 on 
NBC—nearly $13,000,000 more than on 


~ the second network. Further, NBC not only 


delivers larger audiences and more popular 
shows, but on a straight comparison of 
facility costs and BMB families, NBC de- 
livers more listeners per dollar, both day 
and night, than the network with the sec- 


ond largest audience. 
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which it has paid 15% of each 
employe’s salary into a trust fund 
annually; and has adopted an an- 
nuity plan providing for all em- 
ployes who have been with the 
agency for three years or more. 


Na-Mac Names Foutz 


Na-Mac Products Corporation, 
a division of William R. Warner 
Company, has appointed the Hol- 
lywood office of Dave Foutz Ad- 
vertising, Inc., to handle its adver- 
tising. A national campaign, glam- 


orizing Na-Mac housewares 
through tie-ins with leading mo- 
tion picture personalities, will be 
launched in early spring in con- 
sumer magazines, trade publica- 
tions and direct mail. Point of 
purchase pieces also will be used. 


Names Coveny V.P. 
Carleton E. Coveny, who joined 
John Blair & Co., Chicago, radio 
representative, in 1937 and opened 
its Los Angeles office, of which 
he is manager, has been named a 
vice-president of the company. 


Goebel Budget 
Hits $1,000,000 
for 1948 Drive 


Detro1it—Goebel Brewing Com- 
pany has budgeted more than $1,- 
000,000—the largest appropriation 
in its history—for advertising in 
1948. 

Since 1939, when it introduced 
its Bantam bottle, the company 
has been expanding, and this year 


will use four-color bleed pages in 
American Magazine, American 
Legion Magazine, Collier’s, Field 
& Stream, Holiday, Outdoor Life 
and Sports Afield, beginning in 
Collier’s Jan. 17. 

The company now has national 
distribution, and will use radio, 
newspapers and outdoor to adver- 
tise exports, quart, draught and 
can beer. Goebel sponsors De- 
troit Lions and Chicago Rockets 
football broadcasts, and for the 
past five years has broadcast the 


Of the stars 


These are the stars 
of the 19 NBC programs which 
today are among radio’s 


top 25. (HOOPER REPORT NOV. 15-2!) 


KEY 


1. Bob Hope 
2. Jack Benny 
3. Fibber McGee and Molly 
4. Charlie McCarthy 

5. Amos ’n’ Andy 

6. Fred Allen 

7. Red Skelton 

8. Mr. District Attorney 

9. Ralph Edwards 

. Al Jolson 

. Alice Faye & Phil Harris 

. Duffy's Tavern (Ed Gardner) 
. Burns & Allen 

. The Great Gildersleeve 

15. William Bendix 
16. Frank Sinatra 
17. Henry Aldrich 
18. Judy Canova 


19. Jack Carson & Eve Arden 


DRAWINGS BY SAM BERMAN 


the National Broadcasting Company 


A service of Radio Corporation of Ameriea 


11 


Detroit Tigers baseball games. It 
sponsored television broadcasts of 
the Tigers in 1947, and will have 
the same sports schedule—except 
for the Rockets—in 1948. 

Brooke, Smith, French & Dor- 
rance has the account. 


Sales Execs Elect 


Fred A. Kaiser, assistant to the 
president of Detroit Michigan 
Stove Company, has been elected 
president of the Detroit Sales 
Executives Club for 1948. Other 
officers elected are: E. A. Holsten, 
B. F. Goodrich Company, Ist vice- 
president; Frank A. Sansom, 
Chamberlin Company of America, 
2nd_ vice-president; Gordon 
Fearnley, American Credit In- 
demnity Company, treasurer, and 
George D. McCormick, manufac- 


‘turers’ representative, secretary. 


Feldman Names Kaplan 


Ben Kaplan, Providence, R. L, 
agency, has been appointed to 
handle the advertising of I. Feld- 
man Company, Providence, dis- 
tributor of radios and major ap- 
pliances. 


Observe the Activities 
of RETAILERS ON 
- HUNDREDS OF | 
"MAIN STREETS” 


A Service for Executives Whose 
Lines are Sold thru Retail Stores 


@ Any information of impor- 
tance to you that appears in 
daily newspaper advertising in 
the U. S. will appear in an 
ACB Research Report. 


Among other things, these re- 
ports can inform you of dealer 
alignments. . . areas under pro- 
motion . . . new copy themes 
. .. new sales plans. . . pricing 
situations... new products and 
substitutes .. . changes and ex- 
tent of competitive advertising. 


These and many other impor- 
tant developments are revealed 
in detail by ACB’s Research 
Reports as they appear any- 
where in daily newspaper ad- 
vertising. 


ACB reports have been used by 
leading merchandisers for many 
years. They are made up to 
your own specifications as to 
information or areas covered. 
A catalog covering 12 services 
will be sent executives on re- 
quest. 


Send for Catalog 


Gives details of 12 re- 
search services—covers 
wide range of subjects 
a tells how to estimate 
~ cost—suggests many 
applications of informa- 
tion furnished —gives 
names of satisfied users. 


79 Madison Ave., NEW YORK (16) 


538 S. Clark St., CHICAGO (5) 


16 First Street, SAN FRANCISCO (5) 
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Foreign 


Thought for the New Year 


During the past two weeks, 
newspapers throughout the coun- 


try have been carrying a fair vol- 


ume of an unfamiliar kind of ad- 
vertising: retail store advertising 
which speaks of such _ strange 
things as “sales,” “clearances” and 
“price reductions.” 

These words and combinations 
of words have been rarely used 
during the Fantastic Forties, and 
a number of people, including a 
surprisingly large number of mar- 
keting and advertising men, have 
apparently assumed that they had 
been dropped from the language. 
As a result, their appearance in 
the public prints has engendered 
a good deal of sorrowful head 
shaking, accompanied by doleful 
suggestions that the beginning of 
the end has finally arrived. 

We had intended to take a look 
at a representative collection of 
newspapers covering the corre- 
sponding period of, say, 1939 or 
1940, just to see how widespread 
and how serious the current situa- 
tion is, compared with a “normal” 
year. We didn’t, but even so, we 
are willing to make a small wager 
that there were lots more sales 
and price cuts then than there are 
now, and that they were more 
severe. 

The moral, if there is a moral 


to this piece, is that too many of 
us are feeling awfully poor 
simply because the lines have 
melted away from in front of our 
doors, and a few items of mer- 
chandise actually repose peacefully 
on our shelves for a few minutes, 
instead of being snatched up be- 
fore the stock clerk can lay them 
down. Having attained fantastic 
business heights, we now have an 
inclination to picture ourselves in 
the depths when we slide a few 
inches, forgetting that we are still 
at higher levels than most of us 
dared to envisage a half dozen 
years ago. 

It is folly to shut one’s eyes to 
a perceptible slowing down of the 
movement of certain types of mer- 
chandise, and a visible resistance 
to exceptionally high prices. But 
it is equal folly to exaggerate a 
normal trend into a forecast of 
doom. 

We’ve been talking, for three 
or four years, about the necessity 
of preparing for the day when 
salesmanship would again be 
called for. Apparently we stand 
on the threshold of that day. How 
about putting a full head of steam 


into the salesmanship machine? 


{It’s not such a fast-moving world, after all. 
The above was copied verbatim from the editorial 
which appeared on this page one year ago. It 
seems just about as appropriate now as then— 
as does the cartoon, which is also reproduced from 
the Jan. 6, 1947 issue.] 


Reserves for Advertising 


Somewhat belatedly, advertis- 
ing circles seem to be showing in- 
terest in the suggestion advanced 
to the Association of National Ad- 
vertisers by Alpheus C. Beane, 
partner in Merrill Lynch, Pierce, 
Fenner & Beane, that advertising 
reserves be set up in good years 
to be expended in other years and 
thus iron out the business cycle to 
some extent. 

While the Internal Revenue Bu- 
reau has had nothing to say about 
the matter, at least one tax at- 
torney has publicly stated his be- 
lief that the Treasury Department 
will look with favor on the allow- 
ance of such advertising reserves 
as a deductible item of doing busi- 
ness. On the other hand, the 
Journal of Accountancy, official 
publication of the American In- 
stitute of Accountants, devoted an 
editorial in its December issue 
to the subject, and came to the 
conclusion that reserves for ad- 
vertising would violate sound 
accounting procedures. 

“While we sympathize with the 
need Mr. Beane’s suggestion is 


designed to meet, accepted ac-|. 


counting principles wisely pro- 
hibit the method he proposes to 
meet it,” says the Journal. “This 
is not to say that the money 
shouldn’t be spent as he recom- 
mends. All the accountant says 
is that such future costs shall not 
be charged against periods other 
than the one in which the ex- 
penditure is made or applicable 
revenues are received.” 

We could argue against this ac- 
counting decision, and we believe, 
with considerable justification. But 
it seems to us now, as it did three 
months ago when we first com- 
mended Mr. Beane’s suggestion to 
the field, that the need is so urg- 
ent that steps should be taken to 
meet it, no matter what difficulties 
must be met and conquered in the 
process. 

There can be nothing more im- 
portant than the elimination of 
violent ups and downs in the level 
of business activity; and advertis- 
ing reserves, wisely and boldly 
used in slack times, can help tre- 
mendously. 


“OK, I'll order a case if you insist! But | warn you, this seller's market won't 
continue forever!" 


WEWS Sendoff 

WEWS, Scripps-Howard tele 
station in Cleveland—first in Ohio, 
and named for E. W. Scripps—got 
the biggest newspaper sendoff any 
television station ever got from 
the S-H Cleveland Press, via a 
dilly of a 38-page television sec- 
tion published Dec. 17, the day 
WEWS went on the air. If Cleve- 
landers didn’t learn about tele- 
vision from this completely de- 
scriptive section, they never will. 


Cute? 


Every so often we are forced to 
admit that some advertisers’ prac- 
tices annoy us beyond reason. 

A case in point is this ad for 
this East Hartford restaurant. It 


We would like to make a 


SPECIAL ANNOUNCEMENT 


on the triumphant return of 


EDDIE ALLEN’S 


DANCE ORCHESTRA 
and his Singer “RHODA” 
from their ENGLISH WEDDING Engagement 
BUT we cannot— 
they were not there! 


BUT 


THEY WILL BE AT THE 


OLD TOWN HALL 


STARTING THURSDAY NIGHT 
1112 MAIN STREET EAST HARTFORE 
TELEPHONE $-1800 


MAKE RESERVATIONS NOW For 
XMAS PARTIES and 
NEW YEAR'S EVE CELEBRATION 


We cater to... Banquets - Anniversaries - Weddings - 
Birthday Parties - Engagements - Private Parties, Etc. 


NEW FREE PARKING AREA 
DIRECTLY IN REAR OF THE OLD TOWN HALL RESTAURANT 


reminds us of the Raleigh cam- 
paign, which seemed like chisel- 
ing also. 


Jottings 

Barney’s, a men’s store in down- 
town New York specializing in 
odd-size men’s clothing, recently 
published a full-page ad in the 
Times, topped by six men, the 
captions reading: “I am a 52 
short portly, I am a 54 regular 
portly, I am a 54 long portly, I 
am a 56 short stout, I am a 60 
long stout, I am a 60 regular 
stout.” Is anyone ever a long, 
portly stout, but still regular? ... 

You may not have noticed that 
the Industrial Department of the 


yt 
ae 


Chamber of 


Jacksonville, 
Commerce signs its ads ‘“Jackson- 


Fla., 


ville, on the make — industri- 
bh a 

M-G-M says of “Green Dolphin 
Street,” “TREMENDOUS as its 
earthquake! SPECTACULAR as 
its tidal wave! MAGNIFICENT 
as its love affair!” And it could 
have added soporific as its adver- 
tising copy! ... 

If you admired Berton Braley’s 
poem in Ford’s Christmas ad, you 
may be interested to know that 
Braley is also ‘a member of J. 
Walter Thompson’s public rela- 
tions department. . . 

McGraw-Hill has a new book 
called “Films in Business and In- 
dustry,” by Henry Clay Gipson, 
which was published precisely on 
the 50th anniversary of the first 
business advertising films, which 
ran on an outdoor screen over- 
looking Herald Square in De- 
cember, 1897. . . 

Under a story in the Chicago 
Daily News, which said Dean L. D. 
Haskew, Texas U., says a girl’s 
chances of getting married are 
great if she becomes a _ school 
teacher, an obliging makeup man 
inserted the following words: “If 
you want the fastest results, use 
want ads in the Chicago Daily 
News.” .. 

Otis Elevator Company very 
properly lists both an upper and 
lower office in the Manhattan 
telephone book... 

The South Bend Tribune used 
color front pages for Saturday 
editions coinciding with Notre 
Dame’s home games, with the 
colors of the visiting team ap- 
pearing over the type on the front 
page. 

Swank’s pencil tie clip, which 
lets you write with your necktie 
ornament, is conservatively de- 
scribed by Weber & Heilbroner as 
“the triumph of this modern 
on” ss 

Pond’s new cosmetic ads will 
play on women’s interests in per- 
sonality analysis. .. 

The December issue of Dog 
World carried 1,224 classified 
ae 

The Hartford WAA office used 
a cartoon ad to sell life rafts. The 
copy: “‘Wadahesay?’ He said, 
‘Play Santa with a Mumbles life 
raft for $4.95.2” .. 


The following documents may be 
secured without charge from com- 
panies sponsoring them or through 
ADVERTISING AGE, by any national 
advertiser or advertising agency 
executive writing on his business 


letterhead. Address ADVERTISING 
AcE, 100 E. Ohio St., Chicago 11. 


No. 2964. Rhode Island Market 
Map. 

The Providence Journal - Bul- 
letin has issued this booklet, which 
contains a county market map of 
Rhode Island, followed by a 
county-by-county analysis of mar- 
ket data. 


No. 2965. North Carolina in a 
Package. 


North Carolina State Network, 
the new hook-up of 14 radio sta- 
tions, tells about what it has to 
offer in this folder, which maps 
the station locations, coverage and 
package costs. 


No. 2966. Calendar of Expiration 
Dates. 


The Katz Agency, Inc., offers 
the 1948 edition of its expiration 
date calendar, which shows at a 
glance the expiration date of any 
broadcast schedule of 13, 26, 39 
or 52 weeks. 


No. 2967. Annual Report Adver- 
tising. 

The subtitle of this brochure, 
issued by the New York Times, is 
“How companies like your own 
put [annual report advertising] to 
work to make shareholders, em- 
ployes and customers into under- 
standing friends and supporters.” 
Examples of ads used by numer- 
ous companies are reproduced. 


No. 2968. The KYW Story. 

Broadcast Measurement Bureau 
maps and statistics for Station 
KYW, Philadelphia NBC affiliate, 
are offered in this file-size folder 
issued by the station. 


No. 2953. How Pathfinder Be- 
came America’s Second Larg- 
est News Magazine. 

Pathfinder has issued this re- 
port, which tells about the growth 
and progress of Pathfinder since it 
was purchased by Farm Journal 
in 1943. The report covers edi- 
torial content, circulation, adver- 
tisers, readership and market. 


No. 2955. A Medicine Chest In- 
ventory, Fall, 1947. 

The research department of 
Fawcett Publications has issued 
this report based on 1,000 ques- 
tionnaires returned by readers of 
the Fawcett Women’s Group, 
which includes Motion Picture, 
Movie Story and True Confes- 
sions. 


No. 2958. Chicago Times Pantry 
Poll. 

This study, No. 7 in the Chicago 
Times-Northwestern University 
continuing study of consumer 
preferences, presents data for Au- 
gust and a summary of the rela- 
tive position of leading grocery 
brands in the Times pantry polls 
during the past year. 


No. 2882. The Fort Wayne Mar- 
ket. 


The Fort Wayne News-Sentinel 
has issued this folder containing a 
map of the city’s retail trading 
area, tabulated market data and a 
map showing population based on 
purchasing power as indicated by 
monthly rentals. 


No. 2893. First Again. 


This brochure, issued by Par- 
ents’ Magazine, lines up the pub- 
lication’s standing in the women’s 
service magazine field as to ap- 
parel advertising linage. 
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One brand of soup far outsells all others! 


/ 


Here’s a possible explanation: its advertising has been concen- 
trated in The Saturday Evening Post. And Post support may 
also explain the success of leaders in other fields, too—soft 
drinks, electrical appliances, insurance, transportation. In fact, 
the leaders in every line are supported by Post advertising. 


People like to read advertising in the Post—far more than in any other magazine 
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St. Regis Paper 
Sales Hit Record 
$140,000,000 


New YorK—Roy K. Ferguson, 
president of St. Regis Paper Com- 
pany, reported last week in a 
year-end statement that the com- 
pany’s estimated sales for 1947 
hit a record $140,000,000, and that 
he expects 1948 sales to exceed 
the figure by 15%. 

The $140,000,000 sales compares 
with $82,782,186 racked up in 
1946, which Mr. Ferguson says re- 
flects property acquisitions and) 
higher output. He said the com- 
pany now owns or has cutting 
rights on nearly 2,000,000 acres of | 
forest land. 

During 1947 the company ac-| 
quired the right to manage and | 
use 208,000 acres in Georgia for | 
a 60-year period, added 82, 000 | 
acres in Maine by purchasing Ells- | 
worth Products Corporation, Ells- 
worth, Me., in combination with 


~ 


James H. Allen and associates; ac- 
quired Florida Pulp and Paper 
Company and Alabama Pulp and 
Paper Company, and commenced 
construction of a kraft paper mill 
in Tacoma. 

In the printing and publication 
paper division, the Deferiet, N. Y., 
mill placed a second on-the-ma- 
chine coater in operation in 1947, 
and will have a third working in 
the first quarter of 1948. At the 
Bucksport, Me., mill a machine 
coater is being designed which will 


be in operation in 1948. Bucks- 
port started using a new bleaching 
plant for bleaching groundwood 
and sulphite pulp together in 1947, 
and the Deferiet mill is slated to 
provide improvements in pulp 
bleaching facilities. 


Dan Miner Agency Moves 


Dan B. Miner Company, Los 
Angeles advertising agency, has 
moved its offices from 1151 S. 
Broadway to new quarters at 756 
S. Spring St. 


Steel Products to Bloch 


H. George Bloch Advertising 
Company, St. Louis, has been ap- 
pointed by Steel Products Mfg. 
Company, St. Louis, manufacturer 
of household appliances, to handle 
its advertising. 


William Watt Resigns 

_ William H. Watt has resigned 
as general manager of Upper 
Darby News, Philadelphia weekly 
newspaper. His future plans will 
be announced later. 


Advertising Age, January 5, 1948 


Appoints Potter 


H. Vinton Potter, formerly di- 
rector of the New Freedom Gas 
Kitchen program of the American 
Gas Association, New York, has 
been appointed coordinator of pro- 


motion, succeeding John H. 
White Jr. 
Names McAward V.P. 


P. J. McAward, account execu- 
tive, has been appointed a vice- 
president of Kelly, Nason, Inc., 
New York. 


oft FOREIGN SERVICE 
READERS are age 20 to 35. . !* 


This is the acquiring age. Mostly 
married, or ie to be, these 
— men are interested in buying 

omes, home furnishings, clothing, 
automobiles, sporting goods and 
thousands of other essential items. 


The conclusion is obvious... 


FOREIGN SERVICE readers represent 
a vital oon section of American 
life... today’s greatest consumer 
market. PORTIGN SERVICE gives you 
direct approach to this market! 
*DANIEL STARCH SURVEY, 1947 


Write for your copy of Daniel 
Starch Survey. In folio form, the 
survey proves conclusively the vast 
otentials in the veteran market. 
nd for your copy today! 


" Poblished by: gil 
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THE IRON AGE ¢ HARDWARE AGE ¢ DEPARTMENT STORE ECONOMIST * BOOT AND SHOE RECORDER * THE. OPTICAL 
COMMERCIAL CAR JOURNAL ¢ THE SPECTATOR LIFE INSURANCE IN ACTION 
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Salesmen Offered Course 


The Atlanta Sales Exécutives 
Club will hold a refresher course 
for salesmen Feb. 19-20, under 
the title, Southeastern Sales Man- 
agement Conference. C. B. Jones, 
National Cash Register Company, 
Atlanta, is in charge of enroll- 
ment, which is set at $25 per per- 
son. 


merchandising of Lynn-Fieldhouse 

Advertising Agency, Wilkes-Barre 

and New York. He formerly held 

a similar position with Sullivan, 

i aa Colwell & Bayles, New 
ork. 


Radin Transferred 


Paul Radin, vice-president of 
Buchanan & Co., New York, has 
been placed in charge of the 
agency’s West Coast motion pic- 
ture activities, under the supervi- 
sion of Fred Jordan, executive 
vice-president of the agency. 


Fort Industry's 
7 Stations Get 
Vice-Presidents 


Detroit — Fort Industry Com- 
pany, which owns and operates 
seven radio stations, has elected 
eight vice-presidents. 

George B. Storer, president, and 
J. Harold Ryan, vice-president 
and treasurer, announced the pro- 
motions in a “general order” 


Names Joseph Connor 


Joseph E. Connor has been 
named director of packaged goods 


Christmas Eve. 

Lee B. Wailes, formerly general 
manager of Fort here, has been 
elected vice-president in charge 
of operations. E. Y. Flanigan, 
managing director, WSPD, Toledo; 
Stanton P. Kettler, managing di- 
rector, WGBS, Miami, and J. Rob- 
ert Kerne, managing director, 
WLOK, Lima, O., have each been 
made a vice-president of Fort in 
charge of operations in their re- 
spective cities. 

William E. Rine, managing di- 


It's actually dangerous! Just consider this: A recent 


public 


opinion poll showed that fewer than 50 per cent of those inter- 
viewed thought that hard work was worthwhile. And more than 
50 per cent of these persons from all walks of life, all age groups, 
all educational levels were very doubtful of the value of hard 


work in the quest for success. Truly a sad state of affairs 


in the 


America made great by men and women who, through industry 


and enterprise, climbed from the bottom to the top. 


why today it is fashionable to sneer at Horatio Alger—it 


doubt, the inspiration for many an outstanding success. 


~ We, at Chilton, believe that now all who are interested 
women who worked their way to success. Surely, there is 


this job—then we'll be certain of success. 


CHILTON 


Oo 


CHILTON COMPANY (INC.) 


Chestnut and 56th Sts. « 100 East 42nd Street 
Philadelphia 39, Pa. New York 17, N. Y. 


Perhaps the attitude reflected in the results of this poll explains 


might 


be interesting to know how many of those who gave their com- 
ments on the value of hard work even knew who Alger was. But 
there was a time when succeeding generations read, believed and 
profited by the works of the foremost exponent of the philosophy 
of strive and succeed—'The Way To Success" series were, no 


in the 


welfare of America must dip our pens in Horatio Alger's inkwell 
—must use all methods to tell today's true stories of men and 


ample 


material in the stories of those in key positions in our communica- 
tions and transportation industries alone. Let's all work hard on 
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rector of WWVA, Wheeling, 
W. Va., is new vice-president of 
West Virginia Broadcasting Cor- 
poration; Allen Haid, managing 
director of WMMN, Fairmont, 
W. Va., is new vice-president of 
Monongahela Broadcasting Com- 
pany, and James E. Bailey, man- 
aging director of WAGA, Atlanta, 
has become vice-president of Lib- 
erty Broadcasting Corporation. 

Ralph G. Elvin, managing di- 
rector of WJBK, Detroit, becomes 
vice-president of Detroit Broad- 
casting Company in charge of the 
AM, FM and video operations of 
the company. 


‘Hoard’s’ Boosts Rate 


Effective with the March 10, 
1948, issue, Hoard’s Dairyman, 
Fort Atkinson, Wis., will boost its . 
page rate from $1,528 to $1,740 
and will guarantee a net paid cir- 
culation of 275,000. Net paid cir- 
culation now is in excess of 291,- 
000 copies. Orders received prior 
to Feb. 1 are to be protected at 
present rates through the March 
25, 1948, issue. 


Offices in Chicago 
New York + Detroit 
St. Louis + Los Angeles 
San Francisco 


Page, 


ING LEADING RADI 


Offices in Chicago 
New York ¢ Detroit 
St. Louis « Los Angeles 
Son Francisco 
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Is Radio Market 
Glutted? Makers 
Don’t Think So 


CuiIcaGo—A seeming paradox in 
radio merchandising—a sell-out of 
name-brand consoles in the upper 
price brackets coupled with re- 
ports of warehouses loaded with 
off-brand table models, was ex- 
plained by industry spokesmen 
here last week. 

Holiday business cleaned out 
retailers’ stocks of large console 
radios, a survey indicated. Ken- 
neth C. Prince, secretary of Elec- 
tronic Parts & Equipment Manu- 
facturers, said that reports on the 


Write new FREE 
proofs No. 108. No obliga- 
tions. EYE*CATCHERS. 
10 B. 38 8t., N. Y. C. 16 


volume of Christmas business on 
big sets far exceeded expectations. 
William J. Halligan, president of 
Hallicrafters Company, reported 
that distributors in large cities, 
notably Detroit and Chicago, were 
clamoring on Christmas eve for 
enough large consoles to make 
good on deliveries promised for 
the double holiday fortnight. Con- 
cord Radio, Chicago radio stores, 
reported a sell-out of large con- 
soles by noon of the day before 
Christmas, with would-be pur- 
chasers demanding any one of the 
name brands carried by the stores 
here. 

Reports of “warehouses full of 
consoles” were obviously in error, 
industry executives pointed out, 
because manufacturers have not 
yet reached that volume on large 
consoles—production to date hav- 
ing barely kept pace with current 
delivery commitments. 

Apparently the report was 
started by rumors that dealers 
were encountering difficulties 
moving smaller cabinet and table 
models, but again this applies only 


to off-brands, which have en- 
countered sales resistance almost 
from the moment the big manu- 
facturers were able to get into 
volume production. 


Completes Transmitter 


Station WMOB, ABC affiliate in 
Mobile, Ala., has placed in opera- 
tion a new transmitter plant, con- 
structed in the center of the 
greater Mobile trading area and 
employing a 446-foot antenna. The 
station is owned and operated by 
Gilmore N. and J. Lindsay Nunn. 


Lyon Joins ‘NY Tribune’ 
Richard F. Lyon, former adver- 
tising manager of United Nations 
World, New York, has joined the 
advertising sales staff of the New 
York Herald Tribune, where he 
will work on household appliance 
and industrial equipment accounts. 


WHBL Names Agency 


Radio Advertising Company, 
New York, has been named na- 
tional representative of WHBL, 
ABC affiliate in Sheboygan, Wis. 


BIG and 


OVER 1,500,000 READERS 


GROWING FAST "@& 


OVER 500,000 DAILY CIRCULATIO New 


@ It will surprise you to know how fast this highly 


industrialized market is growing. The circulation of the 
49 newspapers of the Ohio Select List has increased over 


30% in the last eight years. And that is 21/2 times faster 
than the rest of Ohio is growing. Today, one out of 
four Ohioans reads an Ohio Select List newspaper. 


These 49 newspapers cover 58 of the 88 counties and 
this means most of Ohio’s farmers. These farmers really 
. have money to spend and are spending it. And don’t 
forget they spend it locally. 


Put your advertising dollars in an expanding market 
if you are eager for big returns. And remember that 
over 1,500,000 readers’ buying habits are formed by the 
persuasive advertising carried in the 49 newspapers of 
the Ohio Select List. Start now to get your share of 
this highly industrialized city and wealthy farm market. 
Write, wire or phone. 


S ONO 


SELECT LIST 
_NEWSPAPERS 
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Lucky is the word for Ralph Foote, ad manager of Beech-Nut 
Packing Company, New York, for Ralph not only won a $250 record 
library at the REC Christmas luncheon, but won the first prize of 
two tickets to the Rose Bowl game on New Years Day, with a 
round trip to the coast on TWA planes and hotel bills paid for. . . 

When WDRC, Hartford, Conn., celebrated its 25th anniversary 
last month, six long-time employes also celebrated. President Frank- 
lin M. Doolittle and Chief Engineer I. A. Martino have been with 
the station for 25 years; Station Manager Walter Haase, 24 years; 
Traffic Manager Sterling V. Couch, 19 years; Commercial Manager 
William F. Malo, 18 years, and Sales Representative G. Arthur 
Peterson, 17 years. .. 

NBC President Niles Trammell, Thomas Brophy, president of 
Kenyon & Eckhardt, and Daniel Starch, psychologist and business 
consultant, have been inducted into the George Burton Hotchkiss 
chapter, New York University, of Alpha Delta Sigma, national ad- 
vertising fraternity. . . 


VISITOR—Santa Claus (Sydney Sugarman, of Ben Sugarman Co.) paid a visit 
to the Christmas party given by the Young Men's Advertising and Sales Club 


of Toronto. Participants in the fun are Fred Hatch (left), president of the 
club, and Harry Davis, of Stevenson & Scott, who ran the show. 


The gold Dunhill lighter which Dr. Alfred Politz, head of his 
own research firm, contributed as a prize at the American Market- 
ing Association’s Christmas luncheon was won by none other than 
his competitor, Dr. Frank Coutant, head of Fact Finders Asso- 
ciates. .. 

Lebhar-Friedman Publications, Inc., best known in connection 
with Chain Store Age, has just re-issued and re-published “The 
Use of Time,” a treatise on time-saving by Godfrey Lebhar, which 
started out as a Christmas card dissertation 20-odd years ago, and 
was subsequently presented in book form in 1936... 

Harold E. Fellows, gen’] mgr. of WEEI, Boston, and mgr. of CBS 
operations in New England, has been elected a member of the 


Bostonian Society, an organization formed in 1881 to promote the 


study of the history of Boston and the preservation of its antiqui- 
ties. .. 

Elected to the board of directors of the New Orleans Association 
of Commerce is A. D. Donnaud, N.O. mgr. of General Outdoor Ad- 
vertising Co., who has served as publicity chairman of the associa- 
tion for the past two years, and continues in that post during 
1948... 

David W. Boland, of the Boston Globe’s ad staff, has been given 
a distinguished service citation by a group of Boston’s leading auto 
dealers “in recognition of his 43 years of continuous enterprise in 
the newspaper and allied fields.” Phelps Adams, chief of the 
New York Sun’s Washington bureau, is the new president of the 
Gridiron Club in Washington... 

Pedlar & Ryan President Thomas L. L. Ryan has been appointed 
fund raising chairman of the New York chapter of the American 
Red Cross... Phil Alampi, WJZ, New York, farm director, flew to 
Washington a fortnight ago with a group representing the Poultry 
and Egg National Board and the National Turkey Federation to 
present several turkey steaks to President Truman... 

Bob Reynolds, station manager, and W. R. Richards, owner of 
KMPC, Los Angeles, were hosts at the annual Christmas party 
given by the station for the press and execs of NBC, CBS and 
MBS at the Beverly Hills Hotel. .. At Spitzer & Mills’ party, held 
at the Royal York, Toronto, a silver tray was given to John Cam- 
bridge, v.p. of the agency, in recognition of his long service. G. F. 
Mills, pres., made the presentation. . . 

George Grabin, mgr. of the Milwaukee office of Arthur Meyer- 
hoff & Co., will conduct a class in radio advertising and advertis- 
ing agencies at the University of Wisconsin. . . And Art Gerbel, 
commercial mgr. of KJR, Seattle, will give two lectures this month 
before a class in radio education at the University of Washington... 

The baby for whom the first strained vegetables were produced 
in Fremont, Mich., has gone to work for the firm that processes 
them. She’s Sally Gerber, the now-grown-up daughter of Dan Ger- 
ber, pres. of Gerber Foods, and she’s joined the public relations 
staff of the company... 

George C. Tenney, pres. of McGraw-Hill Co. of California, has 
been elected v.p. of the San Francisco Chamber of Commerce. . . 
In Chicago, E. R. Borroff, v.p. in charge of ABC’s central division, 
has been made a member of Mayor Kennelly’s advertising commit- 
tee on traffic and safety. . . Walter F. Grueninger, business mgr. 
of Survey Associates, publisher of Survey Graphic and Survey Mid- 
monthly, has been appointed a board member of the Town Hall 
Club, New York... 

Will Feddery, Cleveland representative of Hardware Age, has 
just celebrated his 34th year with the publication—and in the same 
territory—which must make some kind of record... 
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“Advertising Age... 


| keeps me posted...” 


says C. C. CARR of 
ALUMINUM COMPANY 
OF AMERICA 


/ "es ? —_— 
s “Advertising Age is one of the publications | ask to 
c.¢. CARR 
Director of Public Relations and Advertising, “ at regularly. r keeps _ posted - advertising bud- 
! Aluminum Company of America; was the 7 rie . ‘ 
‘ gets, advertising techniques and general news in the 
active publisher of the St. Petersburg, 
e 
FE, SAA St REE LOE OE broad field of communications of information and ideas.” 


to joining the Aluminum Company 

in 1934; Past Chairman of the Board, © 
Association of National Advertisers. ° 
Frequent contributor to trade e 

and other publications on 


public relations subjects. 
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Next President 


Must Pass Tele 
Test: Sarnoff 


New YorK—Will the next 
American President be selected on 
the basis of what kind of tie he 
wears, how attractively he smiles 
or whether he gestures gracefully 
as he speaks? 

This interesting possibility was 
raised by David Sarnoff, president 
and chairman of the board of 
Radio Corporation of America, in 
his annual year-end report, who 
said that television will be a 
“major economic and social force 
in 1948.” 


Converge on Philadelphia 


Asserting that Philadelphia was 
selected as the site of both major 
political conventions in June be- 
cause it afforded excellent video 
coverage, Mr. Sarnoff declared: 

“Television is likely to do more 
to revolutionize politics than sound 
broadcasting did. Political candi- 
dates may have to adopt new tech- 
niques to benefit from visual 
radio; their dress, their smiles and 
gestures, all will be important. 
How they look, as well as what 
they say, may determine to an 
appreciable extent their popu- 
larity.” 

The pioneer broadcasting ex- 
ecutive predicted that television 
sets in use would reach from 750,- 
000 to 1,000,000 by the end of this 
year. Some 400,000 of the re- 
ceivers will be in the New York 
area, giving it a total audience of 
approximately 2,400,000, he said. 


Sets Total at 65,000,000 


Mr. Sarnoff, who pointed out 
that the total number of radio 
stations in operation in the United 
States had more than doubled 
since 1939, estimated the number 
of radio sets in use in this coun- 
try at 65,000,000. He put the 1947 
production—a new record—at 16,- 
000,000 radio receivers and 185,- 
000,000 electron tubes. 

Also singled out for special 
mention in the report were Tele- 
ran, RCA air navigation and 
traffic control system, which com- 
bines radar and television tech- 
niques and will be demonstrated 
by the Army air forces in Wash- 
ington soon, and Ultrafax, an 
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straight and narrow path... 
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Every time a piece of mail advertis- 
ing goes wrong—to someone not 
interested in your product...you’ve 
wasted money. For lists that are right, 
that are carefully collected and col- 
lated, and pruned regularly... for lists 
that have no waste names, call 
Dunhill. The country’s biggest users 
of mail advertising lists, the largest 
publishers, oil companies, insurance 
companies, manufacturers, all call on 
Dunhill for any and every kind of 
list, domestic or foreign, and in any 
quantity. ' 


DUNHILL LIST CO., INC. 


565 FIFTH AVENUE, NEW YORK [7 
PLAZA 3-0833 


RCA-developed method for trans- 
mitting print, pictures, maps, etc., 
at the rate of 30 pages a second. 


Appoints Kulesza 

Chester Kulesza, film supervisor 
of Batten, Barton, Durstine & Os- 
born, has been appointed program 
chairman of the television indus- 
try’s first all-film conference 
which will be held at the Hotel 
Commodore, New York, Jan. 26. 
The conference will be held under 
the auspices of The Televiser, 
New York. 


Offers New Ad Service 


Armour & Co., Chicago, is offer- 
ing a free retail advertising serv- 
ice to all dealers. The service in- 
cludes newspaper and_ handbill 
ads in mat form, in a choice of 
several sizes. 


Cleworth to Feldon 


Cleworth Publishing Company, 
New York, has named O. A. Fel- 


Civil Aircratt 


Production Off: 
Pilots Increase 


WASHINGTON — The Civil Aero- 
nautics Board reported last week 
that the number of private pilots 
doubled during 1947—but that 
production of. civil aircraft 
dropped to 15,800—less than half 
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federa} money under the G.I. 
trainin;; program bolstered hun- 
dreds of aviation training or- 
ganizations “which found them- 
selves in a period of high costs 
when flying training and time 
competed with difficulty for the 
average man’s dollars.” 

In all, there were 123,000 new 
private pilots. During the year 
200,000 trained under the G.I. 
program, bringing to half a mil- 


don & Associates, Chicago, repre- 
sentative of Plastics World and 
Plastics Buyer. 


the 1946 total. 
The year-end 


lion the number of former serv- 
ice men studying aviation at gov- 


summary said 


‘ 


T. E OUTSIDE PACIFIC COAST market is the area outside the metropolitan 
trading areas of the cities regularly surveyed by C. E. Hooper: Los Angeles, 
San Francisco, Oakland, San Diego, Portland, Seattle and Spokane. It contains 
over 4% million. people, who have a yearly buying income of over 5 1% billion 
dollars. A C. E. Hooper 276,019 coincidental telephone-call survey proves only 


Don Lee completely covers this outside market. (Thousands of high mountains 


THOMAS S.LEE, Pres. * LEWIS ALLEN WEISS, Vice-Pres..Gen. Mgr. * SY DNEY-GAY NOR, Gen, Sales Mgr. 


The Nation’s Greatest Regional Network 


a 


i a — - = a —— - - — —_ — —_—__— ——_—_= = 
18 ne 
Adv 
f 
ae | ern 
Pr 
brou 
port: 
| Clu 
; | qeanetiettinanliiiiinminien TI 
| the | 
| | SC Clut 
Adv 
| ee lum 
) char 
iden 
| | a | nae 
cil, ] 
OC er  ...: FRO {  —_—~+ OOO Sm a 
| = | ae Je << » aS ‘ i git 
1 De (FS <a Xf | 
at ttl OO ga ete e . fi fe * Pee a ~ 
j > =e? * ee ’ , ne ” iy ~ ££ ; & oe Cin. Bees A os 
Eos : a a» Se Ge } eo [eny 2 ft, .\ ee a NG 
a 5 9 ~ Gy, 4 Oe ‘<< ? Le Pn een Py, 
cel 7 —~ Nw 2 ‘ nm << us i <a. oe : : 
eee 4 2, New % \ ee ‘A sss > : = = ee id * : tar 
; s é ¥ “a - ii i &, CA oe : ee 
‘ee { Z EM ae oO en oe 4 | Aa 
; j bai 1 Ee fa Si , eo i oa . eo Ge 
——_ We oe ae PY \ MO \ Vee A & ~\ : Pp < or 
: “Sek CRO OR are Gt Oe ee _ 7 oF oS 
' Re ee 8 ie 4 } : fs oe a 
; ts eke oe vs aii Ff, Ai 7 ars © fe ee 
e 4. + Sg ¥ set = - eS e 3 a op a | — — , < - ; a ° - yo 2 
‘ Whe. 4 be 4 Bere; re i mann - ; il Bes ix 5 ‘ 4 
DO ay mag or - ; <— a 7 re ae 
== eae ; a Oe , —— . comet ee a | i ae é 
eee 7 od tt ; Sete hioen sage eee TY re 8 fe 
ogg | | —- | 
ree adel SAE est ai 7 7 ie “ . " ; ‘ i. : ep % 
4 \D ~ . 7, aS ‘ 4% z * 
ae £0 | a 
! a A ss 4 : : wh 2 dh 2 
; Lee att T WY ON ae . ee; ote: - “f fae 
Fst , | 0) B iy ‘ a | 4 *4 
a ANTS 1 me <f &% 
' ee f- e Lee wk: 
‘ seat SOR ae GRA v P hs 
a . “720 i REE I KK 
oe HE a g Soa sill a 
| se a s. Pgs, ee ; i. _ 
‘ ata . 2 ¢ & —. 
be we cies han - 4 ges f “a hee * ~ 
 - —s 4 “a /e : x f o> 4 . 
| ‘ i e WEE he // is é i f oa Oe oe # 
' { a 4 - S oe « is a pet oe F 4 Ce ‘4 x Pe < 
y 3 vo" AT 2 i 2 S f E DMN ge aes 
fe Ls P , a Pe oS . y v4 ae 
‘ ae © : p?. a see be : te y ee 
| See > reg ee = ab te xa 
hp y i 
(7 sf. 
es? 
MY bey 
[i gt iad 
em rR 
mal 
Do. 
' 
Po | 7 
H 
a at 
ee a 
oD a 
' 
* ABE ~< piesa = ae peony 
| 7 . \’ + ee. ; Ye ss ge : & ‘~; if x a , Ml x ae 
: Pome 1! war --de ee : ie Ras, ea. “4 os 
SS glee ae Pie, Sw NO a 
ee . I ai ee i _ alata 
. / — = 
po 
SMO ATS GB kite: Sie Pegi he ae Ady tine S te dee ask Ricken je OEY ae vent ot ee ea tr. ey mie eR A oS eae AR oa Rael Ca eal Tp SEAS Ss CANN cg Reine See gg (ice SRE SR Bae AR Me oa ee AT ag 
Bilge aa cd eat Se peace ee? 5 ttea ta ae Neen co Ss OREN “ae Me eet Bim se: Ar Paes ae a mura af A Ee poten Sa ep R eS Af eae AME or sy Sat AN Ra Ra 
PR as Si Ae A MO OFA yay age no hae Be A Peay Peta see Ab so Oe ce enn Sane es ek, SS oh Pee ney et Mie ee Nee AM eta A Lana an tr age MEE i ay NEP 5. pagel Mer en aeaSe VU REO COTS wep Ta MTC EES 
: ie a soe Te de gee Pa ie ae A he gad Bac AGS 2, . + Ee fhe, oe et cad ae — ae Os re + eee et fy" = ie EERE oF ge Bae pees Pak Re ale Pcie ee re iat re ‘ve fae A ¥ ae oe pa Oe oe ae 
Bic eka eee a gt aE Sete AY, © a ST Cage ge eee Pea oe Se Pe ect Wt ee ag oi ee ft eee, ates ane S Se ee nt dr em oemees Ral ous glides 2). eS ay ome x <P ae, cee By bi Ra ae By aie re aC.) re ave od Le bss tear 


Advertising Age, January 5, 1948 


ernment expense. 
Private and government money 


Ad Bureau Sets Date 


: The 1948 fall meeting of the 
brought the total number of air- |) oard of governors of the Bureau 


ANPA, will be 
White 
Sulphur Springs, W. Va., Oct. 7-10. 


ports up from 4,490 to 5,850. 


Club Changes Name 


The public hte Fewcce of ————- 
the Columbus (Ohio) vertising 
Club has changed its name to the | Goldgar Adds Accounts 
Advertising Council of the Co-| Mike Goldgar Company, 


of Advertising, 
held ‘at the Greenbrier, 


identify the local group with the. Shoes, Inc., Boston, 


cil, Inc., with which it is affiliated. | Boston, maker of wall tile. 


Bos- 
lumbus Advertising Club. The | ton, has been appointed to handle 
change was made to more closely \the advertising of Nine-Twelve 
and North- 
national body, Advertising Coun- | western Sales & Mfg. Company, 


Names Harding A.M. 


James D. Harding, formerly on 
the display advertising staff of the 
Sacramento Bee, has been ap- 
pointed advertising manager of the 
Modesto Bee, another McClatchy 
newspaper. 


Gets Brewery Account 


Theodore A. Newhoff Advertis- 
ing Agency, Baltimore, has been 
appointed to direct the advertis- 
ing and sales promotion of Free 
State Brewery, Baltimore. 


91.5% of Inquiries 
Result in Sales, 
Lewyt Reports 


New Yorx—Some 91.5% of all 
mail inquiries received from na- 
tional advertising of the Lewyt 
bagless vacuum cleaner, intro- 
duced six months ago, have re- 
sulted in sales, vacuum cleaner 
district managers of Lewyt Cor- 
poration, Brooklyn, were told at 
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make long-range broadcasting on the Pacific Coast unreliable or impossible, but 


Don Lee has a local station in every one of the 44 important Pacific Coast mar- 


kets... two and three times as many stations as any of the other networks.) 


Don Lee delivers the inside market plus the exclusive Don Lee outside market 


at a lower cost per thousand radio families. Get the EETTER BUY in Pacific 


Coast radio... Don Lee. 


* 5515 MELROSE AVE.,HOLLYWOOD 38,CAL. * Represented Nationally by John Blair & Co. 


BROADCASTING SYSTEM ~ 
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a meeting. 

The survey covered the first 
four months—August through No- 
vember—of the Lewyt advertising 
program, through Hicks & Greist, 
New York agency. 

During this period 12,228 mail 
inquiries were received request- 
ing names of local dealers and in- 
dicating a desire to buy the 
cleaner, Alex M. Lewyt, president, 
reported. 


Names Frankel Agency 


Plastic Company of America, 
Chicago, maker of Plastica, has 
placed its advertising with Jones 
Frankel Company, Chicago. A 
national newspaper campaign will 
be launched soon. 


To Ray-Hirsch Agency - 
Ray-Hirsch Company, New 
York, has been named to direct 
the advertising of Preen Uniforms, 
Inc., New York. Nurses’ publica- 
tions and direct mail will be used. 


(Advertisement ) 


A Business 
Decision Isn't a 
One-Man Show | 


By John J. Flanagan, 
Director of Media, 
McCann-Erickson, Inc. 


“Two heads are better than 
one,” the old saying goes. But 
when it comes to buying decisions, 
the average business firm has 
many heads today. That’s why the 
mass technique pays off in busi- 
ness advertising. 

Gone are the days when one 
man ruled his company with an 
iron hand. Gone, too, is the time 
when you had only to reach the 
head of the firm or a key man in 
order to make the sale. Today 
your advertising should blanket 
all the ranks of executives and 
professional employees in order to 
reach every person who may have 
a say which influences the final 
decision. 

A business firm of any size is a 
complex organization today. Many 
types of people are required for 
its successful operation. These 
people have different approaches 
to the same problem. They read 
different business magazines. So, 
if you want them all to be on 
your side, you have to reach them 
through the magazines to which 
they pay attention. 

And don’t forget about the small 
businesses either. You have 50,000 
to 100,000 prospects in this coun- 
try which are not worth putting 
on your mailing list. Many of 
them may not even be known as 
prospects. Yet their orders might 
total up to a good volume of busi- © 
ness if you could sell them eco- 
nomically. And the only way to 
cover them with economical ad- 
vertising is by use of the mass 
technique. 

Why don’t you talk this idea 
over with your sales executives 
and agency media man? Remem- 
ber that a business decision isn’t 
a one-man show 

on 


% * 

This column is sponsored by 
Nation’s Business to promote the 
use of a “mass technique” in sell- 
ing the business market of Amer- 
ica. 

Four leading general business 
| Magazines offer you in 1948 a 
| combined circulation of 1,310,000 

executive subscribers, over 15 mil- 
| lion pages a year on 12-13 time 
, schedule. The combined rate for a 
| black-and-white page in all four 
_papers is only about $9,725. 

} 


Net Paid Circulation B&W Page 
Nation’s Business. .600,000 $3,000 


United States News.300,000 2,400 
Ray eee 235,000 2,750 
Business Week ...175,000 1,575 


We'll be glad to give you case 
| histories of advertisers who have 
| found such “mass” selling profit- 
able. Nation’s Business, Wash- 

ington, D. C. 
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MacBain Retires 


George A. MacBain has retired 
manager of the newspaper 


Personnel Tests, 


SIGNS OF LONG LIFE” 
Store Modernizing 


FOR QUANTITY BUYERS 


as 


" |services department of Rapid Grip 

ag THE ARTKRAFT” SIGN co. |& Batten Ltd., Toronto, after 38 Head NRDGA Bill 
hia Artkrafi® Manufacturing Corporation| years of service. Eric Butter- 

a 900 Kibby St., Lima, Ohio, U.S.A.| | worth, his assistant for many| Nerw YorK—Headlining the con- 


_years, has been appointed to suc- | vention of the National Retail Dry 
ceed Mr. MacBain. ‘Goods Association when it meets 
‘here Jan. 13 will be sessions on 
store modernization and aptitude 
testing for store personnel. 
According to George Plant 
manager of NP \’s store man 
agement division, store managers 
will study simplification of oper- 
ating procedures and prepacking 
of merchandise to increase selling 
|productivity and simplify han- 


strosonerte tap. V.8. 00 08._____d 


BOWMAN STUDIO ° mS 


Y 4 : A 
WESLE CHICAGO me dling of merchandise, as well as 
TH MICHIGAN AVE * ] | getting the latest data on mod- 
360 NOR | |ernization programs. 


NE CENTRAL 0233 Mr. Plant pointed out that 


“work simplification” is allied to 
modernization programs, with the 
object of increasing employe pro- 
‘ductivity and restraining operat- 
|ing costs. “Much has been heard 
‘of work simplification at the in- 
dustrial level, but it has yet to 


PHO 


receive widespread application in 
department and specialty stores,” 
he commented. 


To Discuss Prepacking 


He reported that H. Steindler, 
purchasing agent for Gimbel Bros., 


‘of factory and store prepacking 


'of merchandise. “Wrapping ma- 


|terials and supplies are still scarce | 


/and expensive. Wage rates for 
/wrappers and packers in stores 
|/have advanced considerably dur- 
|ing the past several years. 
/Modern prepacking offers. the 
means of selling more merchan- 
|dise more easily,” Mr. Plant ex- 


plains. 


Eliot D. Chapple, E. D. Chapple | 


|Company, Boston, is slated to de- 
scribe the techniques he has de- 
 welened for measuring personal 
qualifications essential to success- 
ful selling performance. His pro- 
gram has been used for two years 


hiring has been revived since the 
war. 


. 


two reasons why 
Monsen-Chicago clientele 
are well informed... 


really type-wise... 


The large manual . . . furnished consistent 
quantity users... contains all faces, all sizes... 
makes possible quick, intelligent type 

style decisions . . . provides a positive 


short cut to complete understanding 


between adman and typographer. 


The handibook carries one line specimens 
of all available type faces . is furnished 


al no cost and is a mighty handy tool for 


any advertising man. . . regardless where 
he has his type set. Write or phone 


for your copy of the Handibook today!.. . 


onsen - Chicago 


LLINOIS STREET 


Monsen-LosA ngeles 


928 SOUTH FIGUEROA SYREET 


Other discussions will center on 
}health programs for employes. 


Kaiser-Frazer Pays 
$12,000,000 Loan 


Kaiser-Frazer Corporation, Wil- 
low Run, Mich., has paid in full 
a $12,000,000 loan from Bank of 
America, San Francisco, which 
Henry J. Kaiser and Joseph W. 
Frazer personally had endorsed 
(AA, Dec. 8). K-F’s earnings in 
1947, Mr. Kaiser and Mr. Frazer 
said, approached $19,000,000. The 
company’s cash balance Dec. 31 
was about $18,000,000. 

K-F’s 1947 production exceeded 
/ 144,000 cars. Current production 
'is more than 1,000 a day, and 


up to 1,500 a day by next sum- 
mer. 


Join Needham, Louis 


Harold G. Murphy and Sarah R. 
Frank, market research analysts, 
have joined the research depart- 
ment of Needham, Louis & Brorby, 
Chicago agency. Mr. Murphy was 
formerly with the Federal Hous- 
ing Administration in Washing- 
ton, and Miss Frank was pre- 
viously with Dancer-Fitzgerald- 
Sample. 


New York, will discuss the need | 


| 
} 


| 


plans have been made to step it) 
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Spiegel Mails 
Spring Catalog 


Cuicaco—New low prices on its f 


Argyle auto tires are listed in 
Spiegel’s new 1948 spring and 
summer catalog, and all dresses— 
except those for the youngest gir]s 
—have the “new look.” 

The catalog, about 650 pages 
thick, contains two pages explain- 
ing that only regular customers 
are receiving the volume but that 


-|neighbors who send in a dollar 


with a coupon from the catalog 
can get a copy for themselves. 

Frequently through the book, a 
box explains that “you are now 
entering the decorator shop,” or 
some other section. 

Spiegel again leads other mail 
order houses in listing lowest tire 
prices. This time it offers 4-ply 
6.00-16 tires at $9.59 (plus tax), 
compared with $10.79 last fall. As 


by a Boston department store.| with Sears, Roebuck & Co. and 
NRDGA believes that interest in \ontgomery Ward & Co., it guar- 


testing of employes as a basis for | antees to repair tires or tubes at 
any time, charging “only for’ serv-} 


ice received.” 


Gross Agency Namies:2 

Erwin Needles, head of the radio 
department of: Julian Gross Ad- 
vertising Agency, Hartford, Conn., 
has been appointed an account 
executive of the agency. Clifford 
Botway has been named radio 
time buyer. 


WHY OVERLOOK 
10 BILLION $$$ 
WORTH « SALES! 


Wake up! 15 million American Negroes 
buy food, drinks, drugs, cosmetics, 
other products. They have 10 billion 
dollars to spend! Tell them what you 
have to sell. The best way is through 
Race publications, the Negrocs’ own 
newspapers and magazines. Through 
them you make friends with the most 
loyal customers in the world. Tremen- 
dous profits are made through adver- 
tising to this great and growing mar- 
ket. For full details write Interstate 
United Newspapers, Inc., 545 Fifth 
Ave., N. Y., serving America’s leading 
advertisers for over a decade. 
NOTE: We now have facts compiled by the 
® Research Co. of America on brand 
preferences of Negroes from coast to coast, 


the only study of its kind ever made. Write now 
for this free information, 


SOUTHWEST VIRGINIA’S Pioneer RADIO STATION 


SERVES A>(/ 


2450,000,000 
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INS Promises 
Video Newsreel 
SI Service Soon 
and New YorK—International News 
jes— | Service will initiate a daily news- 
girls fH reel service for television stations 
'@ in February. These films will be 
ages produced by Telenews Produc- 
lain- tions, operator of a large chain of 
mers | newsreel theaters, in cooperation 
that} with INS and its photographic di- 
Ollar{™# vision, International News Photos. 
alog Meanwhile, United Press said) 
; its spot newsreels for television 
Kk, all would be ready within a few days. 
now MH Associated Press, which also is 
” orf making a bid for the television 
market, declined to say when AP’s 
mail @@ gaily service is set for activation. 
tire INS will make available a five- 
i-ply Mi minute daily newsreel and a 15- 
ax), minute week-end review at the 
- Asf outset of the program. This will 
and@@® pe in addition to the still news 
uar- photos and teletype news already 
*S ati provided by the press association. 
erv-@# These services will be offered as_ 
packages to stations, networks or | 
sponsors. . 
2 DuMont Signs Up 
“Ad M) WPTZ, Philadelphia, and 
onn.,@WRGB, Schenectady, use INS’ 
Ount telephoto service regularly. New- 
fford Mest subscriber is DuMont’s New 
radio @york station, WABD. 
Seymour Berkson, general man- 
——— @ ager of INS, said the newsreel can 
be bought with or without sound, 
VK depending on the station’s needs. 
' No rate scale has been worked 


out yet. 
) United Press is preparing the 
first of a series of feature films 
S! and documentaries, under the di- 
rection of Martin MacConnachie, 


groes Mmotion picture editor. They are 
—n expected to be ready for showing 
t you (0 individual stations soon. 
‘ough Currently two video stations— 
own @ WBKB, Chicago, and WNBT, New 
roush @ vork—are carrying UP’s spot news 
most z , 
men- scripts and stills. 
dver- es 
mar- se . 
state Salada Gives Credit 
ifth 
ading #10 Newspaper Ads 

Edgar A. Pinto, vice-president 
by the Bof Salada Tea Company, Boston, 
brand Blast week gave newspaper adver- 
tenow musing “much of the credit” for 


the growth and success of the 
company, at the firm’s sales con- 
vention in Detroit. 

Promising that newspaper ad- 
vertising—“for the 56th consecu- 
lve year’—would be the back- 
bone of the 1948 drive, Mr. Pinto 
\ declared that “in spite of all the 
other media today, there is still 
only one place where the news 
and all the news is available at 
your convenience—and that is in 
the newspapers.” 


Offers FM Promotion 


The home radio division of 
Westinghouse Electric Corpora- 
ton, Pittsburgh, has prepared an 
fM promotion kit for Westing- 
jluse distributors. Material in the 


00k covering all available ma- 
trial, along with complete in- 
‘ructions on how to tie in with 
'M stations; a folio of spot an- 


II | 


Te eT TTT | 


r Advertising Age 


The National Newspaper of Marketing 
100 E. Ohio St., Chicago 11, Ill. 


er 


ackage includes a complete work | 


nouncements for both AM and 
FM stations’ use, plus material for 
general publicity. 


Continues Book Drive 
Prentice-Hall, Inc., New York, 


will launch a $35,000 campaign in | 


1948 as it did in °47 for “The 
Business Executive’s Handbook.” 
Full page coupon ads will be car- 
ried in American Legion Maga- 
zine, Look, New York Sunday 
News and Mirror, and Parade. 
Large space has been scheduled 
in Pic, Popular Science, See, True 


and others. J. M. Hickerson, Inc., 
New York, is the agency. 


Zimmermann Resigns 


as Donnelley Head 

Herbert P. Zimmermann has re- 
signed as president of R. R. Don- 
nelley & Sons Company, Chicago 


printing company, but will remain | 


with the company as a member of 
the board of directors and chair- 
man of the executive committee. 

Elected new president of Don- 
nelley is Charles C. Haffner Jr., 


formerly executive vice-president 
of the City National Bank & Trust 
Company, Chicago, and during the | moted from assistant secretary to 
war a major general in the Army, 


commanding the 103rd Division. | 
John H. Doesberg has been pro- 


secretary. 


tons te 


VHS AWD DISPLAYS — 
DISPL AYS 
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CHICAGO ADVERTISING DISPLAY ¢ C0. 


37 No. Wacker Drive... . Chicago 6, Il. 
Phone Franklin 6957 a 


[ust fat 


Source: “‘Leading National Advertisers,’’ July 1947. 
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Steel Meeting Leads Test 
of Voluntary ‘WPB’ Program 

WaSHINGTON—Success or failure 
of the “voluntary” anti-inflation 
program will rest on the sales- 
manship of the dollar-a-year men 
now being whipped into an em-| 
bryo WPB by Commerce Secre- 
tary Averell Harriman. 

The administration frankly has 
little faith in the operation, but 
Harriman is rushing a test. The 
steel industry is to meet—prob- 
ably Jan. 8—to start on a plan 
to boost output of freight cars, 
farm machinery and other critical 
items. 

If the industry is willing, Com-| 


By STANLEY E. COHEN, Washington Editor 


the tax on transportation of prop- 
erty as particularly “regressive,” 
boosting prices of goods needed 
by lower income groups. 
% a % 
Niceties of public service are 
finding it increasingly hard to 


private industry is offering career 
government officials these days. 
Last week E. K. Jett, who worked | 
himself through the ranks to an 


$10,000 a year for more than twice 
as much as radio and television 
director of the Sun Newspapers, | 
in 


Farrington, top policymaker 


| 


my family.” 
* * 


PANAMA WH UN Uy 
uN 
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'20 years’ experience, left to join|try between now and March 31,|down shows 1,150,000 in colleges 
‘a grain firm “in the interest of | but a half billion of it is “frozen” | and universities; 651,500 in schools 


‘unless released by the President.| below collegiate level; 545,500 in 
| The building industry expects that | 
Congress may rebel at such liberal| in on-the-farm training. 


If the American Automobile As- | 


sociation has it; way, travelers to 
Canada, Mexico and other lands 
will have an additional 
ment te go abroad and spend— 
liberally. 
raise the limit on duty-free goods 
which American travelers may 


‘bring from abroad from $100 to 


$500. If the $100 limit—estab- 
lished in 1897—were_ relaxed, 
travelers would spend more, and 
provide other nations with a bet- 


‘compete with the ready cash that) ter dollar balance for world trade 


settlements, AAA says. 
a * * 
The construction industry 
showered FHA last week with re- 


|FCC commissionership, gave up | quests for more than half the 


quarter billion of easy mortgage 
money authorized at the special 
congressional session. In all, Con- 


‘Baltimore. At the same time Carl | gress approved three-quarters of 


a billion of easy mortgage money 


merce will estimate the quantities the Agriculture Department, with to underwrite the building indus- 


of steel needed for those bottle- 
neck items. Industry will be asked | 
to honor these priority customers 
—at the expense of “less essen- 
tial” users. 

Last month the steel industry 
was non-responsive when it was 
asked to stop sheet shipments for 
beer cans. Unwilling to cut off its 
regular customers, it may insist 
that government try to convince 
steel users to reduce their orders. 

During the war few users of 
scarce commodities trimmed their 
orders until WPB issued decrees 
backed by police powers. Harri- 
man’s staff will be armed with 
little more than “gift of gab.” 

2 tS a 

The Post Office Department got 
a rough jar from the Interstate 
Commerce Commission in the form 
of a decision increasing mail pay 
to railroads by 25%. Retroactive 
to last February, the decision costs 
the Post Office $35,000,000, and 
pushes the 1947 deficit to over 
$275,000,000. Moreover, the com- 
mission is reserving decision on 
another 20% increase which rail- 
roads are seeking. 

An impartial Treasury survey 
says the 15% tax on transporta- 
tion of persons and 3% tax on 
transportation of property—worth 
more than half a billion annually 
to Uncle Sam—handicaps carriers 
in their fight for new business to 
overcome deficits. Treasury sees 


THE 
MAKERS 
OF... 


induce- | 


Tne AAA would like to| 


!York Jan. 23. 


spoon feeding after March 31. 
* * * 


There ought to be plenty of ex- 
citement when the fountain pen 
and mechanical pencil industry 
holds a trade practice conference 
under FTC supervision 


are often extravagant in their 
promises will try to agree on the 
use of terms like “guarantee,” 


in New| 
Pen-makers who! 
|The general 


and | 


on assertions about performance, | 


durability, precious metal content, 


}and other items. 


* a 

Government figures show 12,- 
250,000 World War II veterans 
currently employed, an increase of 
1,500,000 during 1947. At the 
same time, the Veterans Admin- 
istration finds 2,800,000—a new 
peak—enrolled for vocational or 
school training under the G.I. 
Bill in November. Training break- 


on-the-job training and 199,009 


Plans Film Encyclopedia 

The Hollywood Reporter wil] 
publish, early in 1948, “The Mo- 
tion Picture Production Encyclo- 
pedia,” a new compilation of data 
about film production throughout 
the world for the last five years, 
index will include 
every producer, director, writer, 
film editor, cameraman, cinema- 
tographer, art director and sound 
man associated with every film 
made from 1943 through 1947, 
Audrey. Kearns is editor, and 
Jerry Pick, formerly western ad- 
vertising manager of Seventeen, 
is advertising manager. 


Nitralloy Resumes 


Nitralloy Corporation, New 
York, will resume advertising in 
January issues through O. §. 
Tyson & Co., New York. Business 
papers, bulletins and direct mail 
will be used. 
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2. ““MR. TIM” AND “MIS’ ETHEL.” He’s 
been a Farm Bureau director for 20 years, 
member Interstate Milk Assn. for 27, active in 
the Soil Conservation District. 


1. INTO THIS 80-year-old house the Bishops 
moved in 1903. The place was bought “by word; 
no lawyer, no agent.” The 5 children, all col- 
lege graduates, were born here. 
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Know that 


HOLLYWOOD 


is a Big, 
Separate Market... 


Retail Sales Volume 


(Trading Area—1946 


$826,287,978 


f 


/ 


My i? OP 


RS 


The Makers of... 


. and 345 other 
national advertisers 

Cover 
HOLLYWOOD 


with the 
HOLLYWOOD 


Citizen-News 


AND ADVERTISER 
HOLLYWOOD, CALIFORNIA 


National Representatives 
STORY, BROOKS & FINLEY, INC. 


3. A LOT OF EXTRA leaves go in the table 
when the Bishop clan foregathers. A close-knit 
group, they are always making occasions for 


Wye. 


meeting at the old home on the 


4. BISHOPS OLD AND YOUNG make good 
use of the tidal river in their back yard. A little 
farther offshore the crabbin’ is mighty good, 
supplies a tasty meal for the taking. 


5. AS IN ALL prosperous farm families, the 
Bishop women are style-conscious. Shopping 
trips to town, movies—and the pages of C. G. 
06 at them posted on the latest in clothes. 
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The Bishops make love of the land yield a. 
perennial crop of deep-down satisfaction on 
Maryland’s famed Eastern Shore 


N the picturesque tidewater region lying between the Chesapeake 


and the sea, you'll find the Bishops—C. Tilghman (“Mr. Tim”) 


and his wife, “ Mis’ Ethel.” 


Their 500 acres of good Sassafras loam are waterbound on three 


sides. From front or back of their big, rambling house they look out 
on the gentle Wye. On the spacious, tree-studded, four-acre lawn a 


flock of sturdy grandchildren can often be seen and heard at play. 


The Bishops are dirt farmers from away back; Bishops have becn 


turn to Country Gentleman for Better Farming, 


tilling 
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Columbia Signs 
Bob Montgomery 
for ‘Suspense’ 


New YorK—‘Suspense,” one of 
Columbia’s packages, returned to 
the network last week as a full- 


hour show, featuring Robert) 
Montgomery. 
CBS is using this dramatic 


thriller to fill the Saturday 8 to 9 
p.m., EST, time as a_ sustainer 
and reportedly is paying $2,000 
weekly to Mr. Montgomery, who | 
has been signed as permanent star 
of the show. 

Since Roma Wines. dropped | 
“Suspense” Nov. 20, Columbia has | 
been looking around for another | 
backer. The drama, considered a| 
good buy for its price, rated 10.3 | 
with Hooper and 285 homes per 
dollar with Nielsen on its last’ 
sponsored broadcast. 

“Suspense” takes the place of | 
Campana’s “First Nighter,” now | 


|for National Tube Company, with 
heard Thursday at 10:30 p.m.,|/headquarters in Dallas, has been 


|EST, and the Bill Goodwin show, 


which CBS is dropping after sev- 
eral months as a sustainer. Mr. | 


'Goodwin remains under contract 
‘to Columbia, which is said to be 


working on a new show for him. 

Meanwhile, network salesmen 
are peddling “Suspense,” either in 
the old 30-minute size or in the| 
new hour version—the latter at) 
about $27,500 weekly for time and | 
talent. 


Buda Names Andrews | 


Buda Company, Harvey, IIIl., has | 
appointed Andrews Agency, Mil- | 
waukee, to handle the advertising | 
of Buda engines and generators, | 
effective Feb. 1. Russell T. Gray, | 
Inc., Chicago, will continue to) 
handle the railroad and industrial 
product advertising of the com- 
pany. 


Loffland Elects Wire | 


R. W. Wire, formerly sales 
manager of the southwestern area 


‘elected president 
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ACTION—Fresh'nd Air Co., Chicago, 
utilizes action of its actual product in 
this new four-color display. Moisturized 
air blown from the top of the humidi- 
fier fans the feather mustache of the 
cartoon character on the card. 


and general 
manager of Loffland Brothers 
Company, Tulsa, oil well drilling 
contractor. His appointment be- 
came effective Jan. 1. 


($1,000,000 Video Tube 
Plant Planned by RCA 
#.~., to spend more than $1,000,- 


| nounced. 


23 
Paper Output Hits 
1,760,000 Tons, 
109% of Capacity 


Radio Corporation of America 


000 for a new building to produce 
television picture tubes at its Lan-| 
caster, Pa., plant, L. W. Teegar-| NEw York — Paper and paper- 
den, vice-president in charge of board output continued high for 
RCA’s tube department, has an-| November, running 109% of ca- 
|pacity and totaling 1,760,000 tons, 
The installation of a large num- according to the American Paper 
ber of automatic machines for| and Pulp Association. 
mass production of television pic- Wood pulp imports from Janu- 


ture tubes similar to equipment | 
now in use at the Lancaster plant, ary through November, 1947, were 


which is turning out this type of | 2,116,988 tons, or an increase of 


picture tube for home receivers at | @Pproximately 500,000 tons above 


| Knitting Bureau, Inc., New York, 


the rate of one per minute, is in-| the first 11 months of 1946. Can- 
|cluded in the expansion program. | ada still led as the chief supplier 


|of wood pulp for the U. S. and 
| imports from Canada by the end 
of November — 1,374,000 tons — 
were almost double the imports 


Reduces Guarantee 
Modern Knitting, published by 


has issued a new revised 1948|/from Norway, Sweden and Fin- 


rate card, reducing its circulation|land combined, over the same 


|'guarantee from 200,000 to 150,000. | months. 


There are no rate changes. The) The association said it is esti- 
magazine originally guaranteed a mated that total receipts of pulp- 
200,000 circulation upon publica-| wooq for 1947 will be about 20,- 
tion of the first edition last Au-) 999,000 cords, a 10% increase over 
stile 1946. Pulpwood inventories at 


HE C000 LIFE 
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7. HAMS ARE A 


6. DAIRYING is a big Bishop interest, with 
Holsteins and Guernseys the favorite breeds. 
The farm is run on the 5-field rotation plan— 
2 in grass, 2 in wheat, | in corn. 


SPECIALTY with the 
Bishops, who spare nothing to achieve the 
denied “Sho’” flavor. Recipe for “Mis’ Ethel’s” 
sausage is in the January C.G. 


| the end of October reached a rec- 
'ord high of 4,961,000 cords, an in- 
|erease of 1,000,000 cords above 
| October, 1946, inventories. 

| Daily average production of the 
| papers manufactured by members 
|of the divisional associations of 
| the American Paper and Pulp As- 
| sociation were up 9.3% over No- 
| vember, 1946, and 1.2% over Oc- 
| tober, 1947. Paper and paperboard 
| production for the January - No- 
vember period reached an esti- 
mated 19,278,000 tons, whieh is 
equal to production for the entire 
year of 1946. 
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Harwood Names Wolf 


Felix Wolf, former general sales 
manager of Atlantic Liquor 
Wholesalers, New York, has been 
|appointed director of advertising 
|and promotion for Harwood’s Ca- 
| nadian blended whisky, distributed 
| nationally by Williams Importers, 
{division of R. C. Williams & Co. 


‘Elects Steenrod V.P. 


| Robert L. Steenrod, former as- 
| sistant to Harvey M. Manss, Ster- 
| ling Drug vice-president in charge 
of the Bayer Company division, 
|has been appointed’ divisional 
| vice-president of the Bayer Com- 
| pany division, Sterling Drug, Inc., 
|New York. 


tilling Eastern Shore soil since 1634. The land is their living; from it, 
by hard work and applied intelligence, they have won a rich, abundant 
life. And, in the process, the deep respect and affection of a whole 
countryside. 

The story of these good people is told in the January issue of 
Country Gentleman. [t is the latest in a series about Country Gentle- 
man families, designed to show how good farming can mean good and 
gracious living. 

On these pages is a hint of the pleasure and inspiration 2,300,000 
Country Gentleman subscribers are due to get in January. And your 
opportunity to glimpse a life that is typical of better farm families 


throughout America. 


Better Living 


8. GOOD USE is made of two tractors, a corn 
picker, electric milking machine, milk cooler, 
water heater. New shop equipment is planned 
for “Young Tim,” who has a way with tools. 


anti 


9. POWER SAVES TIME and labor in the 
house and on the farm, provides leisure which 
the Bishops instinctively use to enrich their 
own life and that of a widespread community. 


PRINTING 


— WHITEHALL — 


2300 


N IMPOSING group of successful 
advertising executives find this 

a lucky number. It enables you to use 
a service consisting of ad-setting, en- 


| graving, printing and creative ability 


—all under one roof... Specially 
trained men are always on their toes 


| to serve you so well that you will come 


back again. We can lighten your bur- 
dens—and at the same time produce 
better and more profitable printing 
for you—at a saving of time, trouble 
and money. Phone Whitehall 2300. 


FAITHORN 


CORPORATION 


AD-SETTING - ENGRAVING + PRINTING 
400 N. RUSH ST., CHICAGO, WHitehal! 2300 
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The HOSIERY Industry 


RETAILERS * JOBBERS * MANUFACTURERS 
There is only one publication 


covering this industry exclusively 


KNIT GOODS WEEKLY 


ONE MADISON AVE. * NEW YORK 10, N.Y. 


Pekor Returns to CBS 


Charles F. Pekor Jr. has been 
named assistant to the director of 
press information at CBS. He re- 
signed from the business staff of 
Variety to rejoin the network, 
which he left last spring. He will 
handle special press assignments 
throughout the country. 


a a 
@i) Milk Plant Monthly 


Youll Strike 
Pay Dirt--- 


When your Sales message appears in MILK 
PLANT MONTHLY you are using the most 
potent media for reaching “Pay Dirt” in 
the richest Industrial Gold Field yet dis- 
covered. 


Write today for detailed market 


data pertaining to your product or service. 


ABC Audited Since 1929 


327 SOUTH LA SALLE STREET, CHICAGO 4 


Duo-Therm Names Three 
District Managers 


R. C. Finney has been appoint- 
ed district manager for the states 
of Missouri, Kansas and Nebraska; 
Ray Christman for Florida and 
Georgia, and S. B. Baker for the 
Michigan territory of the Duo- 
Therm division of Motor Wheel 
Corporation, Lansing, Mich. 

Mr. Finney was previously in 
the sales department of the Mor- 
ley - Murphy Company, Duo- 
Therm distributor in Green Bay, 
Wis. For the past several years 
Mr. Baker has been manager of 
the Duo-Therm order department. 
Mr. Christman joined Motor 
Wheel Corporation in 1927 and 
had been a Duo-Therm field engi- 


neer until assuming his new posi-| 


tion. 


Goodall Names Ford 


Fred L. Ford, former director of 
sales of the Zapon-Kerotol divi- 
sion of Atlas Powder Company, 
Wilmington, Del., has been ap- 
pointed sales manager of the 
coated and plastic fabrics depart- 
ment of Goodall Fabrics, Inc., 
New York. 


PRINTING PLATES Research, Inc., con- 


sisting of nineteen members, is an organization 
sponsoring an effective study towards the develop- 
ments and improvements in electrotype production. 


Among the noteworthy contributions of this or- 
ganization has been the research devoted to the 
development of thermoplastic moulding—proving 
the superiority and advantages of the Vinylite proc- 
ess over other moulding methods. Such advantages 
as accuracy of reproduction, duplication of electros 
from one mould, lack of distortion, and indefinite 


storage of moulds. 


Partridge & Anderson is a member of Printing 
Plates Research, Inc. As such P & A is in the posi- 
tion to pass on to customers the benefits provided 


by this research. 


PARTRIDGE & ANDERSON COMPANY 


ELECTROTYPERS ¢ NICKELTYPERS *© MATRIX MAKERS e¢ 


STEREOTY PERS 


712 FEDERAL ST., CHICAGO 5, ILLINOIS 
TELEPHONE: HARRISON 3732 


| Some day there will be a book 
|about Bob Burns. The book hasn’t 
|been written yet—and, of course, 
has not become a_ best-seller, 
| which is bound to happen, too. It 
will be quite a 
book and a lot of 
people are going 
to be surprised 
to find out that 
Bob Burns is 
every bit as 
much a salesman 
as he is a come- 
dian. 

More so, per- 
haps, even though 
Bob has been a 
member of ra- 
| dic’s elite for a dozen years. 
| This will not be news to those 
with whom he has worked closely. 
|Take NBC, for example. Some 
}among that network’s famous vice- 
|presidents can tell you Bob not 
long ago did one of the best sell- 
ing jobs they ever heard of. 

He had started a new show. All 
NBC’s affiliates programmed it ex- 
| cept eight recalcitrants which had 
higher-paying local sponsors for 
the same time. NBC’s salesmen, 
;the agency and Bob’s sponsor did 
| their utmost, but the eight stations 
|said no. Then the star himself 
said he’d see what he could do. 
He’d phone them. No, he wouldn’t 
use the net’s very fine phone fa- 
cilities. 

He boarded his yacht “Robin” 
and sailed to a point off Catalina. 
Then he put in ship-to-shore calls. 
“Here is Bob Burns, calling from 
the Pacific Ocean,” the phone op- 


| Bob Burns 
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You Ought toKnow... 


Bob Burns 
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But before the war he and a 
friend set up a little advertising 
service in Little Rock. There was 
not enough business for their 
/agency there and Bob went to 
|Chicago where there was more 
‘money circulating. First thing he 
did was get a space-selling job 
with the old Chicago Herald. 
| Immediately, he enticed his way 
into Kiwanis, Rotary and a lot of 
other meetings where he put on 
brief monologs and played the 
bazooka. “In two weeks prac- 
tically everybody in Chicago knew 
me,’ Bob says. It broke the ice 
when he called on clients. He got 
the Herald’s award that year for 
the top selling job. 

The Herald made the mistake 
of writing a story about him and 
Tommy Gannon of the Street Car 
Railway Advertising Company 
'read it. He snapped Bob up. This 
/put the Van Buren musician into 
little towns all over the U. S. 
'selling car card space for Gannon 
and Barron Collier. It wasn’t hard 
—mostly a case’ of playing the 
| bazooka until the client gave in. 
But the friends he was making 
saw him only once a year or two 
and couldn’t help him, so he quit 
and came back to Chicago to sell 
space for Nelson Agard’s Home 
Life magazine. 

Bob stayed with the farm maga- 
|zine long enough to make a name 
|for himself as showman-salesman. 
/Once, for example, he parlayed a 
|green horse blanket which he 
| wore as an overcoat into 60 color 
pages. Finally he borrowed enough 
from Agard to go to New York, 


erators told eight station execu- ‘at once went into his monolog act 
tives—and they never recovered.) in a night club and has been doing 
A special brief pitch by Bob and it most of the time since—chiefly 
all eight surrendered. |in radio and the movies. He wasn’t 
| Bob Burns thinks salesmanship | often in the top 15 shows but 
|and showmanship are as synony- | stayed close to them. 
mous as that. He has a right to} Burns did a great deal of local 
be heard, too, for he was an/|selling even while broadcasting 
/agency man and a space salesman|for Lever’s Lifebuoy, Campbell 
|long before he ever borrowed the|Soup and others. He liked to call 
| money to go to New York to get| personally on dealers, to add sta- 
|into show business. ‘tions carrying the “Arkansas 
| Bob is a Van Buren, Ark., boy.| Traveler.” But he was far from 
|He comes from a family of farm-| satisfied. 
‘ers and engineers. He’s a farmer | “You’ve got to wait till you 
himself (he raises mules now at! hear from the boys in the East,” 
Bazooka-Berk Ranch, which is|he says. “You can like the show 
|714 acres of the west end of San/and the audience may react fine 
Fernando Valley). So even today | but the boys in the East must be 
he feels a little strange in show|heard from.” He doesn’t dislike 
business. |agencies: ‘“‘You’ve always got to 
But he did take mandolin les-|have the agencies.” Chiefly, 
sons when he was six, and he did | though, he considers the national 
play the trombone in Frank Mc-!| shows too far removed from the 


Lain’s Van Buren Queen City|audience and too far from real 
Silvertone Band, and his mandolin | selling. 
did bust one night in the back| That is why he—first, before 


room of Hammond’s plumbing | other top radio drawing cards who 

/shop when he was practicing with |talk about it—is going to make 
| the band. |“open end” transcriptions for local 
_ Afterwards he picked up a piece | sponsorship. Via Star Transcrip- 
|of pipe and blew into it and the|tions (formed by Cal Swanson, 
boys said that was all right, and | ex-J. Walter Thompson; Roy Wil- 
then he added a sheet of music|son, talent agent, and Stanley 
'at the end and played it like a| Wolf, head of Rockhill radio tran- 
|trombone and the boys said bet-/|scription company), Bob will 
|ter. Next day he had a tin piece | make recorded half-hour shows 
fitted to slide on the pipe and | for five-a-week airing. He will 
|began practicing. He and _ his|even do the commercials for each 
brother, who played the guitar,|sponsor, through a technique just 
were invited to all the parties and| worked out. He expects the AF 
the invitations always said, “P.S.|soon to reach a settlement wi'h 
Please bring instruments.” transcription firms. 

A cheap tent show blew into This, he is sure, will be bette! 
town when he was 16. When it/for advertisers, will bring radi‘ 
blew out again he blew with it,| closer to the listener and will per- 
in the heroic role of a star earn- | mit him to do the selling he war ts 
ing a solid $3.50 per week. That,|to do. He is ready, after a year 

away raising mules. 


Bob is sure, is when he got the 
show bug and not later, as some For a man with three children 
reaching their teens, a real drt 


think, when he was playing the| 

bazooka for the King of Spain|farm and countless hobbies (¢ 

and other royalty after World War |even raises birds and the worm: 
the birds need), it takes tha! 


I service overseas with the Marine 
much to get him back. 


no 


Corps llth Regiment. 
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Quick Relief for % 
SIMPLE HEADACHES - DISCOMFORT OF COLDS = 


MUSCULAR ACHES AND PAINS - == ) 
ACID INDIGESTION *y — 


Advertising with a smile...A grin provoker, 
indeed — this current ALKA-SELTZER Window 
Display. Grins will broaden as consumers see 
this piciorial on displays in one retail window 
after another. Memory of this amusing situa- 
tion will linger on—the memory of ALKA- 
SELTZER, too. This type of objective creative 
thinking and effective follow through at 
FORBES is serving many American advertisers. 
It is available to you. 
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Advertising Age, January 5, 1948 


Four Sponsors Set| Three Name Monk pointed Vance Shelhamer Adver- 


tising to direct the account, two- 


fo Blimps in “48 Rocktord, i has ‘been named. t6 au ig cont ymewspapers, | fi IN THE | 3 POCKET sd ! Ti / 
Deg ember ers, at - 
: ‘ ‘handle the advertising of Thermo| starting this month, y ueny sats bai 


tarting this month. 
New York —At least four ad- Electric Mfg. Company, Dubuque, os | 


: Reprints of ads in the series, 
vertisers’ plans for 1948 are up in|Ia., manufacturer of Temco elec-| emphasizing high readership of | ~ 
the air—on dirigibles. tric furnaces for laboratory and | the weeklies, will be sent to na-_ 


. ’ : | = i ° Top : * . | 
Currently signed for ’48 with |heat-treating purposes; Red 1 tional advertisers and agencies. | 
Douglas Leigh Sky Advertising | Motor Heater Company, Sterling, aoe hoe 


: |IlL, manufacturer of Sure-Start r 
Corporation are Ford Motor Com-| ejectric immersion heaters, and | Buy Boston Shoe Firm | 


pany (renewing for its second |Landstrom Furniture Corporation, | : ed 
year), Tide Water Associated Oil | Rockford. Fy, + yer a er = ee | 
Company (also a second year ad- | Wives 225" ‘have purchased the Beacon Hill | 
vertiser), Socony- Vacuum Oil|Washington Weeklies ‘Shoe Company, Boston, which will | 


Company and Wonder bread. In : henceforth be operated as Beacon 
addition, Leigh has two blimps Launch New Campaign Hill Shoe Corporation. rr ae 
equipped with running signs, one|, Weekly newspapers of Wash- —————_—— icial Publication 


Je 

: ington state have launched a cam- : AMERICAN BOWLING CONGRESS 
York area, ‘The New York run-|Paign to make their local readers | Appoints Farnum | OW lI 2200 NORTH THIRD STREET 
YorR area. ine New *Ork run- and advertisers more conscious of} R. W. Farnum has been ap-| @% 
ning-sign blimp carried Simmons the weekly newspaper. Through | pointed sales manager of the radio 
electronic blanket copy in a pre-| the Washington Newspaper Pub-| division of Samson-United Corpo- | 


Christmas promotion. lishers Asscciation, which has ap- ration, Boston. 

In all, Leigh has six blimps | 
aloft. He actually purchased 29 
from the War Assets Administra- 
tion, has “‘cannibalized” about half 
of them for spare parts. By next 
summer the company expects to r 
have at least two more aloft and 


carrying advertising. HE ADING HERE. 
Requires Landing Crews GOES HER E ai 
— mies | 


The dirigible job is complicated f 
by a number of factors, chief 
among them being the necessary 
landing crews and the masts re- 


Se 
“ . a 
os ————E— | 
quired for mooring. Leigh has) 
permanent crews at Lakehurst, 


N. J.,-Moffet Field and Santa Ana, 


Cal. and aé field near Boston 4 
which he used last year for Tydol a4 
and Ford to cover New England 


and upper New York state. 

For Wonder bread, Leigh has 
used a barnstorming blimp, which 
will eventually hit 54 markets. 
This means an advance crew 
moving ahead and setting up the 
necessary mooring masts. The 
Wonder bread ship has worked 
the Midwest, is now on the West 
Coast, will move through the 
Southwest and South during the 
winter, and come north with the 
spring. 


Over 37,000 circulation, in- 
cluding 25,000 league and 2515 
city association officials. The only 
magazine with 100% coverage of 
5336 certified Bowling establishments. 
Bowling market, wide open after 
four years, produces $291 ,000,- 
#00 annually—three times as much 
Pa “as pro baseball. 


OF .., Write for our latest rate card today 


THE BOWLER’S MAGAZINE MILWAUKEE 12, WISCONSIN 
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ee 


TRANSPORTATION 


Ford Is First Sponsor 


Leigh started using the blimps FINANCE | 
in the fall of 1946, and Ford was FINANCE 
the first big sponsor. Ford also : P P 
allie aie oF Win wnat Reicher UST TO emphasize that we are starting the New Year right we want 


ous events of the year. One Thurs- 
day, J. Walter Thompson Com- 
pany in Detroit got a sudden call 
from Henry Ford II, who wanted 
his blimp in Detroit, and later to 
circle a Michigan football game at | 
Ann Arbor. Leigh was able to get 


to point out that we really do practice what we preach. The success of 


INSURANCE 


Distribution Age is based on the axiom that distribution costs can be 


reduced by simplification, standardization and the careful integration of the 


WAREHOUSING 


he. Girlaite’ cut to Dewelt, on eight basic phases of distribution; Handling, Transportation, Finance, 
time, since it had made a summer ° ° . ._ : 
hidhih thekes: Ghd weoring tecilities —=— Insurance, Warehousing, Packing & Packaging, Marketing, and Service & 
were available. | PACKING | . : . : . cans 

But the real object of the flight Maintenance. To quickly clarify and simplify the hard-hitting, helpful 
then became apparent. The As- : ° ° " . . 
icateleal Doles sx mating a Do- articles appearing in DA, each article will be labeled, at the running-foot, 
troit, and General Motors had : a P . . * P 
dan. Gea te BD odiiate, with one or more of the distributive subjects it integrates. This speedy 
and was taking them to the game . . : : : 
pea rs ns Pananats ty f na reference will aid the 38,995* busy purchasing-executive readers interested 
editors gazed skyward through the . : . aa ie . e ¢ . 
rapa > samme rd a ene ee to in and responsible for effecting further distribution economies in their 
watch a dirigible, which had on —e 
one side the slogan ‘“Ford’s Out Cagnanaons. 
Front,” and on the other “There’s 
a Ford in Your Future.” The | SERVICE | This top-fli active readership is the circulation advertisers expect and 
blimp circled the stadium before ; SERVICE P ht, P P 
the game, at the half, and at the get when appearing in Distribution Age. You can reach this concentrated 
end—and returned to New York, | 
leaving happy Ford men in its 


wale. MAINTENANCE market, vitally interested in money-and-time-saving distribution services and 


equipment, economically and with results through the advertising columns 
Swartz Joins Haire 


Merrill R. Swartz, formerly with 
Howard G. Mayer and Julian J. 
Jackson agencies, has joined the 
Chicago editorial staff of Haire 
Publishing Company. He will be 


as sociated with House Furnishing 


Review, Linens & Domestics, 
Crockery & Glass and Luggage ang 
& Leather Goods. a 


of Distribution Age. Circulation break-down and rates on request. 


*Latest survey indicates 2.73 readers per copy 


THE MAGAZINE oa vier AL PHASES O —DISTRIBUTIO 


Eastern Boosts Shuffer (100 EAST 42nd STREET 
Asher Shuffer has been pro- 


noted from manager of the kitchen REPRESENTATIVES IN LOS ANGELES, CAL. * SAN FRANCISCO, CAL. 


‘NEW YORK 17, N.Y. © Telephone: MUrray Hill 5-8600 


A CHILTON ® PUBLICATION 
department of Eastern Company, 
Cambridge, Mass., distributor of 
major appliances and products for 
home use, to the newly created | 
sition of assistant general sales 
Manager. 


CHICAGO, ILL. * PHILADELPHIA, PA. * CLEVELAND, O. * SEATTLE, WASH. 
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in the United States. 


... that is why you will find 
current issue of SPORTS AFIELD 


houses of practically every important fraternity 


Here is a partial list: 
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*SPEND-O-CRAT: A sportsman with an apprecia- 
tion of the finer things of life —and the leisure 
and means to enjoy them. 

For instance, a recent survey shows that 
Spend-o-crats spend 15% more for suits; 33% 
more for shirts; 18% more for shoes. 
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Advertisers Sign 
with Station WCBS 


Four advertisers have signed as 


APHING 
“THE LETTER SHOP, Inc. 


431 S. Dearborn St., Chicago 5.1 }linois 


WCBS, New York. 
cludes: American Home Products, 
for Chef-Boy-Ar-Dee Spaghetti 
| Dinner, five times per week 


creative and 


production 


service 


for 


advertisers 


GRANT-JACOBY STUDIOS 


MOHAWK 2055 


936 North Michigan Avenue + Chicago i1 


|ard Brands, for Blue Bonnet mar- 


‘participating sponsors on Station | +© | 
The list in- | Oil Company, for Tydol gasoline 


{through Young & Rubicam; Best | 


. plate and Heirloom sterling lines. 


ously by Moser & Cotins, Utica. 


| Appoints Bennett 


| tising, ANPA, has been named to 


Foods, three times per week 
through Benton & Bowles; Stand- 


garine, three times weekly via 
Ted Bates, Inc., and Tide Water 


and tires, three times weekly 
through Lennen & Mitchell. 


Oneida Appoints JWT 
Oneida Ltd., Oneida, N. Y., has 
appointed J. Walter Thompson 
Company, New York, to handle 
advertising of 1881 Rogers silver- 


The account was handled previ- 


L. Alven Bennett, field repre- 
sentative of the Bureau of Adver- 


the committee on trade associa- 


|tion public relations activities of 


the American Trade Association | 
Executives. 


To Stockton, West 


Harry S. Robinson II has joined | 
Stockton, West, Burkhart, Cincin- | 
nati advertising agency, as junior 
account executive. 


WHERE THE FOOD OF AMERICA 


[gy PSEA 


* First in war — first in peace — first in the hearts 
of our country women. Just as THE SOUTHERN 


BECOMES 


GOOD OLD SOUTHERN 
COOKING 


... for Top Farm Families at 


the TOP OF THE SOUTH! 


peace for over 100 years, so has it pioneered in modern homemaking. As country 


: 
| PLANTER has pioneered farm practices in war and 
/ 
| 


homes are being modernized, homemakers are looking to’ TH & SOUTHERN PLANTER 


\ Homemaking Department for guidance in providing the “know-how” to purchase 


and use improved equipment. 


THe SOUTHERN PLANTER’S model test kitchen is the first of its kind in 
the South. Here, many food products are used to test and improve recipes to suit 


Southern tastes. Here, teachers, school lunch supervisors, home demonstration 


| clubwomen and representatives of civic and rural groups often meet with nationally 


known home economists to test recipes and learn short cuts to food-saving and 


homemakers’ pages of THE SOUTHERN PLANTER. 


labor-saving practices. These practices are flashed throughout the territory in the 


Thousands of letters each month from farm women attest to the important 
place THE SOUTHERN PLANTER Homemaking Department holds in the lives of 
Southern homemakers. Your advertising message in this time-honored paper will 
find ready acceptance in the homes of our more than 300,000 readers. 


Write: THE SOUTHERN PLANTER, Richmond 9, Va. 
441 Lexington Av., N. ¥Y.17 333 N. Mich. Av., Chicago 1 


% 
SERVING THE TOP FARMERS AT & 


WR 


LANTER 


America's Oldest Farm Paper — Established 1840 


‘SouTHE MG 


More farm families in 


this area read The 
Southern Planter than 


any other farm paper. 
| 


|eral manager of Polar. 


Pacific American 
Fisheries Enters 
Frozen Food Field 


SEATTLE — Pacific American 
Fisheries, Bellingham, Wash., 
largest individual packer of 
Alaska salmon, has invaded the 
frozen food field through acquisi- 
tion of majority stock in Ceder- 
green Frozen Pack, Inc., Wenat- 
chee. 

At the same time Cedergreen 
has expanded its operations 
through the purchase, for $400,- 
000, of the plants, equipment, 
name and organization of Polar 
Frosted Foods, Inc., Seattle. 

The PAF-Cedergreen-P olar 
deal was given final approval by 
Federal District Judge Lloyd L. 
Black Dec. 23 in the reorganiza- 
tion of Polar Frosted Foods under 
the federal bankruptcy laws. 


Assumes Major Rank 


With the _ consolidation, the 
Cedergreen-Polar organization 
will rank as one of the North- 
west’s major freezers and dis- 
tributors of frozen food. Norman 
Cedergreen, president of Ceder- 
green Frozen Pack, becomes, 
addition, vice-president and gen- 
A major- 
ity of Polar directors are also di- 
rectors of Pacific American Fish- 
eries. Philip D. Macbride is board 
chairman of PAF. 

George K. Comstock, board 
member and chairman of the 
frozen food committee of PAF, 


will become president of Polar | 
| Frosted Foods. 


Polar plants, it is understood, 
will pack foods under the Ceder- 


| green label at the outset, but the 


federal court gave full protection 
to Polar in the use of that na- 
tionally-known name. 


‘Has Distributing Unit 


Mr. Macbride,. who announced 
the acquisition, pointed out that 
while Pacific American Fisheries 
has engaged almost exclusively 
in the production of canned 
salmon in Alaska, a_ subsidiary 
company, Deming & Gould Com- 
pany, has handled the sale and 
distribution of other foods. He 
said PAF’s total investment is ap- 
proximately $750,000,000, ‘“‘prac- 
tically all of which will remain 


in | 
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|in the two frozen food companies 
|as new working capital.” 

_ Among unsecured creditors who 
‘will receive approximately 50 
;cents on the dollar from Polar, 
‘under the court-approved reor- 
| ganization, is Honig-Cooper Com- 
pany, Seattle, which handled Polar 
advertising as well as that for 
Pacific American Fisheries. Ceder- 
|green advertising has been han- 
|dled by Pacific National Advertis- 
ing Agency, Seattle. 


Adds New Division 


| Borg-Warner Corporation, Chi- 
|cago, is establishing a new divi- 
sion for the manufacture and sale 
of the Ingersoll utility unit. Roy 
C. Ingersoll, vice-president of 
Borg-Warner, will be president 
of the new division, which will] 
constitute the (fifth Ingersoll- 
managed division in the Borg- 
Warner group. Direct manage- 
ment will be in the hands of Rob- 
ert C. Ingersoll, a vice-president 
of Ingersoll Steel. 


Plugs Evaporated Milk 


General Milk Products of Can- 
ada, Brockville, Ont., through 
McKim Advertising Ltd., Toronto, 
has launched a campaign in On- 
tario and Maritime newspapers 
featuring Suncrest evaporated 
milk. In slightly altered form, the 
campaign will run in key points 
in the West Indies. 


To Michel-Cather 


Michel-Cather, Inc., New York, 
has been appointed to handle the 
advertising of E-Zee Too! 
Mfg. Corporation, manufacturer of 
wrenches. 


| 


QUALITY } 
photo engraving } 


SHIN GION 


» . PHOTO 
ENGRAVING 
a 
Ci ~“  ICOMPANY 
11-17 $0. DESPLAINES ST. CHICAGO 6, ILL. 


This inexpensive illuminated 
display really sel/s—at point 
of sale! Durable — your 
brand name, product and 
advertising message are fired 
in the curved glass panel in 
true ceramic colors. Fluted 
plastic base and translucent 
side clips . . . A sign large 
enough to command atten- 
tion and small enough for 
the most crowded wall or 
the busiest retail counter. 
Write for prices today. 


fT: i 


3676 BEEKMAN ST. 


Sg, SRO PTR 


Height 12” 
Width 6," 
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CBS 


THE 


G. A. 


GOODWILL 


RICHARDS 


Pres. 
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D,000 WATTS 
STATION 


\ 


Represented by 
PETRY 


FISHER BLDG. DD TROIT 


HARRY ‘WISMER 
Asst. to the Pres. 
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30 
Lids on Prices— 


incomes, were least sympathetic 

to a return of rationing. 
Continued rent controls won 

|favorable nods from 76%, and 


Wages, Too—Win 
eeeralin Fol (oa 


PHILADELPHIA — Both price and. 


wage controls are favored by the Names Phyllis Dohe 
majority of adults—though they | Phyllis R. eats a 


turn thumbs down on rationing of _director of the Yankee Network in 

food—in the latest poll conducted | yew England, has been named 

by the Philadelphia Bulletin. | publicity chairman for 1948 of the 
A cross-section of the city’s| First District of the Association of 

adult population, asked what | Women Broadcasters. 

they thought about a return to 


Allen Joins BBDO 


| Christy T. Allen, formerly with 
|Compton Advertising and A. C. 
|Nielsen Company, New York, has 
joined the San Francisco office of 
Batten, Barton, Durstine & Os- 


/born as an account representative. 


Appoints Stretch Jr. 


Harold A. Stretch Jr., son of 
the publisher of the Courier-Post, 


| retail advertising manager of the 
| newspapers. 


Camden, N. J., has been appointed | 


Shotwell Candies 
to Get Half-Hour 


Show on Mutual 


Cuicaco — Shotwell Mfg. Com- 
pany, for its Big Yank and Hi 
Mac candy bars, has signed to 
sponsor a_ half-hour Saturday 
show over the Mutual network, 
beginning Feb. 7. 


Shotwell’s first entrance into 


|network programming, the show, 
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“True or False,” will be heard 
at 5:30-6 p.m. in each time zone, 
over MBS’ more than 450 sta- 
tions. 

The 52-week contract was han- 
dled by C. Wendel Muench & Co., 
agency here for the candy com- 
pany. 


‘Post’ Names Agency 


The Boston Post has appointed 
Chambers & Wiswell, Boston, as 
its advertising and promotion 


‘counsel. 


price control, responded this) 
way: Good, 81%; bad, 15%; no 
opinion, 4%. Asked “How about 
wage control?” they answered: | 
Good, 54%; bad, 28%; no opinion, 
18%. Union members were slight- 
ly more in favor of wage control 
than non-union people. 
Fifty-four per cent opposed the 
resumption of food _ rationing, 
while 38% favored the idea and 
% expressed no opinion. Re- 
garding this policy, said the Bulle- 
tin, low-income people, - rather 
than those with average or high 


Treaster eco 


SSTTANDAP OSPR 


Kits: Pats. Pend. 


These useful Kits — con- 
taining convenient tools 
for making repairs around 
the home, office, farm and 
automobile as well as 
model building and hobby 
crafting—are constant re- 
minders of your products | 
and services . . . and your 
prospects, customers and 
workers will keep them 
always available. Tools are 
of high-grade alloy steel 
... handles are of durable, 
bright red plastic. All 
tools are housed in hollow 
handle — and kits are in- 
dividually packed. Han- 
dles can be imprinted .. . 
with your name or trade 
mark ... at nominal cost. 


Write for descriptive liter- 
ature, state your require- 
ments, also wording of 
imprints. Quotations will 
be sent promptly. ( 


Over 44 Years in Business 


STANDARD PRESSED } Ae co. 


JENKINTOWN, PA. Box 
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|Moines, manufacturer 


Metro Appoints Tighe ‘furniture. 


James M. Tighe, formerly sales| magazines and women’s maga- 
promotion manager of Northeast-| zines will be used, with radio. 
ern Distributors, Inc., Boston, has | aqqed later ; 
- been named sales manager of. : 

" Metro Distributors, Inc., Boston, 
~ distributor of major electric appli- | Names Kaplan Agency | 
ances. | Ben Kaplan, Providence, R. L., | 
advertising agency, has been) 
|named to handle the advertising | 
‘of Eddy & Co., Providence, dis- 


of baby 
Home furnishings 


| 


Gets Furniture Account 


d Meneough, Martin & Seymour, | tributor of major appliances. Rob- 
iS Des Moines, has been named to'ert Kaplan, son of the owner of 
n direct the advertising of Baby the agency, has joined the agency 


Boudoir Furniture Company, Des as head of the radio department. 


Plans New Series 
of Film Theaters 


At Major Airports 


Detroit — Airlines Terminal 
Theaters, recently incorporated 
here, soon plans to open the first 
unit in a projected chain of movie 
theaters at major airports through- 
out the country. 

The company was set up to in- 
stall and operate the airport thea- 


} aay Pe " ay } ae Fy 
Cg is RM Gian 


a ee 


ters, which will employ short sub- 
ject films for the entertainment of 
patrons. In addition, the rooms 
will contain a direct press teletype 
‘news service and will introduce 
the Visu-Matic—a small screen 
alongside the larger movie screen 
which will keep the audience in- 
formed of arrivals, departures and 
personal messages relayed by the 
terminal dispatcher. This idea was 
developed by Charles E. Skinner, 
general manager and one of the 
directors of the company. 


that down 50 times! 


To build selling impressions of your product . . . to make 
them stick... you need the old hammer, hammer treatment. 


In a word, Continuity. 
To sell "em more, tell 'em more often. 
To tell ‘em more often, use Collier’s. 

7 


Collier’s lower page rate combined with mass circulation 
impact gives your advertising the power-drive that 


tougher competition demands. 


YOU can afford Continuity in Collie:’s. 
YOU can sell ’em more because... 


YOU can tell ’em more often. 


Collier's for Continuity 


31 


Airlines Terminal Theaters plans 
‘to use auditoriums of the small, 
'“intimate” type. Present plans caii 
‘for the development and opera- 
‘tion of these short-subject thea- 
‘ters exclusively at airports, but 
‘officials said the company is pre- 
pared to use new developments 
along specialized short-subject 
lines such as might be made avail- 
able through extension of televi- 
sion. 


Liggett Names Wilson 


John French Wilson Jr., for- 
merly advertising manager of the 
, TOCCO division of the Ohio 
Crankshaft Company, has_ been 
/mamed an account executive of 
'Carr Liggett Advertising, Inc., 
, Cleveland, effective Jan. 1. 


| Plans PR Institute 


| The First International Public 
Relations Institute, to be staged 
‘in conjunction with the third an- 
‘nual convention of the American 
|Public Relations Association, will 
be held on the campus of Ameri- 
can University, Washington, D. C., 
|May 24-27. 


--- say the latest 


7 
Hooperatings* 
Station Listening Index, showing each 


station’s share of audience for the times 
shown: 


G MORNINGS a 
(8 to 12) ie 


PEORIAREA STATIONS 
A. 


WMBD A B C D E 


Stations 


AFTERNOONS =. 
(12 to 6) Sas 


PEORIAREA STATIONS 


~m 
—_ 
ao 


BASEBALL 


WMBD oA B c D E 


EVENINGS 
(6 to 8) 


All 
Outside 


PEORIAREA STATIONS Stations 


hl 
EVENINGS Statins 
(8 to 10) 


| 

Peoriarea stations A, C, and D 
sign off at local sunset. 
| 


PEORIA 


iis Affiliate © 5000 Watts % 


Free & Peters, Inc., Nat'l. Reps. 
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ew York Homemakers 


ANT to meet women whose center of interest is 

the home . . . who plan and shop for the entire 
household? Want to meet them in overwhelming 
numbers in the world’s richest home market? 


It’s a large order ... but one that the Journal-American 
delivers every weekday. In New York, the Journal- 
American ranks first among home-going newspapers 
... with more family circulation than the next two 
evening papers combined. Such clear-cut dominance 
in the home offers advertisers a most effective spring- 
board for sales to women. 


These days it’s the number of customers . . . new 
customers . . . that count with retailers and manufac- 
turers alike. To get more — you've got to sell more. 
There is no surer way to increase unit sales among 
women than by selling to more family units. 


It’s the New Year. Now is the time to take stock .. . 
to solidify your competitive position ... to plan for 
maximum sales in the world’s top market. Keep your 
date in “48 with 700.000 New York Journal-American 


homemakers. 


YOUR STORY STRIKES HOME IN THE 
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Second Paper 
23% 


Fourth Paper 
16% 


Third Paper 
19% 


42 of every 100 New Yorkers who 
read a metropolitan evening news- 
paper read the Journal-American 
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NATIONALLY REPRESENTED 8Y HEARST ADVERTISING SERVICE 
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Sitroux Names Miller 


William D. Miller, former sales 
manager of Chicopee Sales Cor- 
poration, division of Johnson & 


manager for Sitroux tissues, Ker- 
chiefs and hair nets, manufac- 
tured by Sitroux, Inc., New York. 


Opens L. A. Branch 


Williams Advertising fame? 
New York, has opened a Los An- | 


_geles office at 1140 Wilshire Blvd., 
Johnson, has been appointed sales | 


with Martin J. Newman, formerly | 
an account executive of Mayers | 
Company, as_ vice-president in | 
charge of West Coast operations. | 
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“1948 Is Last Gas 


Stop,’ Hotpoint's 
Distributors Told 


Sees Buyers’ Market 


‘Desert;' Asks for 
Brass Knuckle Ads 


market desert,” 


| the first postwar distributors’ 
business meeting at the Stevens 
Hotel here. 


Edward R. Taylor, 


Cuicaco—The year 1948 is “the 
st gasoline stop before the buy- 
Howard J. 
| Seaite, manager of market de- 
| velopment for Hotpoint, Inc., told 


Hotpoint 
|merchandising manager, declared: 
“We ought to start putting the 
|brass knuckles on our 
| ing copy right away, because as 
|selling gets tougher, so must our 


advertis- 


WORRY DOES NOT EMPTY THE DAY OF 
(TS TROUBLE, BUT ONLY OF ITS STRENGH ) 


No 


. 1 PLAIN 
“HORSE SENSE” 


Free yourself of worry -- add strength 
to your sales - - advertise in 


Cectomoteve DIGEST 


First in paid circulation - - First in readership 
First in reader response 


ey 


g103,500 Paid haem -- a in the Industry g 
| STREET 


|advertising harden up.” 
Summarizing the 1948 mer- 


'chandising plans, Mr. Taylor said | 


|that they will include the most 
‘extensive advertising campaign in 
the company’s history (details of 
which have not yet been re- 
leased), a sales training program, 
factory-paid outdoor advertising, 
and factory-paid key city news- 
paper advertising. 


‘A Supreme Challenge’ 


| James J. Nance, president of 
Hotpoint, declared that the com- 
pany’s $20,000,000 expansion pro- 
gram “represents a supreme chal- 
lenge to the company’s marketing 
organization and its distributors.” 
| Accepting the challenge, Leonard 
C. Truesdell, marketing vice- 
president, promised that the sales 


major appliances in 1948 and in- 
| creasing numbers ‘in years 
| come.’ 

The also has 


company an- 


force will “sell 1,250,000 Hotpoint | 


to | 
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|56% indicated that a two cubic 
‘foot freezer compartment would 


be preferred by purchasers. 
Want Larger Units 


Returns from the survey sug- 
gest, according to Mr. Truesdell, 
that customers of all classes want 
larger models than the industry 
and trade had anticipated. Only 
3% of the respondents felt that 
there was a market for a four 
foot or smaller home freezer in 
rural areas, while 84% said that 
farmers want freezers with ca- 
pacities between eight and 12 
cubic feet. And 51.9% preferred 
freezers of 12 cubic feet or larger. 
Several dealers indicated more 
than one preferred size. 

Less than 10% of farm homes 
would use a walk-in type of 
freezer, in the opinion of 66% of 
the dealers, but the 30 cubic foot 
size would be most popular with 


| those farm homes that would buy 
the walk-in, the survey indicates. 


nounced that it is now shipping | 


i'the new two-zone combination 
refrigerator-freezer to  distribu- 
tors. The unit has a separate door 
opening to each compartment and 
|retails at $399.75. 
| A recent survey of the com- 
/pany’s dealers indicated that con- 
|sumer acceptance of the new unit 
|would be high, 65% of the re- 
'spondents believing that  cus- 
| tomers would buy the combination 
‘unit in preference to a standard 
‘refrigerator. About 50% of the 
|dealers who replied believe that 
ithe two-zone refrigerator would 
lead to the sale of a_ separate 
|home freezer. 
| 
Combination Unit Popular 
The questionnaire, sent to about 
10, 000 dealers, covered three main 
‘groups of questions: what type) 
of refrigerator would be wanted; 
|how consumers would select com- 


| bination boxes, and the farm mar- | 
‘Names Borg-Warner 
Twenty-nine per cent of those} 


|ket potential. 


questioned replied. Of the re- 
spondents answering the question: 
“What type of combination re- 
frigerator and freezer will your 
customers want?”, 73% said they 
thought a combination refrig- 
erator-freezer with two doors, al- 
lowing selection from either sec- 
tion independently, would be most 
popular. 

In the combination unit, 41.4% 
of the dealers thought that seven 
cubic feet was the ideal size for 
the refrigerator compartment, and 


Most popular freezer sizes for 
city dwellers ranged between 
eight and 12 cubic feet, said 32% 
of the dealers, while 21% thought 
the six foot unit would be chosen 
by urban customers. 

Because of the proven demand 
for the combination refrigerator- 
freezer unit, Mr. Truesdell com- 
mented, “It is very possible that 
when production permits an un- 
limited supply of units that in- 
clude freezing and_ refrigerator 
compartments, this type of box 
will supplant the conventional re- 
frigerator as a family model.” 


Burke loins Grant 


Russell H. Burke, former ac- 
count executive of McCann-Erick- 
son, New York, has joined the 
copy department of Grant Adver- 
tising, New York, and will assist 
Robert C. Marvin, head of the in- 


*| ternational division of that office. 


Borg-Warner International Cor- 
poration, Chicago, has been named 


\to direct the export activities of 
| the 


Asbestos Mfg. Company, 
Huntington, Ind., maker of brake 
linings for cars, trucks and buses, 
clutch facings and other friction 
materials. 


Appoints Hodgens 


Thomas Hodgens, recently ap- 
pointed sales manager of the radio 


division of United Distributors, 
Boston, has also been named 
sales manager of the laundry di- 


Inc., 


vision. 
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‘ubic ’ 
eB Best Year Yet, 
Both Airlines and 
suc. @Railroads Boast 
dell, =wasHincton—The aviation in- 
want Mistry and the railroads, both 
ustry @ jeading financial embarrassment, 
wy each boasted at the year’s end 
at 


that 1947 had been the “best year 
yet”. 

’ Domestic and international air- 
lines reported 15,700,000 passen- 
sers carried during the year, an 
increase Of 18.5% over 1946. Five 
serious accidents resulted in 3.2 
passenger fatalities per 100,000,- 
000 passenger miles, compared 
with 1.2 in 1946. 

Airlines claimed to have made 
futher inroads into the Pullman 
business during the year. Accord- 


four 
Yr in 
that 
Ca- 

. 13 
erred 
irger. 
more 


omes 
e of 
% of 


foot ts to the Civil Aeronautics Ad- 
with ministration, their percentage of 
| buy Bpuiiman passenger miles in- 
ve yeased from 29% to 44%. 
r 
ween Freight Traffic Up 
Pe William T. Fericy, president of 
=a the Association of American Rail- 
°°) Boads, stressed in his year-end | 
statement the fact that railroad | 
mand @ ight traffic for 1947 was 45% 
ator- wer 1929, the record prewar 
east ear, and only 25% below the. 
—*a" Beak wartime traffic. His state-_ 
. rent pointed out that this had | 
srator Wee” done with 535,000 fewer cars | 
nee han in 1929, and 47,000 fewer 
21 on han during the wartime peak. 
1” Airlines boasted 71,300,000 ton 
; miles of freight and express in 
1947, up 84.8% over the preced- 
ing year. 
r ac- Sa 
vic fAppoints Hickerson 
dver-§ Barron’s, national business and 
assist financial weekly, New York, has 
ne in- Feppointed J. M. Hickerson, Inc., 
office. #New York, to handle its advertis- 
ing, effective Jan. 1. 
. Cor- [Bradham Names Lynch 
1amed} Tom Lynch, formerly industrial 
ies Offeditor of the News, Charlotte, 
ipany, GN. C., has been appointed director 
brakeffof public relations of Bradham & 
buses, §Co., Greensboro, N. C., advertis- 
riction ing agency. 
Elects Faryon to Board 
y ap- Reg R. Faryon has been elected 
yradiof® the board of directors of 
putors.qauaker Oats Company, Chicago. 
namedplr. Faryon is president of the 
ry di-Jeuaker Oats Company of Canada 


Ltd., Peterborough, Ont. 


in the basic sources 


OF MARKET INFORMATION 


= % Advertising Age's 
7 CONSUMER MARKET DATA BOOK 
= 


0 


‘ 
} at 4 
les 
UANT' 


=m Industrial Marketing's 
y” @ NOUSTRIAL MARKET DATA BOOK 


Lovell Joins Ruttle 


John Lovell, formerly public ‘n- 
formation officer for the Depart- 
ment of the Pacific, U. S. Marine 
Corps, has joined Lee Ruttle As- 
=— San Francisco publicity 

rm. 


To McCann-Erickson 


McCann - Erickson, San Fran- 
cisco, has been named to handle 
the advertising of American Trust 
Company, northern California 
banking chain. 


To Hoag & Provandie 
Jean Thompson, formerly as- 
sistant to the art director of the 
National Tag & Label Corporation, 
has joined Hoag & Provandie, Bos- 
ton, as art assistant to Elwood 
Blankenship, art director. 


Names Frank Weston 


Frank Weston, Providence, R. I., 
has been retained to handle the 


advertising of Lloyd Products 
‘'Company, Providence, manufac- 
‘turer of sockets. 


35 


of : in drug and = grocery business 
Plans 48 Camp aign | papers this year, using both French 
Harold F. Ritchie & Co., To-|and English publications. McKim 
ronto, manufacturers’ agent, plans | Advertising Ltd., Toronto, is the 
to launch a series of full-page ads | agency. 


Thicage 


Mefender 


IN EXCESS OF 200,000 
ABC MEMBERSHIP 


GEORGE f. HOPEWELL, EASTERN REPRESENTATIVE + 101 PARK AVENUE. NEW YORK 


Tas advertising 


To sell 


anything 
men 


Pg ibe 


gets more readers per thousand 


circulation in POPULAR MECHANICS because our 


readers—having the P M. Mind—read ads deliberately. 
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*From trade paper ads 
addressed to their dealers. 


*We know THIS WEEK sells flour — 


we've used it since it started pub- 
lishing in 1935. For the past two 
years THIS WEEK has carried the 
ball for Sno Sheen, and has proved 
to us that the women read it, the 
grocers like it, and most of all — 
the cash register feels it." 


—Robert J. Keith, 
Advertising Director, 
Pillsbury Mills, Inc. 


*"After careful consideration, we 
selected THIS WEEK Magazine as the 
backbone of a powerful national 
advertising program...Our THIS 
WEEK ads carry not only magazine 
color and beauty and appeal. They 
also carry a local sales wallop. 
They go to work for you just as 
your own retail ads do." 


—E. J. Perry, 
Advertising Manager, 
Lloyd Manufacturing Co. 
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for magazime campaigns this year 


.., of magazine campaigns this turing Co. finds its magazine ads “carry 
year are going to be wearing that “Sth a local sales wallop.” 
Cover” over them. Try it on your product in 1948. Let 
For selling is back in style again. THIS WEEK take your story to every 
And the thing that puts local “sell” into 4th home in America—over 19 million 
national magazine advertising is the readers in over 8% million homes. And 
5th Cover — the Sunday newspaper then catch these readers while they’re 
that’s wrapped around THIS WEEK shopping through their Sunday news- 
Magazine. paper ...catch them where your dealers 
All sorts of magazine advertisers are can really work hand-in-hand with you 
finding the difference this “extra in- ... in the leading newspapers of Amer- 
gredient” makes. Pillsbury says “the ica’s leading markets. 
cash register feels it.” Lloyd Manufac- That’s magazine advertising plus! 


THIS WEER 


OVER 82 MILLION CIRCULATION CHagagine— OVER 19 MILLION READERS 


i aaa iy 


AND 24 OF AMERICA’S MOST INFLUENTIAL NEWSPAPERS 


The Atlanta Journal Des Moines Sunday Register The Philadelphia Sunday Bulletin 
The Baltimore Sunday Sun The Detroit News The Pittsburgh Press 

The Birmingham News The Indianapolis Star Portland Oregon Journal 

The Boston Herald Los Angeles Times Rochester Democrat & Chronicle 
The Chicago Daily News“ The Memphis Commercial Appeal St. Louis Globe-Democrat 

The Cincinnati Enquirer The Milwaukee Journal San Francisco Chronicle 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Spokane Spokesman-Review 
The Dallas Moming News New York Herald Tribune The Washington Sunday Star 


“Saturday Edition 
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To Hammond-Goftf 


/Central Tool Company, Cran- 


| Forum Magazine, has been named 
|national advertising manager of 


the “Philadelphia Business Al- 


ston, R. I, manufacturer of mi- | manack.” 


crometers, has placed its adver- 
tising with Hammond-Goff Com- 
pany, Providence, R. I. Automo- 
tive business papers will be used. 


Appoints Riordan 
Forrest H. Riordan, advertis- 
ing manager of the Philadelphia 


Brookes Joins Jam Handy 


John S. Brookes, formerly ex- 
ecutive vice-president of Brookes 
& Sons Company, Chicago, has 
joined the project planning staff 
of Jam Handy Organization, De- 
troit. 


Tell us about your 
offer and we will! 
recommend suit- 
able lists. 


SELLING 


Eric 0. Johnson 
on Sawdust Trail 
Again on T-H Law 


CONNORSVILLE, INpD.—In his third 
three-day, man-to-man economic 
lecture to his employes, Eric O. 
Johnson, general manager of 
American Central division of 
Avco Mfg. Corporation, got tangi- 
ble results. 

The latest of Mr. Johnson’s pre- 
sentations of the facts of economic 
life concerned the Taft-Hartley 
|Act. Before the employes heard 
his lecture they were polled about 
| their feelings toward the law, and 
| were polled again after the talk. 
|Company and United Automobile 
Workers-CIO officials conducted 
the poll. It showed: 

Supervisory employes were at 
first 60% for the act, 17% against 


land 23% did not understand it. 
Afterwards, 93% voted in favor 
|of it, 5% against and 2% wanted 
|more information. 

| Other employes were first 63% 
against it, 13% “pro” and 24% 


\said they didn’t understand. After | 


hearing Mr. Johnson’s interpre- 
|tation, a third approved the act, 
56% were still hostile and 11% 
were doubtful. 


To Start New Unit 


Mr. Johnson’s talk opened with 
a review of his earlier talks on 
the nation’s distribution system 
and an announcement that “they 
have just two weeks ago voted us 
another $500,000 to start manu- 
facturing this  fully-automatic 
dishwasher...and our sales de- 
partment is going to sell all we 
can make from spring on.” 

Then, with the help of an off- 
stage voice representing criticism 
of the act, American Central’s 
manager explained away criti- 
cisms of the Taft-Hartley Act, go- 
ing into detail over most of the 
provisions in an attempt to show 


@ There is reason why buyers of twenty- 
four sheet posters in the Chicago area 
may get just a little excited over the in- 


auguration of the new Chicago office of 


Thomson Symon Co. 


Expanded production facilities now en- 


contact with its Chicago friends who, 


~ 


“on-the-spot” representation, which will 


make it much easier for them to take 


processing in the production of 24-sheet 


( / 


, 


POSTERS 


TROMSON 


T E R R E 


SALES OFFICES IN NEW 


able Thomson Symon to reestablish direct 


it is hoped, will avail themselves of 


advantage of Thomson Symon exclusive 


( posters in quantities from 10 to 1,000. 
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that everything in the act bene- 
fited the individual employe. At 
times he pointed to changes of 
this sort which he, himself, would 
have wished for when he was a 
machine operator. In some re- 
spects, he said, the act did not go 
far enough. 

Mr. Johnson’s “man-to-man” 
talks have attracted attention of 
| industrialists since he held his 
| first series of meetings with em- 
'ployes last April. 


Joins Famous-Barr 
| 


| Ruth Luckey North, formerly 
special events director of Lytton’s, 
Henry C. Lytton & Co., Chicago, 
|has been appointed divisional pro- 
/motion manager of Famous-Barr, 
St. Louis. She will direct the 
promotion and advertising for the 
fashion division. 
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Apparel Group 
in California 
Plans New Drive 


Los ANGELES — California Ap- 
|parel Creators will again launch 
|an extensive advertising and pro- 
motion drive this year on behalf 
of its member companies. 

Ads will appear in_ several 
|/Magazines and in trade publica- 
|tions, supporting all branches of 
|the apparel group. The Mayers 
|Company here handles the ac- 
/count. 
| Increased emphasis is _ being 
placed on individual members’ 
use of material prepared or sug- 
gested by California Apparel Cre- 
ators. An elaborate brochure is 
being sent to members which they 
in turn may give to retailers as 
a merchandising and promotion 
aid. Much material is planned for 
bringing the over-all program to 
the dealers. 


Maps ‘48 Campaign 
Vancouver Motors Ltd., Ford 
and Monarch dealer, has plans 
for a 1948 campaign, using 24- 
sheet posters, painted bulletins, 
daily newspapers and trade pub- 
lications. O’Brien Advertising, 
Vancouver, is the agency. 


Joins Simpson-Reilly 
Dave Zander, formerly junior 
account executive of McCarty 
|Company, Los Angeles agency, 
/has joined the sales staff of Simp- 
|son-Reilly, Los Angeles, publish- 
|ers’ representative. 
| 


Atlas Appoints Leonard 


Sylvia Leonard, formerly with 
|Claire A. Wolff Advertising, New 
York, has been appointed public 
/relations counsel for Atlas Mfg. 
|Company, New York, costume 
jewelry manufacturer. 


It costs a carload of money 
to advertise the “hard way” 
to the millions of people 
who live in the some 4,000 


American communities in 
which THE ROTARIAN 
has leadership circulation 
—and, even then, results 
may be hit and miss. 


A much smarter and far 
less costly way to reach 
these millions is through 
the 250,000 subscribers 
who each month devour 
THE ROTARIAN. 


hand-picked leaders. They 
set thought patterns and 


buying habits for their e9- 
tire communities. Covert 
them and you pretty accu- 
rately cover America. 


Why go around when 
you can cut across? 


Rotarian 


35 E. Wacker Drive, Chicago 1, Iilino! 
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Pr tes Hill 
Fram Plans Push sonar S Hill, who has been in 


. the advertising department at Co- 

for Two New Air lumbia Steel Company, San Fran- | 

a cisco, a U. S. Steel subsidiary, for | 

eC and Gas Filters the past two years, has been ap-| 

A PROVIDENCE, R. I.—For many |pointed acting manager of adver- | 
p- oe 


une years, one of the most  talked- tising. He will direct the adver- | 


tising in the seven western states | 
pro- about service station merchandis- | for Columbia Steel. 


ehalf Ming stunts has been Fram Corpo- | Pe ae 
ration’s Fantom cars, which cruise | Names Advertising Ideas 


194¢ 


ant M ore as 


vera] gine country buying various prod- | or, - . 5 

lica- MB ucts ne services at retail gaso- PRs ge geo aging You get it with WMC. W MC “the station : 

es of Igiine outlets. | has appointed Advertising Ideas, most people listen to most 

ayers Each attendant who services a|Inc., New York, to handle its ad- ; : iiiaaie 

»ac- [Fantom car and asks the ques- | | vertising. Located in the hub of a TWO BIL- MEMPHIS S 790 KC 
tion: “How’s your oil filter?” or | ——— a 

being ffome other question leading to-| Appoints Newton LION DOLLAR MARKET, the lead- 5000 WATTS DAY & NIGHT 

nbers’ Mward a possible sale of a Fram | 


" sug- (product is given a $5 prize. Each | Wop uneutinn ot outlon a anrath ing station in Memphis and the Mid- the first FM broadcasting 
| Cre- fiftieth prize winner gets $50, and|g Ross, New York, has joined : : station in Memphis and 
ire is(gioe jobber is sent an equivalent | Badger and Browning & Hersey, South has coverage 1n 137 counties. the Mid-South 

1 they ~mount in each case. ‘New York, in the same capacity. 
ars asf The Fantom cars will do the) 


notion same job this year for two new 


Hook-Fast to Braitsch FIRST IN MEMPHIS ‘year after S OWNED AND OPERATED BY THE COMMERCIAL APPEAL 


N if 


ed forf#™Fram products, a crankcase air Arthur Braitsch Advertising = 

am togpilter and a gasoline filter. The | Agency, Providence, R. I., has been year ACCORDING TO HOOPER NATIONAL REPRESENTATIVES—THE BRANHAM CO. 
company, which over the years has | appointed to handle the advertis- 
built an enormous business on ing of Hook-Fast Specialties, Inc., | Affiliate 


specialty items designed to pre-/| Providence, effective Jan. 1. 
vent dust, dirt and other impuri- | 
Ford fties from circulating with the oil, 
plans fiecided to extend its operations 


ig 24-8, 1948 to production of additional 
lletins, items. 


> pub- 
tising,§ = Have Replaceable Cartridges 


While the oil filter units catch 

much of the dust and abrasive 

.._. fmatter which would otherwise 
free cause wear in the oil system, and 
wency, while the air filter does the same 
Simp- 0b on air entering the carburetor, 
ublish-§Fram did not have filters to catch 
impurities which enter the car- 
buretor from the gasoline tank. 
ard Nor did it, until now, have an 
effective filter for the oil filter 


4 pipe breather cap. 
public Both of the two new items are 


s Mfg.(l the replaceable ee ae : 
ostume{The gasoline filter contains filter- 

ing material which is said to re- FIELD & STREAM 
_____fmove solids, and hold three times 
its weight in water. Replacement : 
cartridges come in the form of 
bowls, which can be screwed into | is AMERICA’S 
1 special hook-up with the gaso- 
line line. 
In addition to the Fantom cars, 
k dealer contest, a monthly poster 
mailing service, a new biolite 
sign, multiple sales banners and 
dway’ founter merchandisers will be 
‘. fused to promote the company’s 
people products. 
» 4,000 


ties in |Arkin Promoted 


.RIAN| Leon Arkin, advertising man- 

; ager of the Jewish Daily Forward, 
ulation [Boston, has been appointed na- 
tional general manager, succeed- 
results ny Arthur Rubin. 


“SS Use this yardstick to compare 


Field & Stream with any other NUMBER ONE 


sportsman’s magazine! 


* CIRCULATION SPORTSMAN’S 


* ADVERTISING LEADERSHIP 


* EDITORIAL CONTENT MAGAZINE 


¢ DEALER INFLUENCE 


money 


¢ INCOME OF SUBSCRIBERS 


S. , ¢ READER DESIRE STUDIES 
oves Studios 
and far Minnotte-Williams Studios has | * READER SERVICE 
. reach 
bh h ¢ READER RESPONSE 
roug 
-ribers * PUBLISHING LEADERSHIP 
devour + EDITORIAL STAFF 
© PRESTIGE 
are 
= * SALES RESULTS 
Ss. ey 
ns and 
c= ete The most important meagurement of any 
heir en magazine is—‘“‘sales results." Sales results 
Cover§ is the reason more advertisers used more 
space in Field & Stream the first nine 
ty accus months of 1947 and for the past 37 years 
than in any other sportsman's magazine! 
Ca. 
d whea 


) 


‘ounting our file of 500,000 photos 
would take that long! But they're all } 
Organized so that we can flip out 
o1e or a dozen appropos of your 


needs . . . instantly! Try us soon. | 
qd ni KAUFMANN & FABRY COMPANY 


‘at Point-0¥- x» r 


#5 S$. Wabash Ave., Chicago 5, Ill. 0p. “FLIGHT gr 
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| Will Publish Daily 

Boot & Shoe Recorder, New 
York, will again publish the Shoe 
Fair Convention Daily in Chicago, 


| € . 
Gas Association 
April 26-28. Rates will remain 


. 
|the same as in October, 1947, one- | 3-Year Campaign 
page at $250 per day, etc. The 
Totals $5,000,000 


final closing date for all advertis- 
PHILADELPHIA — The American 


ing copy will be April 14. 
Gas Association will spend $5,- 
/000,000 for research and promo- 
| tion in the next three years, Hud- 
son W. Reed, AGA president, re- 
vealed here last week. 
The association last year spent 


CIRCULATION ‘current averace) 
ST. JOSEPH NEWS-PRESS 
St.Joseph Ouzette 


———= 


Sos modern, bulliant 
FLUORESCENT 
ELECTRIC DISPLAYS 


| WEITE-WIRE-PHOWE: 


Se ere ses= 


advertising, publicity and special 
activities, and it has spent more 
than $500,000 on research in the 
past three years. 


$800,000 campaign again being de- 
voted to automatic gas cooking. 
Thirteen makers of automatic gas 


A A: 


more than $1,250,000 for national | 


Last fall it opened its 12th an-| 
nual consumer ad drive—the new | 


ranges have joined the drive and | 
the combined program will repre- | 


|anticipated expenditure in excess 
|of $4,000,000, approximately 60% 
‘of which will be spent for news- 
| paper advertising by gas com- 


panies, manufacturers and deal-| 


ers.” 
Themes Based on Poll 


“All three segments of the gas 
industry — AGA, gas companies 
and gas range manufacturers—are 
promoting identical advertising 
themes based on points disclosed 
by a recently conducted national 
public opinion poll,’ Mr. Reed 
| declared. 


At the same time, the associa- | 


tion is continuing its advertising 
of the growing use of gas fuel for 
industrial and commercial pur- 
poses. This special promotion has 
|continued for 21 years in trade 
publications. Ketchum, MacLeod 


AGA’s industrial advertising, and 
McCann-Erickson, New York, 
handles the rest of the account. 


& Grove, Pittsburgh, handles 


_but 


they may 
never buy 


your product, you stand to lose business. 


For further information, call your 
local telephone business office. 


The ‘yellow pages’ of telephone directories give the “where 
to buy it” information that’s wanted . . . information about 
your products, if you use Trade Mark Service. That means 
displaying your brand name and trade-mark in the ‘yellow 
pages’ under the business classification where prospects are 
most likely to look . . . over the listings of your local outlets. 

It’s a service that turns prospects into customers. 


People, generally, won’t run themselves ragged in order to 
buy something they’ve seen advertised. They like things that 
are easy to locate. So, unless prospects know where to buy 
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service guides, picture story books: 

|participates in exhibitions; prints 
manuals on ranges for consume:s 
'and teachers, etc. 


$35,000,000 More Spent 


Mr. Reed, who is also president 
of the Philadelphia Gas Works 
Company, said that the gas in- 
dustry’s promotional activities 
will also include those by utility 
companies which normally spend 
about $25,000,000 annually, and 
|those by appliance makers repre- 
‘senting an additional $10,000,000 
expenditure. 

He also disclosed that the gas 
|utility companies at the end of 
| 1947 had 21,590,000 customers, an 
|increase of 3.2% over 1946, and 
| their revenues in 1947 totaled $1,- 
407,561,000, a gain of 16.2%. Their 
revenues have increased 54°; 
| since 1941. 
| Sales of automatic gas water 
|heaters last year totaled 1,800,000 
‘units, 500,000 more than in 1946. 


AGA also is using a sound-color | which had been the previous rec- 
film on gas ranges, a commercial | ord year. 
sent, Mr. Reed said, “an annual! cooking program, architects’ gas|reached 2,250,000 units, equal to 


They’re sold on your brand 


Gas range production 


the 1941 peak. Mr. Reed said that 
when steel becomes easier to get, 
|/many more ranges will be made 
| because manufacturers have in- 
creased their production facilities 
100% since 1941. 


Home Heaters Lag 


Gas house heating equipment 
lagged last year, however, with 
| 750,000 home heaters produced. 
Restrictions on use of gas in var- 
ious regions because of shortage of 
gas prevented greater sales of the 
heaters. 
| New developments, Mr. Reed 
said, include all-year gas air con- 
ditioning equipment, table-top 
barbecue broilers, new ventilating 
equipment, etc. After 13 years of 
experiment, air conditioners 
single compact units which coo! 
as well as heat—were tested in 
more than 100 homes last year 
and 1,200 were shipped. Last 
month the AGA announced a new 
research project on year-round 
gas air conditioning at the Uni- 
versity of Illinois. 


| 


| cn ee 
Names Hasselriis 


Norman B. Hasselriis, formerly 
eastern representative of Pack- 
aging Parade, has joined the east- 
ern advertising sales staff of Pro- 
| gressive Grocer, New York. 


Two Name Jasper, Lynch 


| Glue-Fast Equipment Company 
'and the Serolite Corporation, New 
York, have appointed Jasper, 
Lynch & Fishel, New York, to 
handle their advertising. 


Westervelt Promoted 
Kenneth A. Westervelt, 


Detroit, 
executive in April, 1946, has bee! 
appointed an account executive 


Appoints Perry-Brown 
| Formica Insulation Company 
'Cincinnati, has appointed Per’) 
| Brown, Inc., to direct its adv: 
tising. 
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Their 
54% 
water 
00,000 
1946, 
s rec- 
uction 
lal to 
4 that LIMITED PROMOTION—Through spot 
radio and newspaper copy such as this, 
0 £et, 8 General Foods Corp., New York, is 
made promoting new Jell-O tapioca pudding 
re in-@ in central and western states. Because 
silities J of the tapioca shortage, distribution is 
being held up in the East. Young & 
Rubicam is the agency. 
ment 4 
pm.| Bendix Breaks 
duced. 
{Clothes Dryer 
tage of 4 
‘| Ad Promotion 
SoutH BeENpb, INnp.—A full page| 
_ Reedfin The Saturday Evening Post | 
i’ con-fearly this month inaugurates. 
ole-top] Bendix Home Appliances’ first na- | 
ilating} tional advertising for the Bendix | 
-ars Olffautomatic clothes dryer, in pro- | 
ers —fduction since last February. 
h cooll Good Housekeeping, Ladies’ 
ted inf Home Journal and McCall’s also 
t year} will be used in the dryer cam- | 
Last{ paign, which is set to continue | 
a new throughout the month in coopera- | 
-round|tive newspaper copy in major | 
e Uni-§ markets. 

The company also expects to 
use part of its $1,000,000 coopera- | 
tive newspaper drive to promote | 

‘rmerly| 2@ new Bendix automatic home 
Pack-§ Toner later in the year. Principal | 
e east-Jitem to be pushed by the $500,000 | 
of Pro-|which the company will spend in | 
national advertising during the | 
first six months of 1948 is the) 
Lynch automatic washer. Economy of 
ympany operation will be the theme. 
yn, New Tatham - Laird, Inc., Chicago, 
Jasperdirects the account. 
ork, to ————————_— 
linjebuss Names Agent 
| _ Swedish Trans - European Bus 
_ glines, “Linjebuss,” which oper-_ 
t, WOGates a fleet of 300 buses in sched- 


oe : nent and Sweden, has appointed 
as pe"EA. Johnson & Co., New York, as 
utive fits general agent. Wendell P. 
Colton Company, New York, han- 
iles the advertising. 


aceon service throughout the conti- | 


NTL 
ompany 

Perry 
 adve 


= 3 that are | ST 


1. CROSS COUNTRY NEWS 


An aviation newspaper de- 
voted to private ying ‘“s 
reaches over |/3 of the air- 
orts in the U 
ation, 8,652. 


2. THE MAILBOX 


= A direct mail advertising me- 
dium devoted to the farmer 


7 
r . circu- 
. reaches over 19,000 farm 


homes of the South Plains of 
West Texas. 


3. MERCANTILE NEWS 


A direct mail advertising me- 
dium devoted to the urban 
families of the great south 
plains of West Texas ... 
reaches over 28,000 town and 
city homes. 


FOR RATES AND INFORMATION 
WRITE TO 


M. l. HALL 


PUBLISHER 
1007-A 13th, LUBBOCK, TEXAS 


Pennsylvania Salt 
Shifts Supervisors 

Albert H. Clem, who joined 
Pennsylvania Salt Mfg. Company, 
Philadelphia, as Detroit sales rep- 
resentative, has been appointed 
field sales supervisor of the com- 
pany’s special chemicals division. 

Philip C. Staples Jr., who has 
been with the company since 1937, 
succeeds Mr. Clem as_ product 
supervisor on cleaners and pick- 
ling and descaling products. Suc- 
ceeding Mr. Staples as product 
supervisor on corrosion - resistant 
products will be Robert R. Pierce, 
who joined the company in 1941. 


WMF] Believes 
Preparation Pays 


Station WMFJ, Daytona Beach, 
constructed its $65,000 new radio 
center with last year’s hurricane 
in mind. The station has in- 
stalled an auxiliary power plant, 
large enough to continue opera- 
tions in case power from the main 
plant fails. WDBF, an FM outlet 
now under construction, also will 
be housed in the new buildings. 


Used together as a “package” 
they will put your sales story 
before the largest available 
coverage of marketing, sales, 
merchandising, and advertising 
executives concerned with 
moving goods or selling serv- 
ices to the nation’s industrial 
and consumer markets. Com- 
bination rates make this “pack- 
age” as economical as it is 
complete. 


ADVERTISING PUBLICATIONS, INC. 
THE LARGEST PUBLISHING HOUSE SERVING 
THE ADVERTISING FIELD 


PUBLISHER OF ADVERTISING AGE 
INDUSTRIAL MARKETING + CONSUMER AND 
INDUSTRIAL MARKET DATA BOOKS 


Privacy and Mr. Glimpkin are no longer on speaking terms. With an in- 
dustrious Mrs. Glimpkin keeping a running account of daily purchases in 
the Glimpkin household for the Memphis Consumer Panel Study, the man 
is living behind glass walls. From neck ties to oat meal he has no secrets. 
His sudden change to a new brand of toothpaste is the concern of panel 
experts; his pajama preferences result in the complete renovation of cer- 
tain departments in a Memphis store, and reams of charts are built about 
the price he resigns himself to paying for Mrs. Glimpkin’s new chapeau. 


COMMERCIAL APPEAL 


Certainly Mr. Glimpkin’s lack of privacy is one strong factor determining 

a good test market. He represents a composite of 300 families whose month 

by month reports mark many of the buying trends and preferences of 

Memphis . . . all of which the advertiser will find recorded in our new 

Consumer Panel Pilot Study Report covering the last six months of 1947 
: sia ‘eaeaieds. annaninde ' 

which will be available around March |. Reserve your copy now. 


Memphis 
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Crystal Ball Sparkles 


for Business Prophets 


° 4s president of Kaiser-Frazer Cor- | 
Predictions Good; poration. Auto production in 1947 | 
Recession-less '47 passed the 3,500,000 mark, he said. | 
Bolsters Confidence 


And the air is getting better. | 
W. H. Wheeler, president of Air- | 
kem, Inc., said the installation of | 
air freshening equipment in offices | 
and industrial plants will expand | 
rapidly in 1948. 


Airlines Set Record 


Fowler Baker, editor of Air| 
Transport, says 1947 was the best | 
year airlines ever had. They flew | 
more passengers and cargo than | 
ever before, and ironed out some | 
financial problems. 

Mill Supplies sees high indus- | 
trial activity for this year, and 
estimates sales of production sup- 
plies and equipment through in- 
dustrial distributors at $2,592,961,- 
000 for 1947. 

The Associated Fur Coat & 
Trimming Manufacturers Associa- | 
tion believes that 1948 will be as 
good as 1947, but Sol Rosenberg, | 
president, advises a cautious ap- | 
proach. 


New York — Where a year ago 
their forecasts were tinged with 
predictions of recession and a 
price break in 1947, business lead- 
ers generally seemed optimistic as 
they gazed into the crystal ball for 
1948. 

And they had good reason. The 
recession and price break of 1947 
had failed to materialize. Business 
Week’s index for Dec. 20 hit 193.1 
compared to 188.1 for 1946, and | 
for the 11 months of 1947, the in- | 
dex average was 187.9, compared | 
to 1941’s average of 162.2. 

This is the outlook for 1948, in 
a variety of industries. 

The vacuum cleaner manufac- | 
turers should pass 4,000,000 unit | 
sales in 1948, said H. W. Hoover, | 
president of Hoover Company, | 
pointing out that more than half | 
of the wired homes in the U. S.|! 
still have their first vacuum 
cleaner to buy. 


Depends on Gov’t Buying 


Despite the fact that the aero- | 
inautical manufacturing industry 
has just completed its second suc- 
cessive billion-dollar peacetime | 
year, it is apprehensive about 
1948, reports Aviation Week. The) 
future depends on government 
buying, and “it can be expected | 
that some of the financially weak- | 
er companies will merge, go out 
of business, turn to production of 
non-aviation items, etc. . .” 

The glass industry boosted its 
production of window and pol-| 
ished plate glass 15% in 1947, John 
D. Biggers, president of Libbey- 
Owens-Ford Company, said, also 
reporting net sales for the com- 
pany of $100,000,000 in 1947. He 
believes 1948 will be a good year | 
for glass, and expects 1,000,000 | 
more homes to be built during the | 
year. 

Not only are business prospects | 
good for 1948, but’ even into 1950 | 
and beyond, says Clark R. Pace, 
outlook editor of Business Week. 
He sees high prices, high wages | 
and rents, and retail sales slipping 
somewhat as marginal incomes 
are forced out of the market BA 


Carpet Makers Spur Demand 


Merrill A. Watson, president of 
the Carpet Institute, recalled that 
its goal is still to increase demand 
for floor coverings 50% above pre- 
war years. His report says ad- 
vertising support of the program 
has been increased 300% over the 
prewar budget. 

Liquor sales, after a staggering 
first half when they lagged 30% | 
behind 1946, sobered up sharply 
in the second half. Some 190,- 
000,000 gallons of spirits were 
sold in 1947, 18% below 1946, 
Spirits reported in a year-end re- 
view. The neutral spirits backlog | 
was low, but distillers had 474,- 
000,000 gallons of whisky, a six- 
year supply. 

Arthur D. Schulte, president of 
Park & Tilford, believes that 1947 
was a major turning point in the 
liquor industry. “The industry | 
bade farewell, probably for all’) 
time, to a war-born boom that 
sent sales to a peak that not even 
incurable optimists dared think 
possible.” He thinks 1947 signi- 
fied an increasing brand-consci- 
ousness on the part of the public, 
and that since liquor is expensive, | 
the buyer turns to nationally ad- 
vertised brands. 

George Carleton, president of 
Anti-Friction Bearing Manufac- 
turers Association, reported that 
ball and roller bearing sales were 
about $275,000,000, up 25% from 
1946. 


Sees Steady Food Prices 


higher prices. 
Auto Tires Hit Peak | 


The rubber industry set a rec-| 
ord of 78,000,000 automobile tires | 
in 1947, reported P. W. Litchfield, | 
chairman, Goodyear Tire & Rub-| 
ber Company. He also pointed to) 
Goodyear’s expanded production | 
of soles and heels, flooring and | 
Pliofilm and Airfoam, as well as | 
its new tire, the Super Cushion. | 

The winter of 1947-48 will be a) 
tight one for all power fuels, said | 
Philip W. Swain, editor of Power. 

The foundation industry hit a) 
record high of more than $200,- 


000,000 at wholesale price levels 


Food prices show no indication 
of a decline, Paul S. Willis, presi- 
dent of Grocery Manufacturers of 
America, reported. No serious 
shortages will occur in 1948, he ° : 
eo but “stores may be tem- !@ 1947, according to Fletcher D. 
porarily out of certain brands and Dodge, executive vice - president 
certain items...” of Corset & Brassiere Association 

Similar views were held by of America. “Some manufactur- 
John A. Hartford, president, Great ers foresee further — ae ey 
Atlantic & Pacific Tea Company, upwardly ed 20%, sald = Mr. 
who said supplies of U. S. food Dodge, in forecasting 1948. 
would be adequate, but hedged on 
definite predictions of supply or 
price because foreign commit- 
ments might change the picture. 
He warned that “higher commod- 
ity prices mean that a grocer has 
to have over twice as much money 
tied up in a normal inventory as 
he did before the war. In an un- 
certain market (he must) build| 
up and maintain reserves in an- 


Sees Gains Ahead 


Chemical engineering will gain 
in at least five fields during 1948, 
said Sidney D. Kirkpatrick, editor 
of Chemical Engineering. The five 
fields: nuclear or atomic engineer- 
ing, biochemical and chemurgical 
engineering, and inorganic and 
organic chemical engineering in- 
dustries. 


ticipation of a possible break.” Holgar J. Johnson, president, 
The auto industry should pro- Institute of Life Insurance, re- 
duce 5,000,000 cars during 1948,| ported insurance purchases for 


shattering an 
according to 


1947 at $21,700,000,000, the total 
owned at $191,000,000,000 and be- 


18-year-old record, 
Joseph W. Frazer, 
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diction of W. J. Donald, managing | Frank R. Innes, associate editor ages of materials and labor ! he la 
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predicts that the West Coast’s Textiles face a future almost turers Association said its m* 


growth is here to stay, and sees 
electrical generating capacity ex- 
panded 860,000 kw. 

Western states in 1948. 


Similarly, Westinghouse Electric 
Corporation 


in 11 Far Exports and 


Appliance Field Expands 


hit an $800,000,000 


“dangerously good,” reports C. W. 
Bendigo, editor of Textile World. 


provements have led to unanimous 
optimism, as well as “long-prom- 
ised, shrink-resistant wool fabrics 
now being announced to the con- 
|}sumer through national advertis- 


bers “are still faced with an 
precedented demand for gas 


technological im- pliances.” 
Electronics is headed for 
greatest volume in _ peacetin& 


of Electronics. He also sees in 
“the year which institutes 


forecasts Donald G. Fink, edi‘° 
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most bitter competitive situation 
known since electronics became a 
part of our lives.” 

Lew Hahn, president of the Na- 
tional Retail Dry Goods Associa- 
tion, takes a dim view of inflation 
put says ““‘we may look forward to 
a year of high business activity 
which is not likely to be inter- 
rupted by a serious price break, 
although it may be expected re- 
tailers will find the number of 
units sold constantly decreasing as 
too-high prices serve to keep 
more and more consumers out of 
the market.” 


Bright Outlook— 
with Shadows—Is 
Forecast for 1948 


New YorK—Favorable demand, 
higher sales for the first half of 
1948 as compared to the same 
period in 1947, no recession, higher 
break-even points, and additional 
wage demands comprise the ex- 
pectations of the majority of busi- 
ness executives surveyed by the 
National Industrial Conference 
Board. 

In a report published last week, 
the board found that many busi- 
ness men foresee few increases in 
output, because of shortages of 
material and labor. Very few plant 
expansion programs are sched- 
uled to begin in 1948, although 
some expansion will take place in 
order to complete plans previously 
inaugurated. 

Most impressive trend evinced 
by the survey is the expectation 
that demand will continue 
throughout the first half of 1948. 
Most of the respondents empha- 
sized, however, that the as yet in- 
calculable effects of the Marshall 
Plan, inflationary trends and labor 
unrest may change the picture. 


See Increased Sales for °48 


More than 60% of the execu- 
tives forecast increased sales for 
the first six months of the new 
year,.although machine tool build- 
ers in general see a sales decline 
ahead. 

Steel, transportation equipment 
and oil pipe, coke, some chemicals, 
some electrical supplies and equip- 
ment, paper and fuel oil are cited 
most often as items which may 
well be in short supply. Fear of 
a power shortage was cited by a 
few manufacturers. 

Break-even points, according to 
the respondents, have reached 
such high levels that a moderate 


profits. 

Backlogs of orders, the celestial 
guideposts of industry for the past 
several years, will shine brightly 
for some months to come, in the 
opinion of the executives sur- 
veyed. Adverse conditions can 
cause these orders to fade quickly, 
however, several of the respond- 
ents declared, in opinions based 
on 1947 experiences. 


Elects Howard Fox 


Howard A. Fox has _ been) 
elected president of I. J. Fox, Inc., 
New York, succeeding his late 
lather. Mr. Fox was previously 
Vice-president of the company. 
David Lilienthal, president of the | 
Il. J. Fox Boston store, has been 
appointed chairman of the board, 
4 position which was also held by 
the late I. J. Fox. Mr. Lilienthal 
ilso will continue to head the Bos- 
‘on branch. Mrs. I. J. Fox con- 
Unues as secretary and treasurer 
{ the company. 


Dannett Leaves Publix 


‘manuel Dannett has resigned 

vice-president and board mem- 
Ser of Publix Shirt Corporation, 
‘ew York, to return to general 
‘av practice. Prior to joining 
Publix, Mr. Dannett was a mem- 
ver of the law firm of Lauterstein, 
Spiller, Bergerman and Dannett 
a was counsel to the Mutual 
Sroadcasting System. 


sales decline would wipe out all | 


‘Chain Belt Elects V.P.s 


| Chain Belt Company, Milwau- 
'kee, has elected three new vice- 
presidents. O. W. Carpenter has 
| been appointed vice-president—in 
charge of finance and accounts; 
B. F. Devine has been named vice- 
president and manager of the con- 
|struction machinery division, and 
L. B. McKnight, vice-president 
responsible for operations of the 
two heavy machinery divisions of 
the company. J. T. Brown has 
‘resigned as vice-president in 
charge of manufacturing. 


Opens Sales Office 


| Le Roi Company, Milwaukee, 
/has opened a central district sales 
office in Milwaukee to serve mid- 
‘western states and central Can- 
ada, with Norman M. Sedgwick as 
district manager. The company 
originally handled midwest sales 
through its plant sales office. 


Allis Company Names 4 

Louis Allis Company, Milwau- 
kee, manufacturer of electric mo- 
tors, has announced the creation 
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CBS Appoints Sweeney | Names Slans and Maury 
Norje Jewelers, Inc., New York, 


Kevin B. Sweeney has been | Ai 
in charge of sales; Frank |Named assistant general manager|has appointed Slans & aury, 
O. Kovich, = ares of manufac-|0f the Housewives Protective|New York, to handle the adver- 
turing, and T. R. Wieseman, in| League division of CBS, making | tising of Sure-On earrings. 
charge of engineering. C. G. Skid-. ora vere aca In ym fens — 

h been appointed sales|™Ir. sweeney, who was assistant | 
ay lem sal ‘to Fletcher Wiley for two years | Increases Ad Rates 


of three vice-presidencies to han- | 
dle expanding operations. Elected | 
to the new positions are Louis| 
Allis Jr., 


manager. 
. before Wiley sold the Housewives | Effective with the April 3 issue, 
. Protective League programs to! Saturday Night, Toronto, will in- 
Lindemann Ups Clarke CBS, will continue to report to|/crease its advertising rates from 


Gordon R. Clarke, who has!|Mr. Wiley, who is general man- | 42 cents per agate line to 46 cents 
been with A. J. Lindemann &|ager of the division. |per agate line. 
Hoverson Company, Milwaukee, 
for 23 years as salesman and dis- 
trict manager, has been promoted 
to sales manager of the company’s 
electric division. George J. Schra- | 
mel has been named _ assistant | 
general sales manager. 


NEW LOCATION— 400% EXPANSION 


Midwest's largest and best equipped plant for designing 
and manufacturing display advertising and quantity signs. 


Agency Changes Name 
Ozark Advertising Agency, Inc., | 

Springfield, Mo., has changed its | 

name to Nelms & Fullington, Inc., 


Over 30 years of quality service to the advertising field. 


AMERICAN 


FROM IDEAS TO 


Advertising. The entire capital FINISHED PRODUCTS D ‘ Ss P L AY 
stock of Ozark was _ purchased . ae 
Sept. 1 by Ralph A. Nelms and Convention exhibits and trade 


STUDIOS 


359 W. HUBBARD ST., CHICAGO 
Call SUPerior 5484 


M. Wayland Fullington, both as- show displays designed, pro- 


sociated with the agency since its 
inception. | 


There’s a lot more to it than this... 


The man behind the pen is signing a contract for Spot Radio — one of 
the most profitable of all forms of advertising. But the signing of the 
contract means more than that — a lot more. It means that 
plenty of hard work has been done — somewhere, by some one. 

Yes — there’s a lot more to it than fountain pens — or contract 
forms, or sales charts, coverage maps and station lists. 

There’s training and experience, timing, associations, persistence — 
maybe even a little luck. But primarily .. . it’s a simple matter of 
knowledge and hard work . . . the two factors that produce 


most of the results most of the time . . . the two factors that make 


Weed & Company service so valuable to any advertiser. 


\4 eC ( : d radio station representatives 


and company 


new york ¢* boston °* chicago °¢ detroit 


san francisco ° atlanta e 


hollywood 
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To Cruttenden & Eger 


Century Engineering Corpora- 
tion, Cedar Rapids, Ia., manufac- 
turer of oil-fired heating equip- 
ment, has appointed Cruttenden & 
Eger, Chicago, to direct its adver- 
tising. National consumer maga- 
zines, newspapers, business pa- 
pers in the fuel oil and heating 
fields, and direct mail will be 
used. 


Burkes Incorporate 

The merchandising research en- 
terprise of George and Alberta 
Burke, Cincinnati, has been incor- 
porated under the title of Burke 
Marketing Research, Inc. 


Gets Tendra Account 
Leonard M. Sive & Associates, 

Cincinnati, has been named to 

handle the advertising of Tendra 


Genuine photographs manufac- 
tured in quantity at little 
more than letter-press in 

any size... get full 
(7) particulars from 


P _"PHOTO-MATIC CO 


421 So. Wabash Ave. Fine Arts Bldg. CHICAGO 5, ILL 
= Phone HARrison 2770 


Products division of So-Lo Works, 
Cincinnati. The company manu- 
factures Tendra, a fruit derivative 
used to reduce meat shrinkage re- 
sulting from cooking. 


Names Louttit Agency 


T. Robley Louttit, Inc., Provi- 
dence, R. I. agency, has been 
named to handle the advertising 
of W. H. Coe Mfg. Company, 
Providence, manufacturer of gold 
leaf. Walter H. Covell has been 
appointed an account ‘executive of 
the agency, succeeding Robert 
Rockwell. 


Uses Perfumed Ink 

The holiday issue of “Dow Dia- 
mond,” bi-monthly house organ of 
Dow Chemical Company, Midland, 
Mich., was printed entirely with 
scented printing ink. The issue 
carried a feature article on aro- 
matic chemicals and their ex- 
panding uses. 


Gets Laundry Account 


Frank Weston, Providence, R. L., 
agency, has been appointed to di- 
rect the advertising of Louttit 
Laundry, Providence. 


What About Marketa and 


Reoresented by, 
ELLY-SMITH COMPANY 


Tlewspaners 


a 
Y 


Are they big or little? North or south, east of west? What do these newspapers have 
in common? Where can you get in touch with a Kelly-Smith representative? What can 


he tell you about all the newspapers his company represents? 


The answers to these and many other questions about Kelly-Smith-represented newspapers 
will be found in Advertising Age's CONSUMER MARKET DATA BOOK. Complete me- 
dia information has been filed by these newspapers. 


The Boston Post, Boston, Mass. 
Brooklyn Eagle, Brooklyn, N. Y. 
Fall River Herald News, Fall River, Mass. 


The Patriot and the Evening News, 


Harrisburg, Pa. 


The Indianapolis Star, Indianapolis, Ind. 


St. Joseph News-Press 
St. Joseph Gazette 


St. Joseph, Miss. 


Schenectady Union-Star, Schenectady, N. Y. 
Journal and Sentinel, 


Winston-Salem, N. C. 


Westchester County Publishers, Inc., Yonkers, N. Y. 


Youngstown Vindicator, Youngstown, Ohio 


When you start your basic research, reach for your copy of 
Advertising Age's CONSUMER MARKET DATA BOOK. You will 
find much of the information you want, easily and quickly, and sources 
for such additional detailed data as you need. Advertising Age's 
CONSUMER MARKET DATA BOOK is the most comprehensive 
source of data on consumer markets available. 
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NEW THEME—This is one of the new ads Mohawk Carpet Mills, Amsterdam, 
N. Y., will place in national magazines next spring as part of its new "Style for 
Better Living’ campaign. Agency is Abbott Kimball Co., New York. 


|outstanding sales meetings, com- 
|plete with exhibits of schedules, 
|timing, props and other equip- 
-ment, and follows up with a sum- 


Covers Effective 
: ti f the best thods of ob- 
Sales M eetings taining pons potierersees oti and 


CuiIcaco—The general practices | use of stunts to maintain interest. 


Dartnell Report 


‘of 90 representative companies in| The study is published at $7.50 


‘holding sales meetings provide the by Dartnell Corporation, 4660 
Ravenswood Ave., Chicago. 


| subject of Dartnell Corporation’s 
|latest special investigation, en- 
titled “Successful Sales Meetings.” 
| The report covers such items as 
|proper timing of meetings, geo- 
| graphical scheduling, the question 
as to whether wives should be in- 
_vited, the problem of home office 
vs. resort meetings, and CORVSH> | mail subscriptions. The company 


tion costs. had previously increased the 
price 
In addition, the Dartnell study |of the Evening Bulletin from 


contains eight case histories of|three to four cents. 


THERE IS AVAILABLE TO NA- 
TIONAL ADVERTISERS A SPECIAL- 
IZED SERVICE IN PLANNING, DE- 
SIGNING AND PRODUCTION OF 
LITHOGRAPHED DISPLAY MATERIAL 
~1T MAY BE THAT THE SKILL 
| AND EXPERIENCE OF THIS 
| ORGANIZATION COULD BE USED 
iifoeon URE, 


Newspaper Ups Price 

The Providence Journal Com- 
pany, Providence, R. I., has an- 
nounced a price boost from three 
to four cents for the Journal, with 
corresponding increases for 
weekly deliveries to homes and 


100 EAST OHIO STREET, CHICAGO «+ 330 WEST 42nd STREET, NEW YORK 


» PRODUCTION S 


ERCHANDISING KNOWLEDGE © CREATIVE ABILIT 
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Truman Appoints 


48 


45 


|residents “to take some good, hard 
in daily papers | licks at a ‘do-nothing’ policy now 
| will be followed by later use of |jin control in this town.” 
|'radio and trade publications, as 
|the financial assistance requested | 


Co-Sponsor Forum 


The city of New Orleans and 
Time will sponsor an international 
forum in New Orleans April 14- 
17, during which political, busi- 


‘We Need Revival’, “Si.828° copy 


Shouts Copy of 


Coy and Sterling 


to FCC Posts 


WASHINGTON — Two new mem- 
bers, including a new chairman, 
joined the FCC last week under | 
interim appointments issued by | 
President Truman. 

As chairman, succeeding Charles 
R. Denny Jr., the President ap- 
pointed Wayne Coy, former radio 
director of the Washington Post, 
operator of Station WINX, Wash- 
ington. 

To a second FCC vacancy, cre- 
ated by the resignation of Com- 
missioner E. K. Jett, the President 
named George Sterling, former 
FCC chief engineer. 


Yet to Be Approved 


Although Mr. Coy took the oath 
and began service last Monday, 
his approval by the Senate re- 
mained in doubt. When he was 
first mentioned for the job in No- 
vember, Republican leaders in- 
dicated they might resist the ap- 
pointment. 

Mr. Sterling is a Republican, 
but his appointment evoked no 
comment from Republican lead- 
ers. His approval would give FCC 
three Republicans, three Demo- 
crats and an independent. 

Republican opposition to the 44- 
year-old Mr. Coy stems from his 
earlier association with former 
Federal Security Commissioner 
Paul V. McNutt in Indiana poli- 
tics. Republicans claim Mr. Coy 
was a graduate of the “2% Club’— 
the McNutt political organization. 


Needed Quorum 


After moving to Washington 
early in the war, Mr. Coy served 
as assistant director of the Budget 
Bureau. Later he took over direc- 
tion of WINX, independent sta- 
tion featuring good music and 
locally produced news programs. 

President Truman said the in- 
terim appointments were neces- 
sary to assure FCC a quorum. 
With the departure of Commis- 


= 


ypany 
price 
from 


members were available to con- 
duct business. 

Mr. Sterling is a career man. 
His promotion follows the prece- 
dent set in 1944 when President 
Roosevelt appointed Mr. Jett— 


commission. 

Mr. Denny resigned in October 
to join NBC. Commissioner Jett 
accepted a post as director of 
radio and television for the Sun 
Newspapers in Baltimore. 


Sheek Promoted 


George W. Sheek Jr., southern 
division sales manager of Indera 
Mills Company, Winston-Salem, 
N. C., has been appointed sales 
Manager of the company, suc- 
teeding H. S. Foy Jr., who has 


-- 
Pit gt ali, 


“Advertising Age 


The National Newspaper of Martet 
oO EOhio chicas Vell 


Agency, 


sioners Denny and Jett, and the) 
absence from the city of Commis- | 
sioner Edward Webster, only four | 


then FCC’s chief engineer—to the | 


ness and cultural leaders will pre- 
sent a series of discussions and 
speeches on the issues concerned 
in the preservation of democracy. 


|The program will be similar to 


the World Affairs Council held 


d and also! 


Seattle Group 


| SEATTLE—What we need 


revival where lazy minds, 


little men hoarding their fathers’ 


most | 
“is a revival, a good old-fashioned 
the 
| greedy interests of a handful of 


by the ads flows in. 


Typical copy, prepared by the | Osborn F. 
Ray Felton Agency, uses cartoon | 


Ingram in New Post 


Ingram, formerly 
with the Boston Post, has joined 


technique to present highlights of | the public relations department of 
Seattle history and then asks aid| Eastern Gas & Fuel Associates, 
|for a program that will enable Boston. 


last year in Clevelan 
co-sponsored by Time. 


Dissolve Partnership 


The partnership between Henry) 
H. Teplitz and Lewis E. Lieber in 


the Henry H. Teplitz 
Chicago, has 
solved as of Dec. 22. 


is retiring and Mr. Teplitz will 
continue the business 


owner. 


wealth and where indifferent, 
yawning public officials will give 
|'way to an awakened citizenry,” 
says the copy of the Seattle World 
Port Association. 

The newly formed group, headed 
by shipping men and _ including 
other business’ interests, has 
launched a newspaper advertising 
campaign to gain support for a 
| program to rebuild the city’s for-| 
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DEPENDABLE 


% MULTIGRAPHING * ADDRESSING 

*MIMEOGRAPHING * FOLDING 
“MAILING LISTS _*MAILING 

< Phone SUPERIOR 3160 - 


“PREMIERSRETTER SERVICE 520 N. MICHIGAN AVE., CHICAGO _ 


Advertising 
been dis-| 
Mr. Lieber 


as sole 


Oh How We Love to Get Up 


x 


CBS 


1000 WATTS DAY —=— BLAIR 
S00 Wares tree F FRANK MEGARGEE, President = === * company 
— a SNATIONAL REPRES 


to the Tune of Mr. Hooper’s Index 
for WGBI in Scranton! 


Even Mr. Hooper had his eyes opened by the latest figures for WGBI in his Station 
Listening Index. This potent station... in the nation’s 19th Market led every station on the CBS 
list with 49.8 for morning ... 59.8 for afternoon...and (look out, now) 70.9 for the evening! And 
the ‘‘Sets-in-use”’ figure was mighty high all the time. 

Add it up! Here’s the big Scranton—Wilkes-Barre Market and a single station that domi- 


nates it. A top station in a top market that’s yours for the asking. Wake up! Call your John Blair man. 


(Figures from Hooper Station Listening Index.. Jan.-Feb. 1947) 
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Wanted: 


ACCOUNT 
EXECUTIVE 


... ready to make “that last job change” 

. and anxious to become associated with 
a medium size, well established, growing 
Chicago advertising agency which he can 
help to expand and in which he can soon 
occupy a top management position. Should 
be seasoned copy writer, capable contact 
man, experienced in following through on 
Must have industrial experience 
—some consumer experience desirable. Age 
lf applicant wishes, an attractive 
profit-sharing arrangement can be made. 
An opportunity as big as applicant can 
make it. Write fully in confidence. 


Box 6905, ADVERTISING AGE 
100 E. Ohio Street, Chicago II, Illinois 


production. 


32 to 42. 


TRADE MAGAZINE 


PUBLISHING OPPORTUNITY 


Our client, a class trade publication, controlled circulation, 
unique in its field, with proven editorial appeal, and obvious 
opportunity for circulation and advertising expansion, re- 
quires advertising sales and business “know how,” accom- 
panied by some capital investment, to take over the whole 


promotion job. 


If you could add a publication to your group or if you are 
a seasoned publication man with modest capital wishing to 
be a partner in a property you can develop, this may be of 


interest. 


For further particulars. call or write J. H. White at 


JOSEPH WHITE AND ASSOCIATES 


1621, 205 W. Wacker Drive 


Chicago 6 Ran. 3260 


COPYWRITER 
WANTED 


Medium-size Chicago adver- 
tising agency is looking for a 
man with proven ability in 
writing creative copy for 
both radio and space. We 
want a well-experienced man 
and are willing to pay his 
price if he can demonstrate 
his value. In replying, give 
complete details on refer- 
ences and salary expected. 


Box 6910 
ADVERTISING AGE 
100 E. Ohio St. 
Chicago II, Ill. 


Magazine Wanted 


We have made a spectacular success in 
selling the advertising space of all of the 
trade magazines we serve, strictly on a 
commission basis. We would like to rep- 
resent another publication either a direc- 
tory, almanac or one in the trade field. 

Our headquarters is in Chicago and our 
sales area the middle west. 


Box 6902, ADVERTISING AGE 
100 E. Ohio Street, Chicago, Illinois 


HE DESERVES A 
BETTER OPPORTUNITY 


Changes beyond our control make it 
impossible for us to give this man the 
opportunity he deserves. He has 
orked with us for 6 years and we 
think he's tops. He is an able ad- 
vertising manager, an excellent writer 
and versatile enough to do a bang-up 
job in sales administration. He is a 
college graduate with an unusual 
background of 20 years in household 
appliances, office machines, heavy in- 
dustrials and foods. If you have a 
spot in your organization for a self- 
starter who gets things done, we'll be 
glad to tell you all about him. 


Box 6904, ADVERTISING AGE 
100 E. Ohio St., Chicago II, Illinois 


| 330 W. 42nd St., New York 18, N. Y. 


(ers, ete. for both men and women, 


| To 


REPRESENTATIVES WANTED _ 


|} commercial 


| 100 KE. 


| SALES-PRODUCING 
| CREATOR SEEKS INTERESTING 


HELP WANTED | 


ADVERTISING & PUBLISHING vi 


ALL TYPES OF 
Piacement anywhere in 
Lnited States 
GEORGE WILLIAMS—Personnel | 
209 S. State St., Har. 2063, Chicago 
YOUNG WOMAN, general assistant 
small N. Y. advertising dept. Some 
experience, some typing, no stenog- 
raphy, 5 days, 9 to 5, $50. 
Box 9329, ADVERTISING AGE 


POSITIONS 
the 


POSITIONS OPEN 
With agencies, advertisers, publish- 


No obligation to register, 
FRED J. MASTERSON 
Advertising and Publishing 
Personnel | 
20 yrs. previous adv. exp. 
IS5 N. Wabash, FRA 0115, Chicago 


Young man, promotion small grocery 
chain's advertising. Some grocery 
experience desirable with knowl- 
edge of all phases of advertising 
techniques. Ability to produce first 
class radio and newspaper copy 
necessary. Write, Sawyer Stores, 
Inc., Billings, Montana. 

MONARCH PERSONNEL 
Advertising—Graphie Arts 
National Coverage 
Agencies in 3S Cities 
28 EK. Jackson Blvd. Chicago 4, Ill. 
WANTED: Artist, especially skilled | 
in diversified ad layouts. Only ex- | 
perienced and top notch man need 
apply. Send samples and state salary 

expected. “ 
W. J. Smith Advertising Agency 
Martin Brown Building 
Louisville, Kentucky 


SECRETARY—ADVERTISING OR 
PHOTO ENGRAVING EXPERIENCE 
take over new Correspondence 
Department for leading Chicago 
Photo Engraver. Shorthand, typing 
and ability to compose own letters 
required, Excellent working condi- 
tions and salary. 
COLLINS, MILLER & HUTCHINGS 
207 North* Michigan Ave. 
REPRESENTATIVES AVAILABLE 
MIDTOWN MANHATTAN OFFICE 
Offers sound friendly business- 
building contracts to ind. or trade 
monthly or quarterly. Comm, basis. 
Box 9340, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


ae 


Photographic Sales Representative 

wanted by leading photo studio do- 

ing carbro and black and white. 

Real opportunity in agency and 

fields. 

Box 9322, ADVERTISING AGE 
Ohio St., Chicago 11, Ll. 


POSITIONS WANTED 
CAMPAIGN 


position. 
tion on 
magazine, 


and 
trade 
mail, 


Copy, layout, 
newspaper, 
and direct 
experience with agency, manufac- 
turer, and retail. Age: 35, married, 
college graduate, and former college 
instructor in Advertising. 
Box 9333, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
BEST OFFER FROM CHICAGO, 
LOS ANGELES OR NEW YORK 
Young woman now employed as ex- 
ecutive writer seeks more challeng- 
ing position, possibly as assistant to 
advertising manager or account ex- 
ecutive. Agency and mail-order 
background provide thorough 
knowledge of various types of pro- 
motional media and specific produc- 
tion problems of each. I write good, 
solid, selling copy, dealer or con- 
sumer, hard or soft lines, domestic 
or export and can earn a good sal-| 
ary. 
Box 9335, ADVERTISING AGE 


produc- 
paper, 
12 years 


100 KE. Ohio St., Chicago 11, III. 


| Need an Account Man who can write 


persuasive copy, can draw attractive 
layouts, knows machinery, girdles, 
| sporting goods and a score of other 
| trades? Five years in advertising. 
Thirty. A college graduate. 

Box 9336, ADVERTISING 
330 W. 42nd St., New 


AGE 


RATES: 60c per line, minimum charge $3. Cash with order. Figure bold face heads (maximum two lines) 
25 letters and spaces per line; light body face 34 per line. Hox numbers add two lines. Copy deadline 
Thursday noon, 11 days preceding publication date. Display classified advertisements take card rate of $10 


per column inch. Regular card discounts on multiple insertions and space over 5 inches apply on display 


seeks 
| perienced in National Accounts, buy- 
|ing art, managing department. Pre- 
fer South or 


of acctg. dept.—all fin. and commis- 
sion 
costs and schedules. 


WANTED— 


100 E. Ohio St., Chicago 11, Ill. 


York 18, N. Y. | 


l 


__~ POSITIONS WANTED 
CREATIVE ART DIRECTOR 
new agency connection. Ex- 


West Coast. 
Box 9338, ADVERTISING AGE 
_100 E. Ohio St., Chicago 11, Il. 


POSITION DESIRED 
BY BUSINESS WOMAN 


Prefer Adv. Agency or Ady. Dept. of 
firm or mfg concern. 11 years in 
large industrial adv. agency as 


Asst. Sec’y of Corp., with full charge 


statements, cost acctg., prod. 
Box 9339, ADVERTISING AGE 
100 KE. Ohio St., Chicago 11, Il. 
A MISCELLANEOUS 7 
ad idea for a trade paper, news 
letter, semi-technical book, direc- 
tory or catalog. We are an old, es- 
tablished publishing house’ with 
complete facilities, Can develop your 
idea to our mutual benefit. 
Box 9334, ADVERTISING AGE 
ADVERTISING ASH TRAYS 
41%, inches square, with your name 
in gold letters. Send ten cents for 
sample. John F. Blavka—China Dec- 
orator, Box 1281, Trenton 7, N. J. 


A TRADE PAPER “BUY” 


Publisher forced to sell successful, 
growing trade publication with ex- 


cellent position in industry, con- 
sistent income, extremely low over- 
head. Paper has 100% trade circu- 
lation, part paid and part con- 
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Sinclair Oil Ad 
Wins High Rating 
in Washington 


New YorK—Six advertisements 
in the Sept. 25 issue of the Wash- 
ington Post attracted sufficiently 
high readership interest to rank 
among the 10 best-read ads in 
their categories, the Advertising 
Research Foundation has reported 
in releasing Study 112 in the Con- 
tinuing Study of Newspaper Read- 
ing. 

Five of the ads were local and 
one—a 175-line insertion in comic 
strip technique for Sinclair H-C 
gasoline—was national. This fea- 
tured the adventures of Sinclair’s 
heroine, Lotta Zipp, and won at- 
tention of 23% of the men and 
24% of the women. Not only was 
it the highest-read national ad by 
both men and women in the sur- 
vey issue, the ARF pointed out, 


-|but it ranked fourth in the auto- 


motive classification in all studies 
thus far made. 

Sinclair comic strip ads now 
hold second, third, fourth and fifth 
positions in the all-study index 
list for national automotive ads. 
They have been topped only by a 
154-line ad for Bobbi motor car 


trolled, in mid-continent region; en- 
joys unusual response and prestige. 
Revenue approximately 50% classi- 
fied, 50°, display, latter including 
best national accounts through top 
agencies. 


Physical inventory not over-rated, 
includes office and mailing 
ment, exceptional systems for pro- 
motion of space-sales and classified 
advertising. Printing is jobbed out; 
no pressroom involved; reproduc- 
tion is newspaper type; editorial 
matter and features always readily 
available. 
This is definitely an established, 
reputable, going paper. Has netted 
to $1,000 monthly; should return 
your investment in three years or 
less. Verifiable physical problem pre- 
vents present publisher from con- 
tinuing active attention, but will 
assist new owner for 60 days if de- 


sired, 


Specific inquiries from qualified 


sources will receive candid, confi- 
dential responses. 

Box 9337, ADVERTISING AGE 
_ 100 FE. Ohio St., Chicago 11, Ill. 

FOR SALE 
Tradepaper covering 
the tobacco field. 
Box 9341, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. 


Business magazine, established over 
25 years, covering key industry, 
jobbers and dealers, $20,000 in ad- 
vertising contracts for 1948. Oppor- 
tunity. 

Box 9342, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
If you would like your own, high 
income, but easily learned office 
business, write for free details to- 
day. FRANKLIN CREDIT SCHOOL 

Dept. 215-A, Roanoke 7, Virginia. 
We are in the market for business 
papers that are, or can be, published 


in the South or Southwest. Will re- 
tain publisher or staff in deal if 
interested. All replies held confi- 


dential. 
Box 9269, ADVERTISING AGE 
100 KE. Ohio St., Chicago 11, Ill. 
KROM-A-TONE POST CARDS 
The newest most economical way to 


display any product. Samples and 
prices on request. 
GRAPHIC ARTS PHOTO SERVICE 


365-B, Hamilton, Ohio 


Elges Joins KQW 


Myron A. Elges, formerly net- 


New York, effective Dec. 31. Prior | 


to joining Peck in 1945, Mr. Hesse 
was vice-president and director of 


equip- | 


ADVERTISING DIRECTOR 
Food manufacturer national distribution 
needs advertising executive to: 
|. Completely supervise advertising de- 
partment programs, budgets, and 
controls 
2. Formulate and execute advertising 
plans, including cost estimates, 
media, space buying, art work, radio. 


3 Select promotional premiums, write 
copy and continuity, laying out ads. 
4. Prepare territories for sales cam- 


paigns including market research. 
Position located Montreal, Quebec. Write 
in full detail giving age, education, ex- 
perience salaries paid, reasons for leav- 
ing employment and phone number. 
Include recent snapshot if available. Re- 
plies held in complete confidence. 


Box 6909, ADVERTISING AGE 


100 E. Ohio Street, Chicago I!, Illinois 


work  sales_ representative of 
American Broadcasting Company | 
in Hollywood, has been appointed | 
sales manager of Station KQW, | K . . 

Columbia San Francisco outlet. He} anter Joins Harrison 
succeeds Richard Goebel, who has| Penny Kanter, former account|! 
gone to KLAS, Las Vegas, as gen- /executive and fashion stylist for 
eral manager. | Hicks Advertising, New York, has | 


|joined Lester Harrison, Inc., New 
-NRFA Names Kostka 


advertising and merchandising of 
Schenley Distillers Corporation. | 


| 


jin Study 105, of the Rockford 
Morning Star. 

| The foundation will report soon 
ithe results of its study of the 


| Courier, Waterloo, Ia. 


| Chernow Names Dewes 

| Emmett L. Dewes, who before 
|serving in the Army was sales 
| manager of the box wrap division 
|of Meadle Printing Company, 
|has been named an account ex- 


|ecutive in the St. Louis branch 
| office of Chernow Company to as- 
| sist R. I. Larson, branch office 
director. 


es 
‘Philippi Changes 

Robert L. Philippi has resigned 
from J. Walter Thompson Com- 
|pany, San Francisco, to operate a 
Lincoln - Mercury dealership in 
|Oakland under the name _ Bob 
|Philippi, Inc. Mr. Philippi is 
| president and treasurer of the new 


concern. 


Appoints Stern 


The National Jewish Monthly, 
New York, has appointed Fred H. 
Stern & Associates, Los Angeles, 
as West Coast advertising repre- 
sentative. 


Huffman Agency Moves 


Huffman & Co., Canton, O., ad- 
vertising agency, has moved from 
1008 First National Bank build- 
ing to Suite 301, 428 Market Ave. 
North. 


Put 
GENUINE PHOTOS 


into your sales story 


and get the results. Our 38 
years’ experience assures fast quan- 
tity reproductions from your negative 
or print. Low cost—highest quality 
For free samples and ideas your busi- 
ness can use, write 


CONC! 
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STICKLEY PHOTO SERVICE 
9 S. Washington St., Binghamton, N. Y 


York, as an account executive. 
Richard Kostka has been ap- 


pointed technical director of sales 
|training and store modernization 
of tne National Retail Furniture 
Association, Chicago. 


For someone who is a live 


Marathon Names Agency 

Fellows - Bogardus Advertising, 
Syracuse, has been appointed to 
handle the advertising of Mara- 
thon Line Company, Homer, N. Y., 


please write outline of your 
manufacturer of fishing lines. 


and include references. 


Hesse Quits Peck Agency Box 6912. ADV 


Seymour D. (Si) Hesse has re- 
signed as vice-president and part- 


PROMOTION WRITER 


wire, can create ideas and 


write forceful copy, there is a job (not a position) open 
as promotion manager of a group of business publica- 
tions published in Chicago. Preliminary to interview, 


experience, salary expected 


ERTISING AGE 


100 E. Ohio St., Chicago 11, Ill. 


ner of Peck Advertising Agency, 


ADV 
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Bay State Sets 


idents all drove over to Salem, | store in Sioux City, Ia., which has To Meneough, Martin 
N. H., to make purchases. /been renamed Younker-David- | 


- ~~ |  Meneough, Martin & Seymour, 

ways TO MAKE P As a result of the first phase of sons. Lawrence Davidson eal | Des Moines, has been named to 

G REAL ICE CREAM Up Border atrol ‘the drive, 350 of the unlucky | Continue 4 a ne anane handle the advertising of Crane 
The Qld Way...and the NEW’ drivers received tax bills for $9.62 | 50" “Ae A McCurdy Company, Des Moines, 


Brothers executive, will go to the manufacturer of the Frazier speed 
Sioux City store as a major ex-| reducer and gear clutch. A cam- 


to Collect Taxes 


'each, an amount the tax commis- 


1ents se obd cong eapenntn @ Boston — Tax differentials be- | Sioner feels is due Massachusetts | ecutive with general supervision paign will be launched Feb. 1 in 
—_- ( sate Rich Ice Cream) tween Massachusetts and New| by each out-of-state buyer. ‘over merchandising activities. | business papers. 

ently + Bee sn Hampshire have caused the Bay| No case has yet come to court. | 

rank 4 


Is in patrol, search cars, and then hear 


y oe ee 
ST 43 = ll the howls of protest emitted by Register Wins Award 


| State to set up a miniature border 


ising Cn + quocotate = * se! 7 
orted is tote oat Se Se _ |residents who only sought to pur-| | The Des Moines Sunday Reg-_ STAN DARD 
Con- ge — chase holiday liquor stocks in ge an — — Baga 
tead- New Hampshire—at lower prices. a of This Week Resune’s STUDIOS INC. 
| Charges of “snooping” were fre-| circulation promotion contest. 
and quently levied by Massachusetts|Other contest winners are: Ore-| (im 
— residents who sought to evade the}gon Journal, Portland, second; : 
_ high liquor taxes through pur-|Atlanta Journal, third, and the 
Ant chase of spirits in the New Hamp- | Ptsburgh Press, fourth, 9 540 N MICHIGAN AVE, 
¥ ay shire state-owned liquor stores. a - @ 185 N WABASH AVE. 
end The drive originated in Law- Buys Sioux City Store = 410 N. MICHIGAN AVE. 
7 was rence, Mass., when city liquor! younker Brothers, Des Moines,| ¥ !!! £. DELAWARE ST. 
ad by dealers complained to the tax|has purchased the Davidson PHONE WHitehall 5355 
. sur- commissioner that the city’s resi-| Brothers Company, department) 
| out, eit) S »* 
auto- ir + oe 
tudies vy cars ware —: 
now 
1 fifth | | 
index | 
> ads. | 
bya | 
r car 
*kford | 
t soon Ten-8 -Low | 
f th CONCENTRATED REAL ICE CREAM q 
ee — | PRINTING PRODUCTS CORPORATION 
EASY—Ten-B-Low Co., Columbus, O., | o— Them 
stresses both ease of preparation and | ae 
ves economy in its first national advertis- | | Do For Bett 
before ff ing of the ice cream concentrate. Ralph | i 
_ Sales H. Jones Co. is the agency. i 
nese —_ —— Equipment and Organization is unusual — Operation is Day and Night. 
it ex- | Printing Counsel is given on Economical Production and Proper Quality. 
ranch Canned Ice Cream, Advertising Counsel is given on Methods, Copy and Illustrations. 
to as- J, ’ A large, efficient and completely 
ofice |Ten-B-Low,' Gets | SPECIALISTS IN THE PRINTING OF equipped printing plant. 
J . (The former Rogers & Hall 
bee i CATALOGS - PUBLICATIONS es 
; COLUMBUS, 0, — ten-B-Low | 
signed #Company, which recently achieved | 
Came Ba $i rr , ; ; and printing requiring the same kind of equipment and organization to 
orate a nationwide distribution of its we produce, such as Booklets, Price Lists, Flyers, House Organs, Convention New Disp lay Typ ° 
io 2 CO concentrate, plans to con- Dailies, Proceedings of Conventions, Directories, College and Institutional for all printing orders. 
e Bob tinue national advertising through | Year Books, Paper Covered Books, Larger Quantities of Circulars, etc. 
ppi_ is 9/948 in the women’s service maga- | Clean Linotype 
he new — alti cs fal Ga is a large volume of the kind of printing Printing Products Monotype and Ludlow 
e oe ; ran “yA ; : oud Corporation is best i and organized to produce, so if in typesetting. 
ey oe tlc cies doubt, it is best to write or phone what is wanted and information will 
or commercial use was limited he 1 ‘ me 
during the war because of Army | its in (om. All Standard Faces 
pee and Navy demands. The company Here is complete equipment and organization to handle all or any part of type and special | 
ngeles, #4unched its initial national ad- of printing orders in which we specialize—from ILLUSTRATIONS faces, if desired. 
repre- gYertising of Ten-B-Low with a and COPY to MAILING. : 
color page in Life and a color _— ‘ . - 
half aie te the — Ladies’ Printing Products Corporation has system. No orders get lost or side- Good Presswor 
oves [Home Journal. tracked. Each order is assigned to an anon executive who watches ee Severs. 
©. ad-f Consumer copy stresses that and follows the order from receipt of cuts and copy until delivered. Facilities for Binding 
d_ from Ten-B-Low is “concentrated real Business methods and financial standing .are the best, which statement as fast as the presses 
ey po ws gelatin yo in om nt hg is supported by customers, supply houses, credit agencies, First National print. 
mse vie oie ate Gt: ddtian San Bank of Chicago and other banks. Dun & Bradstreet, Inc., rates Printing 
fe igs Aaya Aanligemeartirnas Products Corporation and associates over $1,000,000 highest standing. | oe and _ Po 4 
‘all the sugar, heavier-than-whip- aality service as fast as — 
bing cream, milk and egg yolks P Mofpeer Zz copies are completed. 
vou need for extra-rich ice because of up-to-date equipment and best workmen. ‘4 
ream.” To each can of the prod- 
TOS ict the housewife adds only water Zuich A SAVING is often obtained 
‘nd melted chocolate for flavoring. because of automatic machinery and day and night operation. |  {m_ shipping or mailing when 
— The Ralph H. Jones Company, 2 thea ny wir in ren 
u Cinc} . e@ great central market an 
1 quan- incinnati, is the agency. ght Price distributing point. 
ae. ime because of superior facilities and efficient management. 
ur busi- A printing connection with a large, reliable printing establishment 
will save much anxiety regarding attentive service, <2 
RVICE quality and delivery. | ‘ art’ 
on, N. Y | WE ARE STRONG ON OUR spec 
and ADVERTISING LINAG E | (THE FORMER ROGERS AND HALL COMPANY) 
open \ ae | 
p LUTHER C. ROGERS, Pp R I NTE R S Pp E Cc 1ALI STS a Pra ns got : 
airma ice President an ; 
Management ‘Advisor Artists - Engravers - Electrotypers Assistant Director of | 
Vice Chai 
and Managing Director Telephone Wabash 3380—tLocal and Long Distance clea i 


A. R. SCHULZ 
President and 
Director of Sales 


Polk and La Salle Streets, Chicago 


5, illinois W. E. FREELAND 


Treasurer 
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Joins Restaurant List 
Starting in February, 
Handlers & Sellers 


: | 


Food 
Digest, a 
"4 | monthly for the restaurant indus- 


|| try, will be published by the) 
| American Institute of Sanitary | 
| Science, Los Angeles. The pub- 
| | lication will cover all phases of 
; | restaurant management and carry | 
|monthly features on food service 
sanitation. Richard Haupt is ad- 
vertising manager. 


Best Foods Moves 

Best Foods, New York, formerly 
located at 88 Lexington Ave., has 
moved to 1 E. 48rd St. 


You can spread the pac im a; your 
products in the magazine acknow!edged 
the biggest success 


Serra 
wy sell the WHOLE Marker & 


ae Bi 


ADVERTISING AGE each month 
as well as total advertising 


tion covers all advertising of 


It’s easy to sell in Buffalo 
—and economical, too, 
because you can reach the 
WHOLE MARKET 

. with the Evening News. 


BUFFALO EVENING NEWS 


” EDWARD H. BUTLER, Editor and Publisher 
“Western New York’s Great Newspaper” 
KELLY-SMITH CoO., 


National Representatives 


Trend of Retail Prices in November 


George Neustadt, New York, checks all advertising of 
about 90 consumer commodities in nine cities to determine 
price trends. By special arrangement with Mr. Neustadt, 


nificant or interesting commodities of the month. Prices 
shown here are the midpoint prices, meaning that half 
the advertising for each item featured a higher price than 
that shown, and half featured a lower price. The tabula- 


ured cities—by all types of retail outlets and in all printed 


will show the trend in prices, 
support, of the 10 most sig- 


each commodity in the meas- 


Joske’s of Texas, San Antonio 
department store, launched an in- 
tensive 24-hour advertising cam- 
paign Jan. 1 in observance of its 
year-long diamond jubilee. The 
three San Antonio dailies carried 
24 full-page ads, and radio car- 
ried 180 spots in addition to the 
store’s normal schedule. Fifteen 
out-of-town newspapers in the 
trade area also were used. This 
campaign preceded the opening 
of a diamond jubilee sale on Jan. 
2. In addition, a New Year’s Day 
morning parade was staged and a 
|series of window displays of his- 
torical motif was unveiled. 


Sponsors Five ‘Weeks’ 


The Sporting Goods Dealer, St. 
Louis, will sponsor the observance 


tional Baseball Week, April 3-10; 
National Fisherman’s Week, April 
24-May 1; 
May 8-15; National Tennis Week, 
May 22-29, and National Hunters’ 
Month, October. 


Gets Camera Account 

J. L. Galef & Son, New York, 
U. S. distributor of the French 
Monte Carlo camera, has appoint- 
ed Jasper, Lynch & Fishel, New 
York, to handle its advertising. 


Lewyt Promotes Crocker 


Paul S. Crocker, who joined the 
Lewyt Corporation, Brooklyn, a 
year ago, has been appointed di- 
rector of field training of the com- 
pany’s vacuum cleaner division. 


A $400 MILLION 
PEARL... 


‘wea you don’t have to dive for it! 


M A N 


RAMON 


The Philippines— Pearl of the Orient—bought 
$400,000,000 worth of American goods in 1946, in 
spite of U. S. production shortages and export lim- 
itations. 

And the buying spree in the Philippines has just 
begun. Present buying is at a rate more than double 
that of 1946! 

The Philippine market is effectively covered by the 
ten Ramon Roces Publications, with a combined 
readership of over 2,000,000. 


ROL Eo 


| L A . P H | 


Publishers of THE EVENING NEWS 


ALIWAN « 


PILIPINO KOMIKS « 


Each of the Ramon Roces Publications blankets a 
particular dialect sector—a specific income group— 
a determined intelligence level. Unequalled in the 
Islands’ publishing picture, this one group of publi- 
cations influences the reading, thinking, and buying 
habits of the best 2 million of the 18 million Filipinos. 


Here is a market ready to be tapped through the 
Ramon Roces Publications. You don’t have to dive 
for this unmatched pearl—just communicate with us. 


PFUBLICATIUN & 


| P ” | N S 2 


* LIWAYWAY «+ ILANG-ILANG 
BANNAWAG « BISAYA 


HILIGAYNON « DAIGDIG « THE WOMAN'S HOME JOURNAL 


| 


media. 
Average for Month of November 
Commodity 1947 1946 1940 
W&M silk or wool dresses........ $17.52 $ 18.00 $ 11.52 
I I a5 aap si 4 40a: ole 88 265.00 261.00 140.00 
. eres ee eee 1.42 1.70 .80 
EE 10.23 8.26 4.92 
CU 5 Oa pace aie aw 8 9.88 11.32 1.86 
Ee re 46.48 43.60 28.26 
a i re ae 9.93 9.81 4.00 
I er eee 164.40 150.00 72.40 
Occas. Liv. Room Chairs.......... 62.80 57.85 19.10 
Radio eG 66 eine v ake se eeaok 95.20 70.80 54.26 
Advertising Linage Comparison 
. Linage Linage G or L 
Commodity 1946 1947 % 
W&M silk or wool dresses...... 1,350,597 1,383,165 2G 
rere eee 1,230,771 1,172,011 5 L 
5 82,446 162,561 97 G 
. Se ee 576,609 664,443 15 G 
WE I els sec vevs aes 310,451 267,337 13 L 
Deeme Ween OUite.............. 178,290 566,168 219 G 
EE ey ds dae av 6 sae 8 157,172 153,221 3 L 
Bedroom suites ............... 253,097 344,830 36 G 
Occas. liv. room chairs......... 208,549 229,247 10G 
gE errr rrr. 333,385 786,934 137G 
Heralds 75th Year |of five “weeks” during 1948: Na-| 


National Golf Week, 


‘vision, and William D. Truesdale 


Advertising Age, January 5, 1949 


Inland Steel Advances 
Sales, Ad Executives 


John F. Smith Jr., who joined 
Inland Steel Company, Chicago. 
in 1929, has been appointed gen. 
eral manager of sales, succeeding 
Albert C. Roeth, who retired Jan 
1 under the company’s pension 
plan. 

At the same time, Inland an. 
nounced the appointment of Johy 
J. Davis Jr. as manager of sales R 
railroad division; William § | 
Geidt, manager, advertising di- 
Jr., manager, claim division. Mr 
Geidt, who has been serving a; 
assistant to the advertising man- 


ager, replaces Keith J. Evans, why CHE 
is to devote his entire time to higg P?™€ 
duties as advertising manager oj Forun 
Joseph T. Ryerson & Son, Inc., aff Adve 
Inland subsidiary. boost 
a: peels 1948. 
Co-op Names Shaffer "a 
A. G. Shaffer, assistant operat of the 
ing manager and sales promotion “not 
manager of Federated Stores, indi 
group of junior department store@ — 
associated with Butler Brothers ™ente 
Chicago, has been appointed genj Shows 


eral manager of Eastern Coopera 1. 4 
tives, New York. 


One of the Most 
Inspirational Books 
On Advertising | « 
Ever Written! | 


NIAA 
A "Must" in the Librarg'"*s 
of Every “Ad-Man"! 


perts’ 
buyer’ 
proack 
for an 
volum 
assure 
faciliti 
It is 
added, 
“partir 
percen 
sent a 
that 
licy a 

In 1 
wo cc 
ad buc 
up 6 1 
one, u 
25%; | 
31 to 
Budge 
tion w 


if you haven't bought and read a copy d 
Jim Young’s The Diary of an Ad Man 
= arte time you did, to put it flatly 
ith more than 4,000 copies sold already 
and as a standard bibl ographical refer 
ence in advertising libraries, Diary 4 
an Ad Man is a source of constant i 
spirational reading and re-reading for & 


a nes ee ae | ae 

well as providing an enlighten messag@y;,, 

for the tyro. - tively. 
budget 


In it one of the country’s best known a( 
vertising men has put down, day by day 
for eighteen months in the most criti 
period of advertising history, weet 
saw, felt, did, thought and read . 


year. 


with the gift for words, wit and vis Am 
as only Jim Young possesse t is not ‘ 
technical book, but 578 different day @ker 
day inspirational records of message@™would 
and ideas to help you understand mor, 159 
clearly and thoroughly what advertising / 
business and life are all about. to 259 


i: 
e 


one, 


Be sure and order a copy for yourself, | 


case you haven't read The Diary. of 400%. 
4d Man. If you're an advertising exec t 
tive, get copies for your staff—it'l be agPorted 


excellent investment. 


SINGLE COPIES $3, postpaid 
(25% discount for 5 or more copies) 


he book, 


in 10 days and my money refunded without question if I am 
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Ad Budgets Up 
for 48, Most 
NIAA Firms Say 


Report Increases 
from 1% to 400%; 
Ponder ‘Associates’ 


CuIcaGo—The majority of com- 
panies reporting in a “Newsletter 
Forum” of the National Industrial 
Advertisers Association plan to 
boost their advertising budgets in 
1948. Individual increases range 
from 1% to 400% above 1947. 

Replies received up to the time 
of the first compilation totaled 79, 
‘not a very large number, but 
indicative,’ the association com- 
mented. Analysis of the replies 
shows that: 

1. 46 companies are planning 
budget increases for 1948, ranging 


ing parts reported a 1 to 5% boost, 
another a 21 to 25% hike, and a 
third said his budget would re- 
main unchanged. 

One container manufacturer said 
the °48 budget will be up 11 to 
15%, while another in this field 
will keep the same budget. 

Increases of 1 to 5%, 6 to 10% 
and 11 to 15% were reported by 
three manufacturers of processing 
materials. 

In the building materials field, 
two producers said the budget 
will be increased 6 to 10%; one, 
11 to 15%; one, 16 to 20%; and 


turer will maintain the same 
budget for the new ‘year. 


NIAA POLLS MEMBERS 
ON ‘ASSOCIATES’ 


Cuicaco — The National Indus- 
trial Advertisers Association is 
conducting an informal poll of its 
membership on a proposal that 
“associate” membership classifica- 
tions be dropped, thus putting all 
NIAA members on an equal basis. 

Under the suggestion, if ap- 
proved, all members would be 


from 1% to 400% above 1947; 

2. 29 companies expect their 
budgets to remain the same as in 
1947; 

3. Four companies report budg- 
ets will be down from 10 to 25%. 


Ready for Buyer’s Market 


Many of the companies, said 
NIAA, are planning larger expend- 
itures to coincide with “the ex- 


perts’ beliefs that the time of a) 


buyer’s market is rapidly ap- 
proaching, thus paving the way 
for an active effort to retain the 
volume of business necessary to 
assure adequate use of productive 
facilities.” 

It is quite likely, the association 
added, that some of the increases, 
“particularly those in the smaller 
percentage brackets, may repre- 
sent attempts to meet higher costs 
that plague advertising, just as 
Jiicy affect everything else.” 

In the major equipment field, 
wo companies reported that their 
ad budgets were up 1 to 5%; five, 
up 6 to 10%; five, up 11 to 15%; 
one, up 16 to 20%; one, up 21 to 
25%; two, up 26 to 30%; one, up 
31 to 35%; and one, up 75%. 
Budget decreases in this classifica- 


y 


D 


ation were reported by three firms, 
wmof 10%, 


20% and 25%, 
tively. Eighteen reported that 
budgets would be the same as last 
year. 


Others Report Boosts 


Among accessory equipment 


nf 


a. yt! makers, four said that budgets 
f messageg™would be raised 6 to 10%; one, 11 
stand mo 


yourself, 
Viary - of 
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—it’ll be 


advertising 
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to 15%; two, 16 to 20%; two, 21 
to 25%; one, 26 to 30%; one, 40%; 
one, 50%; one, 60%, and one, 
400%. One firm in this field re- 


ported a decrease, amounting to 


i 
0 


a 


be unchanged. 


— Three producers of operating 
re copies’ Isupplies said budgets would be up 
————~" #6 to 10%, while two said their ad 
- :ffunds would be the same this 
. : year. 
: :@ One manufacturer of fabricat- 
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| 


respec- | 


20%, while six said budgets would 


permitted to vote in the national 
‘association and to hold office or be 
‘named as directors. These privi- 
‘leges now are denied associate 
/members, who include publishers 


_and suppliers. 


one, 31 to 35%. A sixth manufac- | 


| The NIAA board of directors, 
|which considered the proposal at 
its last meeting, decided to con- 
duct a postcard poll before defi- 
nite action is taken on the matter. 


Penn Refining 
to Learn If Its 
Calendar Is Used 


CLEVELAND — Pennsylvania Re- 
fining Company wants to know 
whether its girl-and-dog calen- 
dere get hung on the wall or are 
| tossed away. 
| So Robert W. Lackner, advertis- 
|ing manager, has mailed ques- 
| tionnaires to all those who get the 
|calendars, to find out. 

The recipients have been asked 
whether they like the curvesome 


_girl and her dog—or prefer some | 


other illustration—and whether 
| they will hang the calendar and 


want another one next year. 


/eral years. 

‘Tyler and Delaney 

Join Biow Agency 
Charles P. Tyler, 


count executive on Ford 


The company has used the same | 
i\theme for its calendars for sev- | 


former ac-| 
and 


Lincoln-Mercury and acting man- | 
ager of the Detroit office of J. 
|Walter Thompson Company, has | 


been appointed senior account ex- 
ecutive on the Philip Morris ac- 
count at the Biow Company, New 
York. 

Lloyd Delaney, 
account executive on the Associa- 
tion of American Railroads, Buick, 
Goodyear and Trans World Air- 
line at Kudner Agency, 


former junior 


New | 


York, has been appointed junior | 


account executive on the Philip 
Morris group at Biow. 


Nemethy Starts Agency 


Joseph G. Nemethy has organ- 
ized the Nemethy Company, with 
offices in the Basso building, 7338 
| Woodward Ave., Detroit 2, which 
will specialize in direct mail, sales 
promotion and service merchan- 
dising. Associated with him are 
George D. Kyes, who will con- 
tinue as head of Kyes & Speck- 


man, advertising artists, and 
Larry Strong Jr., who will handle 
copywriting and publicity. The 
new agency’s accounts will be 


| principally in the automotive field 
and related industries. 


Appoints Neugebauer 


copy supervisor of Needham, 
Louis & Brorby, has been appoint- 
ed an account executive of Fred- 


Charles J. Neugebauer, formerly | 


erick, Franz & MacCowan, Chi-| 


cago. 


Sure-thing recipe - for 


. PROFITS 


Select one of your best advertisements. Place it on a 


page of Our Sunday Visitor and The Register. Let it stir 
1,300,000 larger-than-average families, seasoned with the 
confidence these folks have in the papers they turn to with 
affection. Let it simmer for about 


respect, confidence and 


two weeks. The result will surprise you, whether you count 
inquiries or coupons, direct orders or sales over the counters 
of retail stores. (Let us show you the profitable results 


obtained by advertisers who have “‘tested’’ this recipe.) 


PO EH 


Cc. D. BERTOLET & CO., INC. 
Advertising Representatives 
a ae eae eee a 
110 E. 42nd, Rm. 803, Lex. 2-6176 


CHICAGO 
30 N. Dearborn St., CENtral 0481 


ee ae oe 


beats Rr ee ee te ee eee ee Cae oa Di Sip i Va eae idan ba an Coes Bg eR MT, OR Re Beet ye a CRG Nai pate a a, OR < a 23 
ee 9 
| , 
nd an- — 
of J ohn 
yf Sales, | . 
ing di- 
uesdale 
ving a; per 
ns, who ae | 
@ fo hi i — | 
=: = =, | 
* ~~ ae a? . 
| me Vn Woe he | 
awe Se | 
a | —— 2 be * <7 2a @ 
— 2» © \i |) Fi 
- —fm ie 4¥i \ ea = 
¥ —_— 7 i . ore, pee ee Pee oe 2 4 
| c ow }. j he lel ER a a 
+ 2 ————— Whe "“s }) oo 
° tae. is ie sae _ pies al 4 * a cs vo "m 7” 
_— re. é 59s aa oe -_ Sesaene a mee o 
“Sipe bed ae — —_— — F oie, 9 i 
- se a — : Me BREE Stthin. Y . 
o, - : : oo b ~ ' . 2 . or ; * : me a a : 
i ae a we cee Soe : iss Ee _ aa ’ 
— __§|_,___T-.._ E>, .. 2 : ~~ * | : ‘ 
a oo 
ding for } 
—_— eS 6 @ 
™ 7 ee 
} 
ee 
_ i ee | 
| | a 
| es | 
4 a 2.43 c; R 
———— asec % fy 
+a % 
us % 
& 
O01. : fe (=) 
— | Sunday Vir 2 
= (er ER Nit 
g € 
= *f m4 
% NS 
a 
400 4 ae 


Se es 
% 


Waves the Battle Flag 
for Dear Old Morgan 

To the Editor: The so-called 
“Creative Man’s Corner” in the 
Dec. 15 issue of AA must have 
taken great delight in kicking 
Henry Morgan in the teeth. The 
lowest thing I can recollect to 
compare with it was that incident 
in “The Hucksters” where the 
“hero” pulls a fast deal over a 
competitor, reminding the hapless 
victim of his Jewish origin. The 
ethics of the purported “Creative 
Man” are somewhat akin to Bud 
Schulberg’s stinkeroo - character 
in “What Makes Sammy Run?” 

Just what are the charges 
against Morgan? As I recall the 
Time article partially quoted in 
AA, his Hooperating is not too 


This department is a reader’s forum. Letters are welcome. 


Schick Injector razors to satisfy 
his sponsors. So what? 

Just how reliable is such a sur- 
vey as Hooper conducts? This is, 
I realize, a debatable point. Per- 
sonally, I think it is a perfect 
manifestation of the old saying, 
“Figures don’t lie but sometimes 
liars figure.” For instance, I had 
the opportunity to conduct a Re- 
ligious Preference Survey in one 
ward in Middletown recently. It 
was not a “sampling” survey, but 
a house-to-house affair with an 
amazingly high incidence of an- 
_swers. Yet, if the people attended 
church as they indicated they did 


in that survey, the Protestant 
‘churches of Middletown would 
‘hardly have seating capacity to 
‘accommodate their members/af- 


high and he hasn’t sold enough | filiates in that one ward, let alone | 
\the other three more populous 
| areas! 


Anyone venturing into 
these churches on any given Sun- 
day can see quite tangibly that it 


applies to Morgan’s program. I’m 
a Morgan fan and a number of 
my friends are equally enthusi- 
astic about him; yet none of us 
have ever been “sampled” by 
Herr Hooper and his samplers. 
Another factor of interest: 
Many people who do listen to 
Morgan do so at a most incon- 
venient hour. Ten-thirty p.m. is 
\certainly a poor time to get any 
|kind of decent Hooperating or 
any other audience. 


up and listen to Morgan, where- 
las other nights of the week our 


Old MacDonald 
Had a Cow-- 


or he might have a No. 9 John Deere combine, good con- 
dition; 160 acres, sandy loam, good improvements; or some 
good yearling Hampshire rams. 


He has to move them fast—sure! 


How? 


He sends a want ad to The Weekly Kansas City Star 
on Monday. Printed Tuesday on high-speed presses, it’s in 
farmers’ hands next morning—the fastest, most dependable 
want ad service afforded by any farm paper. 


Of all United States farm papers, The Weekly Star 
enjoys uncontested leadership in volume and numbers of 
want ads. By a unanimity which is startling, Mid-West 
farmers spend virtually all their advertising money in 
The Weekly Star. | 


Want ads represent the dollar judgment of men on 
the ground. Thoughtful display advertisers will take a 
closer look at the medium farmers use for their own adver- 


tising. 


The Weekly 


KANSAS 


City Star. 


LARGEST FARM WEEKLY CIRCULATION IN AMERICA 


436,422 Paid-in-Advance Subscribers 


<e 
“just ain’t so!”” So the same thing | 


|of razor by that remark, for such 
'would be a matter of choice. 
|When Morgan was selling Berk- 


set may be silent after 9:30 or 


‘/10 p.m. 

Now about his selling (or, 
rather, failing to sell) Schick 
razors. I’ve. shaved with ’em. 


That’s one reason I bought an 
electric shaver. Get what I mean? 
Some things just can’t be sold, no 
matter how good the salesman, 
for obvious reasons. I might add 
that some things don’t deserve to 
be sold, though I do not neces- 
sarily mean this particular brand 


eley blades at 18 for 25c I used 
them—also his erstwhile sponsor’s 
|Esquire boot polish. 

In fact the only two of his one- 
|time sponsors’ products I did not 
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ments had nothing to do wit} 
what you think, either about Mor- 
gan or kidding the product; Cl 
merely stated his profound belie 
that kidding the product doesn’ 
usually pay off in an advertisin: 
sense. And—painful and bras}! 
though such a statement may b, 
—it seems likely that the sponso 
would know more about the pay- 
off angle than would you or your 
friends. | 


Wholesaler Ties Ad 


to National Copy 

To the Editor: We know it is 
not unusual for a department 
store or a retail account to pro- 
mote nationally advertised prod- 
ucts through the use of newspa- 


itry were (1) Adler’s shoes (be- 
cause I was not near an outlet for 


'them) and (2) Gallo wines (for | 


| temperance reasons). He was a 


We, for ex- good enough salesman to get me| 
ample, make it a point to remain|to try and to prefer things I) 


needed and felt were good—but 


a razor set that doesn’t function 
to my personal satisfaction. 

Now about his kidding adver- 
tising. Any group which cannot 
tolerate being kidded usually has 
such a guilty conscience or is so 
insincere or so lacking in self- 
confidence that it must fight back 
against those who good-naturedly 
rib it. Anyone who feels that 
Morgan—or anyone else for that 
matter — who kids advertising is 
doing advertising a_ disservice 
simply is not himself as sold on 
the inherent and intrinsic merits 
\of the game as he would delude 
‘himself and others into thinking. 
| I just finished reading a book I 
|picked up in our public library, 
'“The Advertising Smoke Screen” 
by Blake Clark (Harper, 1944). 


Creative Man to get hot under the 
collar about! 
ridicule advertising, but he docu- 


Something seems to have gotten 
into the Creative Man lately; it 
looks to me like a_ supercilious 
cynicism, though I may be wrong. 
He is tearing ads to pieces in a 
great style, failing to indicate any 


He is critical, all right, but he is 
far from creative. 

So, lest I be accused of the same 
thing, let me suggest that before 
the Creative Man kicks Henry 
Morgan in the teeth again, 
satirical comedian -salesman be 
given a decent chance—at an hour 
when he might have some listen- 
ers and with a product more likely 


‘em coming back for more! 

We radio listeners will tolerate 
,an awful lot of malarky in the 
|commercials to hear a program of 
‘worth; we'll even listen to that 
|/raucous-voiced “Call for Philip 
'Morris” in order to hear a good 
|program. We might even be will- 
|ing to tolerate the asinine ‘‘Push- 
| pull—click-click” to hear Morgan 
—except that some of us have to 
|get up in the morning and 10:30 
|p.m. is too doggoned late, for a 
| half-hour show! 
| As far as many of us are con- 
|cerned, we’d like to have pretty- 
boy Alan Prescott moved to an- 
other spot, and bring back Mor- 
gan to his one-time 15-minute 
spot daily, with his records and 
one-man show. 

As for many of my friends and 
myself—we’re going to keep our 
dials turned mainly to the net- 
/work that has Morgan and his 
type of program. And, if Creative 
Man persists and kicks out all 
Morgan’s teeth, we may even chip 
in to buy him a set of false teeth 
|to keep him going! 

(Rev.) WILLIAM M. HuNTER, 

Middletown, N. Y. 


[Editor’s Note: Come, come, Mr. 
|Hunter. You can think Morgan is 
wonderful if you like (we do, too, 
and so, perhaps, does The Crea- 
tive Man). But the CM’s com- 


even Morgan can’t keep me using | 


Now there’s something for the) 
Not only does Clark | 


|ments his cases by naming names. | 


positive alternative as he once did. | 


the | 


to satisfy the customers and keep | 


per, direct-by-mail and other 
forms of advertising. 

We do, however, believe it is 
‘unusual for a wholesale distribu- 


a aavedlited we 

Pos T 
On page 9. of course, you will find TIMKEN ROLLER 
BEARINGS at Mills-Morris Company. 


In the Dec. 6th inoue, 
now on sale 
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On page 55, of course, you will find CASITE for 
quick winter starts at Mille-Morris Company. 
On page 62. of course, you will find GENERAL MILLS 
TRU-HEAT IRONS at Mills-Morris Company. 
On page 113. of course, you will find IM UNDER- 
SEAL COATING at Mille-Morris Company. 
On page 117. of course, you will find CHAMPION 
SPARK PLUGS at Mills-Morris Company. 
page 134. of course. you will find ANDERSON 

WINDSHIELD WIPER BLADES at Mills-Morris Co. 
On page 182, of course, you will find GOULD FAM- 
OUS BATTERIES at Mille-Morris Company. 
On page 147. of course. you will find MOTOROLA 
HOME & AUTO RADIOS at Mille-Morris Company. 
On page 218, of course. you will find BEAR SAFETY 
EQUIPMENT at Mille-Morris Company. 

10 On page 232. of course, you wil! find MOOG SPRING 
PAR at Mills-Morris Company. . 
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RRIS CUMPANY 


MILLS MO 
171-187 Seuth Dudley Street 
“Berving the South Since 1919 
Phone 36-3351—Memphis, Tenn. 

Union City, Milan, Tenn.; Greenville, Tupelo, Jackson, Misa 
Jonesboro, Ark, Aute Bearing & Parts Co., Nashville, Tenn. 
Mail Ordera Given Prompt Attention 
Automotive Equipment, Industrial Supplies, Automotive Parte * 

Accessories, Radios, Tires, Electrical Appliances . 
Rebuilding Motors Our Specialty—Complete Machine Shop % 
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tor to use newspaper space to pro- 
mote nationally advertised prod- 
ucts featured in a current maga- 
zine. 

Therefore, we believe the at- 
|'tached advertisement from Thurs- 
day’s Memphis Commercial Ap- 
peal will be of interest to your 
readers. 


ee 
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Leo R. JALENAK, 
Mills-Morris Company, Mem- 
phis. 


7 owt. me 
Analysis Holds Up 
To the Editor: In your Oct. 20 
issue The Creative Man’s Corner 
made a very nice comment about 


an advertisement of Dole pineap- ft 


ple. It was a two-thirds page 
which appeared in the September 
issue of Good Housekeeping. 

I though it might interest you 
|to know that since your comment 
was published, the Starch ratings 
have been received and entirely 
confirm The Creative Man’s good 
|judgment of this advertisement. 
The figures are as follows: 

Of the women readers of Good 
Housekeeping, 52% noted the ad- 
vertisement, 46% saw and assovl- 
ated it with the advertiser and 
20% read most of it. On a cost 
ratio basis, it ranked No. 1 ‘or 
noted with a cost ratio of 200, ‘or 
seen-associated, No. 2 with a cust 
ratio of 213 and for read most °°. 
6 with a cost ratio of 442. 

All of which indicates that 1' |5 


not impossible to tell in adva:ce 
whether an advertisement is /0- 


ing to click. 
JOHN HANSEL, 
Executive Vice - Presid 
N. W. Ayer & Son, Phila 
delphia. 


y.v FV 
Minds Its Manners 
To the Editor: Las Veg 
through 


tourist promotion... 
West-Marquis, Inc., of Los A 


geles, the advertising agency [f! 


the Las Vegas Chamber of Cor 
merce, originated this plan to r 


mind the tourist that no matte! 


how big Las Vegas gets it is i! 
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vith [sistent on keeping its friendly vil-| American advertisers have be- and other garments. Most adver-| pared what we believe is an ex-|essay on executives in ADVER- ' 
lor- lage Manners. | tween them a huge stake in the | tisements of this nature look as tremely dramatic advertisement. | TISING AcE. You appear to have 
CM This device is owned by the | future of private enterprise in | though they came out of a mold. It will appear in the January a wide coverage in the business 
lie chamber of commerce, and in the | Britain. They would do well to| Hence, in order to register Plym- issue of Apparel Arts, the Janu- community, as I got a number of 
sn’ case of the motel and hotel opera- ‘look carefully into this situation ary issue of Men’s Reporter and pleasant reactions from the busi- 
sinc tors, can only be used on a loan | and then take what steps may be) ithe Jan. 9 issue of Men’s Wear. /ness people. In fact, for the first 
1s} | practical to strengthen the arms | HAROLD I. REINGOLD, time some members of our busi- 
1b ' sg of their British associates. The Reingold Company, Inc., ness department were made to 
nso sini Guy BoiaM, | Boston. realize that once in a while edi- 
nay - Radio Luxembourg, New | view a  caaapadioe ds: Marais sy a 
, n 
onal | Late vwvy Editorial Prestige sending you a reprint of the essay 

Exposes Hidden Assets Gets a Boost 'which was done by my partner 

To the Editor: Frequently the. | To the, Editor: I am getting Frank Jay Markey. 

'Creative Man seems to take de- | even with you in taking so long | FRANCIS F. BEIRNE, 

light in trade advertisements that | 'to acknowledge the nice article; Associate Editor, The Sun, 
i i d the Baltimore. 
™ is are off the beaten path. you published about me an 
paent It occurred to us that the en- | 
= closed advertisement prepared for | 
rod - the Plymouth Manufacturing | 
=: Company might strike him as a | MIDWEST SPECIAL HAND-WORK 
— — - rse, that the | ‘ POR SaLns POTN 

; w, course, tes: a 

it is ff basis after a code of ethics has Rena ab gn a publications | BINDERY. PROGRAMS | 
ribu- Jbeen signed. Any infraction of 


‘are chock-full of ads featuring outh’s product story forcefully, we | 
models wearing shirts, slacks, suits | departed from the usual and pre- | 


courteous treatment to tourists 
will deprive the merchant of the 
use of this board identifying the | : 

hospitable host. \ 

All of our paid space media, in- | 
cluding sign posting, will tie in 
with this local program. Even a 
travel agent kit advises the pros- | 
pective guest to patronize the | 
shop, hotel, motel, or club display- 
ing this sign. 
RutH LuscuH, 
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549 W. WASHINGTON ST ® CHICAGO ® RANDOLPH 3696 


THE “FORTY STORY” 
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eo Publicity Director, Las Vegas 4 
o£ Chamber of Commerce, Las D 
mA Vegas, Nev. 
‘ETY v v v ) F 
“’s [~ Advises Careful Study A D F R SH 
; of British Ad Tax ( 
\ To the Editor: I read with in- ig Ge 
: terest your summary of the devel- ee , 
: opments on the British advertis- Fo st 
on ing tax and congratulate you on r fo ° 
an having called attention to Sir Ur consecutive 
rare s# [Stafford Cripps’ sophistry. Since ~ d d 
sup % [sir Stafford is one of England’s eca es the Times - S 
pai pablest trial lawyers, it must be tar 
assumed that he himself is quite hy led 
to pro- Bconscious of this. as all other 
prod- § However, this is a far more = Gi 
maga- sinister development than it ap- in 
pears to be on the surface and cinnati newspapers* 
he at- Bhecause it affects directly several 
Thurs- Fhundred American business con- in. Total, Retail, 
ul Ap- cerns, it deserves the most care- 
O your Bful study. 
The significant fact is that with- Department Store, 
drawal of the “tax” by govern- 
em- ment is conditional upon ap- d 
proval of a voluntary scheme for an General Display 
reducing advertising expenditure. 
This scheme is to be submitted linage 
Oct. 20 by advertisers themselves. The 
Corner question of the relative desirabil- A ve 
t about ity of advertising for various r | b ‘ 
pineap- ftypes of products has already y ow Ow to the 
ls page crept into the discussions. When 
otember fconsidered in this light, the situa- many, many advertj 
ng. tion expands into the most forth- Sers H 
est youffight threat to private enterprise h h 
omment fas yet put forward by the Labor Ww 0 ave made ¢ 
ratings §Party. ’ 
entirely | Looked at in the light of Sir his | 
1’s good §Stafford’s enviable record as a UnUsua record ‘ 
isement. Ktrategist, it seems clear that he e 
; las succeeded in inducing British Possible, ok t 
of Good fdvertisers to serve him up their Daily or Sunday | 
the ad-fown heads. In view of almost y 
1 assocl-@Niversal “control” in Britain, it ¢ 
ser and@s not difficult to see that nego- 
n a cost@ating bureaucrats will succeed CINCINNATI] 
o. 1 ‘org@® obtaining far more by this , 
200, ‘or@means, or that by this means it M 
h a cost@will be much easier to perpetuate Tl ES STAR 
most \0.-@e principle. A heavy propor- < if 
‘on of the total packaged goods ; 
that ii is@etailed in Britain is of American , LS 
advace@igin. At least 850 leading s ‘| 
it is ~ 
NSEL, 
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exploit \- a 
san T DAO E * wool 
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52 
iqui rm | paper copy and radio in test mar- 
Tests li d For ta |kets of Washington, Oregon, 
Marine Electrolisis Eliminator | Neyada, Colorado and Utah will 
Company, Seattle, has begun mar-| supplement campaigns for the 
keting a liquid form of Red Devil | powder form of the product. 
soot remover, designed exclusively | Gerth-Pacific Advertising Agency, 
for oil-burning furnaces and | Seattle, handles the account. 


stoves. Daily and weekly news- | PRE te 
Offers ‘By Zed’ Line 


Pretzel Bitz Corporation, Bluff- 
ton, Ind., which has_ produced 
Pretzel Bitz since 1939, is intro- 
|ducing a new “by Zed” line of 
cocktail items. The glass-pack- 
aged products, with similar “by 
Zed” labels, include cheese, to- 
mato, celery and onion, soya and 
chocolate cookie sticks, Cheese 
Bitz and Pretzel Bitz. 


HOXO to Start 


Station HOXO plans to start 
broadcasting shortly at Panama 
City, with 1,500-watt power on 
760 kilocycles, adding its facili- 
ties to a sister station, HOXD, 
which is broadcasting on 1,310 kc. 
with 7,500-watt power. Pan 
American Broadcasting Company, 
New York, represents both sta- 
| tions. 
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G-E Asks Industry 
fo Board Employe 
Relations Train 


Boulware Messages 
Tell 197,000 Workers 
Inflation Causes 


By PATRICIA RYDEN 


New YorK—The General Elec- 
itric Company is achieving unex- 
pected results from its new em- 
ploye relations program. Requests 
are continually pouring in from 
|manufacturers, banks, insurance 
companies and small employers 
for permission to distribute re- 
prints of its messages or to re- 
produce sections of the G-E ma- 
terial in their own publications. 

And G-E is more than willing 
to cooperate. It has already given 
a group of newspaper salesmen in 
Arkansas and Oklahoma permis- 
sion to offer the use of its copy 
and layout material to local mer- 
chants for sponsorship. 

Last June G-E President Charles 
E. Wilson singled out Lemuel R. 
Boulware, then vice-president and 
general manager 
of G-E’s _§affil- 
iated manufac- 
turing companies 
department, for 
this special pro- 
gram, and with 
good reason. For 
the problem of 
employe rela- 
tions, especially 
during the pres- 
ent inflationary 
|crisis, had been 
|preying on Mr. Boulware’s mind 
|since the end of World War II. 
|His new title is vice-president in 
| charge of employe relations. 


Poll Conducted 


“We have somewhat hesitantly 
|come to the conclusion that a 
great many people other than our- 


Lemuel Boulware 


| 
| 
| 
| 


| thing ought to be done’ about this 
most critical problem,’ Mr. Boul- 


top agency executives. “And that 
they have only been waiting for 
someone with a lot at stake to get 
the material in some kind of 
usable form and get it passed 


WHAT! NO CLOWNS? 


Nothing diverts us from our main 


act lOO. service to people whose 
big interest is home and family. That 
LOO: service automatically sereens 
out casual readers, but screens in over 
3.000.000 families — husbands and 
the 
every year. If your product goes into 


3 JOO.O0U. 


wives who buy into billions 


homes, don’t miss those 
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selves have been thinking ‘some- | 


ware said recently in a letter to) 


{from the legal and policy stand- 


| point.” 

“We have such wonderful cus- 
tomer relations,” Mr. Boulware 
told AA, “but too many of our em- 


crooks.” G-E believes the same 
amount of effort put into satisfy- 
ing the customers with its prod- 
ucts should be put into satisfying 
employes with their jobs. 

The first step in this program 
was the polling of some 12,000 
supervisory personnel and 6,000 
professional people. ‘They were 
asked to report on why employes 
|didn’t want to cooperate and were 
asked for their solutions. 

The surprising outcome of this 
|survey was that employes were 
‘not found wanting in pay as much 
| as straightforward information on 
/high prices, corporate profits, the 
|housing shortage and other na- 
tional problems. 


Runs in ‘Commentator’ 

Working furiously days, nights 
and week-ends, Mr. Boulware, his 
cohorts at G-E and Fred Rudge, 
Inc., which handles the program, 
got the first message out to G-E 
employes in the Oct. 15 issue of 
the “Commentator,” a G-E house 
| organ. 

The message listed the nine 
points which G-E thought made 
jobs better. In addition to reach- 
|ing the 197,000 G-E employes, the 
message, and the three others 
which have appeared since, were 


out the country. 

The remarkable thing which the 
|company has found about the vol- 
|untary reactions has been the en- 
| thusiasm of so many of the 
|smaller manufacturers, who either 
isend in requests for reprints, 
|offering to pay for them, or ask 
for the privilege of reproducing 
‘the material themselves for issu- 
‘ance to their own employes. For 
‘instance, one request for 3,200 
|ecopies came in for issuance to 
|members of the National Associa- 
tion of Foremen. 


Made Newspaper Series 


The general public has been in- 
formed of the program through 
/newspaper space taken by G-E. 
The company ran its message on 
i\focd in the Washington, D. C., 


in New York papers. 


ployes think we are a bunch of) 


sent to “thoughtleaders” through- 


dailies and its profits “story” ran | 
A reaction | 
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as “60,000,000 American work- 
ers can each produce less and eac} 
get more”; “We don’t all have to 
pay for the war—a few rich 
people can do it”; “Increasin; 
everybody’s wage, including 
yours, by 10 cents or 15 cents or 
25 cents or 50 cents will help yoi 
live better,” etc. 


Must Produce More 


‘Maybe the truth isn’t popular,” 
reads the message, signed by Mr. 
Boulware, but: 

“1, We have got to produce 
more, both through management 
supplying rapidly improved equip- 
ment and methods and through 
workers faithfully exercising skill, 
care and effort. 

“2. We have got to put off buy- 
ing scarce goods now wherever we 
can. This will enable us and 
others to enjoy more sensible 
prices on all we do buy, and will 
enable us to buy more later with 
our savings.” 
| Mr. Boulware, former opera- 
tions vice-chairman of the War 
|Production Board and vice-presi- 
dent and general manager of the 
Celotex Corporation, Chicago, and 
‘Carrier Corporation, Syracuse, is 
‘bubbling over with ideas and 
‘hopes for employe relations and 
ithinks that now, above all other 
times, presents the greatest op- 
portunity for business men _ to 
‘crusade for the truth about the 
/national situation. 


Urges Similar Drives 


| He believes that this is the time 
\for agency men to urge their 
‘clients to begin a campaign simi- 
‘lar to G-E’s. And what’s more, 
| Mr. Boulware is letting the agency 
crowd in on his ideas. 

| “We are under the impression 
‘that almost all advisers in the 
advertising and public relations 
field have been urging their clients 
for some years to take some action 
along this general line, and we 
/assume that you may have been 
|trying to get some of your clients 
to do more along this line than 
‘they have been doing,” Mr. Boul- 
|ware continues in his letter to 
agency heads. 

“We are sending you informa- 
tion with the idea in mind that it 
may in some small way help you 
lin these efforts you may have 
been making with some of your 


poil taken in one city where these | 


advertisements appeared showed 
that 76% noted the message; of 
those 66% thought it honest, forth- 
right and believable by scanning 
it, and 35% 
the message. 

The latest message going out in 
the “Commentator,” and which 
will appear in 75 newspapers in 
G-E plant cities and Washington, 


D. C., is called the “Fairy Tale’ | 


message, and is the best one so 
'far, in the opinion of Mr. Boul- 
| ware. 

It is headlined: “Who told you 
these fairy tales; do you still be- 
lieve any of them?” 
| It tries to clear up such fairy tales 


read all or most of | 
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1,000 reavers montniy 
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“To make a friend 


FRIENDS 


, you must be one." 


Twenty-four years of service to farmers 


in Kansas and adjoining states have 


made us their friend. 


— 


Lorgest PAID Circulation = by three | 


82 Wall Street, New York 5, N.Y. | 
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clients.” 

He concludes his letter by ex- 
pressing G-E’s belief that the cor- 
rection of “misinformation and 
the substitution of truth for it, 
cannot be accomplished by one or 
a few organizations but must be 
the principal business of a great 
majority of responsible leaders for 
quite a while to come.” 


Sets No Budget 


“We have appropriated no 
pudget for this program,” Mr. 
Boulware told AA. “We will do 


just as much as proves to be in- 
teresting. The whole objective of 
our employe relations activities is 
to enable General Electric to de- 
serve and to have employes at all 
levels whose abilities and atti- 
tudes result in their coming to 
work promptly and regularly, in 
their faithfully and ungrudgingly 
exercising skill, eare and reason- 
able effort of work properly as- 
signed and rewarded, and in their 
going home each night with a 
feeling of accomplishment and 
satisfaction and a desire to return 
next day to jobs they want to 
hold.” 

But Mr. Boulware thinks it 
may be “deplorable—if not down- 
right offensive’—for one of the 
world’s largest manufacturing 
companies to “have to mount the 
rostrum in the people’s cause— 
when it is the most accused of all 
organizations by the workers’ rep- 
resentatives and the most sued by 


unless they can offer quantities|McAloney, vice - president, and | 

and selections of advertised)|Mary J. Shipley, secretary, have | 

staples. Most wholesalers, the sur- | been made members of the board 

vey indicates, expect to return to) of directors. 

a prewar ratio of stocks on hand | 

to sales in a few months, and| Offers New Service 

many have already reached that) Popular Science Monthly, New 

ratio. ‘York, has established a merchan- 
A final full report will appear|dising and advertising service, 

in the March issue of the publica- complete with copy, art and re- 

tion. search staff, to aid advertisers in 

"merchandising their products. 


Study Shows More 
Advertised Foods 
in Jobber Stocks 


Cuicaco—Wholesale grocers are 
streamlining their stocks, cutting 
down or eliminating brand dupli- 
cation, according to Wholesale 
Grocer News, in a _ preliminary 
report of findings in its annual 
survey of wholesale grocers’ in- 
ventories. 

M. L. Lippitt, editor-in-chief, 


FARM 
COVERAGE 


| Did you know 
that we publish 
farm directories 
that go to over 
300,000 farmers, 
who refer to 
For advertising you 


them often? 
can't find a better farm media. Also 
used as mailing lists — $5.00 per 
county. 


Hamilton and Falk Rejoin. Starts Direct Mail Firm 


; . Franklin Spier Agency Mail Advertisers’ Service, New 
declares in the January issue of} Russel D. Hamilton, former ad- | York, has established offices at 80 
the publication that three strong, | vertising manager of Doubleday & | Warren St., New York. The or- 
related trends are indicated: Co., New York, has_ rejoined | ganization is headed by George P. 

1. Jobbers are concentrating Franklin Spier, Inc., New York,| Anthony, formerly with Prentice- 
on nationally advertised brands |S vice-president and a director, | Hall, Inc. 


For advertising rates write — 


NORTH STAR 
RURAL PUBLISHING CO. 


467 BROADWAY, ST. PAUL 1, MINN. 


more than ever before: and will be in charge of the 


2. Hence, private brands are 
being eliminated or curtailed, and 

3. In general, the tendency is to 
carry fewer brands. 


Doubleday account. He was pre- 
viously with the agency from 1931 
until 1945. 

May Falk, former assistant ad- 
vertising manager of Harcourt, 


<0 * 


INDUSTRIAL STAGECRAFT 
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the public’s governmental repre-| 
sentatives. 

“But it is in the position in this | 
country where not enough others | 
are doing it. Too few apparently | 
have an appreciation of how) 
urgent is the need and how little | 
time we have to spare.” 


Defends All Management 


“Individual management in any 
individual company cannot escape 
conviction of guilt for aiding in 
the destruction of America simply | 
on the presumed defense that no 
one else was willing to stick his 
neck out,” Mr. Boulware declared. 

“We simply hope that the re- 
sults of our efforts in the job im- 
provement and leadership im- 
provement field and @f our ex- 
periments in attempting to sub- 
stitute truth for vicious propa- 
ganda and for unsound economics 
will have eventually a by-product 
in the form of some restoration of 
the good name of General Electric 
management in particular and of 
good management in general.” 


Exhibitors Council 
Elects Officers 


Samuel Y. Hyde, American Can 
Company, New York, has been 
elected president of the Exhibitors 
Advisory Council. J. F. Apsey Jr., 
advertising manager of Black & 
Decker Mfg. Company, Towson, 
Md., has been appointed execu- 
tive vice-president, and R. H. 
De Mott, vice-president of SKF 
Industries, Philadelphia, has been 
named vice-president. C. F. Rad- 
ley, director of publicity of Oakite 
Products, Inc., New York, has | 
been named treasurer. M. L. 
Nieson, manager of exhibits of the 
United States Steel Company, 
Pittsburgh, and Mrs. Oenone D, | 
Negley have been reelected secre- | 
lary and executive secretary, re-| 
spectively. 


John Ellis Retires | 


John M. Ellis, assistant to the 
Vice-president of Bethlehem Steel 
Company, Bethlehem, Pa., has re- | 
tred after 44 years of service. He 
joined the company in 1903 and 
In 1936 was promoted to general 
Sales manager. 


Promotes Proctor 


Elwood M. Proctor, in charge 
of burlap and open-mesh bag sales 

the St. Louis general sales 
Wice of Bemis Bros. Bag Com- 
Deny, has been appointed man- 
ager of the company’s Seattle 
He succeeds the late E. J. 


8 rtd oo CONVENTION {> * Designed te Sell Your 
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SILKSCREEN 
‘PRINTING )winoow’ DISPLAYS loin installed on Time 
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Brace & Co., New York, also re-| 
joined the agency as executive as- | 


| 


Wholesalers realize, Mr. Lippitt 
points out, that they cannot move | cictant. to Franklin Spier, presi- | 


their surpluses or even their | dent. She was formerly with saat 
“thousand and one regular items,” | agency from 1942 to 1944. S. Holt 
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HERE might be some argument about the relative population 

position of the first five or six big towns of the nation... but 
there’s no question about the fact that THE DETROIT FREE PRESS 
IS FIRST NEWSPAPER in weekday circulation in Detroit. 


How we got that way is no secret. We earned our bigger 
circulation by turning out a consistently good newspaper. Using 
this larger circulation will confirm your good judgment in buying it. 


~ 


The Detroit Free Press 
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§ Should he write for both 


Writing for the eye is one thing. Writing for the ear is 


something else again. 


For this reason, Young & Rubicam has two separate 
staffs of writers. One does publication advertising. The 
other does radio advertising. 

Both kinds of Y&R writers are specialists in their own 
medium. And in both staffs, we believe Y&R has more 
talent to put behind our clients’ dollars than any other 


agency. 
\ rr 
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Advertising Age, January 5, 1948 


PHOTOGRAPHIC 
REVIEW 


CHRISTMAS EXHIBIT—Looking over the Newell-Emmett Christmas exhibit, 

which the agency plans to make a regular annual show, are: Charles Hagn of 

the art department; Cy Biscardi, copy department, and Bob Tompkins, Newell- 

Emmett assistant art director and exhibit chairman. The paintings were done 
by members of various Newell-Emmett departments. 


New. Wb PUTUME Television 


--- the new ANDREA gires you 
a 41% larger picture! 


4 xs piste, 48 we 

* tel Fetes cote, AM. EM nasi Autectiatiy Pheer apd. 

* Lang range reveption fatldedged. complete Bf tuhe chnenie. 

* Interterener igamranee lth the exetusties ANDIEA “Metre Lork™ 
Ceres set fer ald 1A tebesintes channels ~ yom ont all the 


Jecinpomn sie LRA. ke beer besitabing cursive 
ands of ANLHULA tohonety are giving their meners 


Sheep focus * Long Renge 


TELEVISION 


TELEVISION DELUXE—Andrea Radio Corporation's newspaper campaign for 

its $995 console, combining video, AM, FM and phonograph, broke with this 

advertisement in New York dailies. The drive, through Royal & de Guzman, 
New York, will be extended to other television cities later. 


ATTEND BUREAU PRESENTATION—Among the executives on hand for the 
Bureau of Advertising's first showing of “More Power in Newspaper Ads, Part 
2," were (left to right): Paul B. West, president of the Association of National 
Advertisers; Alfred B. Stanford, national director of the Bureau of Advertising; 
Otis A. Kenyon, chairman of Kenyon & Eckhardt, and A. W. Lehman, managing 
director, Advertising Research Foundation. 


READY- MIX FOR ) For Fudge or Frosting 


ROVING EYES—The little scarecrow pictured on this car card is designed so 

‘hot his eyes roll with the motion of the car or bus to draw extra attention to 

th: ad prepared by Roy S. Durstine, Inc., New York, for Homix Products, Inc., 
maker of Oz ice cream mix and Oz fudge mix. 


GETS MERIT SCROLL—Carl Boebinger 
(right), general merchandise manager 
of the Mabley & Carew department 
store, Cincinnati, receives the Brand 
Names Foundation's certificate of merit 
from Karl Finn, ad director of the Cin- 
cinnati Times Star, at a, meeting of the 
Advertisers Club, for an ad featuring 
a host of famous brand names. Be- 
tween them is Albert Morse, Vice-presi- 
dent in charge of advertising, Goodall 
Co., and president of the club. 


RESTYLED—Cameo Corp., Chicago, 
has changed its old Cameo cleanser 
label (left) to the new one with larger 
brand name in white letters, for better 
shelf visibility. "Sudsy action" also has 
been added. J. R. Pershall Co., Chi- 


cago, is the agency. 


You'll love its 


Vegetable Wender 


S020) 


Thousands use this BEAUTY TREATMENT 
Try it yourself! Lathers profusely, even in 
cold Aard water, cleanses the skin gently but 
thoroughly, leaves it feeling ...and looking... 
more radiant than ever! Ask for Saymah 
Vegetable Wonder Soap for 


TOILET, BATH, SHAMPOO AND BABY’S SKIN 


LATHER—This is one of the small- 

space ads Sayman Products Co., St. 

Louis, will use in an expanded cam- 

paign for its 60-year-old bar soap this 

year, through Krupnick & Associates 
(AA, Dec. 29). 


EASTER BONNET—Prince Matchabelli 

Perfumes, New York, will present its 

perfumes at Eastertime in this shiny 

black doll hat containing one bottle of 

Stradivari and one of Russian Easter 
Lily perfume. 


WEST IN EAST—At the Pacific Northwest Farm Trio's luncheon for national 
advertisers, held at the Waldorf-Astoria, New York, were (left to right) Howard 
“Williams, president, Erwin, Wasey & Co.; Walker Irwin, advertising manager, 


Pacific Northwest Farm Trio, and A. W. Lehman, managing director of the: 


Advertising Research Foundation. 


IN CUERNAVACA—Willard A. Pleuthner, a vice-president of Batten, Barton, 

Durstine & Osborn on the Royal Crown cola account, has a bottle with Encar- 

*nacion Rodriquez, chief of the local Indian dancers (center), and John Pierce, 
general manager of the Royal Crown Bottling Co. in Mexico City. 


Asem 


sili — 
The sensational BATHING BEAUTY BALLET from the Musical Comedy Hil “HIGH BUTTON SHOES” a! The Century Theatre 
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swim suits by jordan 
JORDAN MANUFACTURING (CORP. 1410 BROADWAY, WEW YORK 18 w Y 


a Ss The same “GH BUTTON SHORS™ dancing gis in 1948 SEL WTMPH swim sis 


SAME GALS—NEW SUITS—Jordan Mfg. Corp., New York, will promote its 

new Sea Nymph swim suits this year by telling people that the 1913 suits 

pictured on the top half of the ad have them in the aisles at the Broadway 

musical "High Button Shoes” every night, but Sea Nymph's new 1948 numbers 

will have customers in the department store aisles next season. Blackstone Co., 
New York, handles the account. 


; 
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Kelley Appoints Two 

Peter G. Gordon, formerly act- 
ing head of the Manitoba Travel 
and Publicity Bureau, has been 
named publicity and photography 


Hit the Wiaas 


for variety goods, sundries, thru 


MODERN 


RETA EING 


Reach 32,500 retailers, 950 jobbers, 
1250 wholesalers’ salesmen. 


MODERN RETAILING 
250 Fifth Avenue, New York |, N. Y. 


director of Russell T. Kelley Ltd., 
Toronto. George A. Gibson has 
joined the agency’s research de- 
partment. 


Crone Directs Fair | 


Doug Crone, partner in Provan, 
Crone & Co., Canadian agent for a 
number of products, has been ap- 
pointed general manager of the 
Retail Men’s Wear Association of 
Canada. Mr. Crone, who organ- 
ized the Men’s Apparel Fair in 
Toronto last year, will handle ar- 
rangements for the new apparel 
fair in February. 


Kingman to Northrup 
Lewis E. Kingman, formerly 
New England advertising manager 
for Conde Nast Publications, has 
joined R. D. Northrup Company, 
Boston, as account executive. 
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Two Parties Ready 
with Pre-Election 


‘Must’ Programs 


Tax Cut Probable; 
Session May Extend 
After Conventions 


WASHINGTON — Congress troops 
back to town this week to deal 
with issues of sufficient urgency 
to cause grave doubts among 
party leaders of adjournment be- 
fore next summer’s political con- 


| ventions. 


Both parties have extensive lists 
of “must” legislation on foreign 
and domestic matters, smartly 
tailored to produce a “new look” 
for the quadrennial appeal for a 
popular mandate. 

Republicans find themselves on 
the defensive on the issue of do- 
mestic prices, charged by Presi- 
dent Truman. with reliance on 
“too little afd too late” curbs for 
the inflation spiral. 

On the other hand, hard-work- 
ing committees of the Republican- 
dominated 80th Congress will be 
ready with programs to curtail 
government spending, and an at- 
tractive tax cut for the voting 
public. 


$7 Billion Surplus Seen 


Although the Presidential budget 
for 1948-49 remains a “best kept 
secret,” pen and pencil experts 
are looking for a total upwards of 
$40 billion for all activities, in- 
cluding European reconstruction. 

If the final total approximates 
the revised (upward) total for the 
present year, existing tax rates on 
today’s high national income might 
yield a budget surplus of $7 bil- 
lion. 

Such a surplus makes tax re- 
duction irresistible in 1948. The 
fight may center largely on the 
form of this tax reduction: re- 
moval of excise taxes on admis- 
sion tickets, “luxuries,” transpor- 
tation; income tax cuts, higher 
exemptions for income tax payers. 

Here are some of the items that 
will occupy Congress: 

1. Inflation: President Truman 
will renew demands for compul- 
sory allocations, rationing and 
price control powers. Soon after 
reassembling, Congress will ex- 
tend rent control and recontrol 
consumer credit. Decisions on 
more extreme controls sway with 
the cost of living index. 

2. European Recovery: Debate 
will center on the size of the pro- 
gram. Efforts to trim the $6.8 bil- 
lion sought for the first year will 
be met with cries of “sabotage” 
and warnings of an “operation rat- 
hole.” 


Business Census Outlook Good 
| 3. Commerce: Further discus- 
ision (and little action) probable 
on a host of proposals important 
'to aviation, railroads, power, anti- 
trust. Good possibility exists that 
|Congress will provide for a Census 
‘of Business, covering 1948. Post- 
‘age rates, FCC reorganization, 
‘co-op tax exemptions are likely 
‘to remain in the talk stage. 
| 4, “Social’: 
'to press FEPC and poll tax legis- 
\lation. Social Security revision, 
|higher minimum wage, 
|housing program and a Depart- 
ment of Health and Welfare may 
reach the vote stage. 

Anti-inflation debates, and for- 
eign policy legislation—including 


agreements program — must 


routine appropriations bills—a 


|chore which is constantly under 


Committees are already work- 


—————e through June 30. 
~ 4] 


ing on advance sheets of several 


‘departmental budget requests in 


the hope of rushing bills to the 
floor within a few days after the 
session opens. Last session, Con- 
gress failed to agree on an over-all 
limit to federal spending—a budg- 
etary innovation introduced under 
the 1946 Congressional Reorgani- 
zation Act. 

In an election year, investiga- 
tions will continue to hog the 
headlines. Profiteering, Commun- 
ism, alleged lobbying by govern- 
ment “public relations” officers, 
and inefficiency will be “exposed.” 
Other committees will be chasing 
after bottlenecks in newsprint, oil, 
steel, freight cars and building ma- 
terials. During the session, mem- 
bers must take time out for the 
spring primaries (the entire House 
and a third of the Senate are up 
for reelection). Presumably there 
will be adjournments for the Re- 
publican convention June 21 and 
the Democratic convention July 12. 

President Truman is expected 
to renew his appeal for a change 
in census legislation so that im- 
mediate preparations could be 
made for the first postwar Census 
of Business. 


O’Hara Bill to Come Up 


Since the actual field work 
would be done in 1949, it is gen- 
erally believed that the revision 
will slip easily through both 
houses. A census covering 1947 
was smothered because the Re- 
publican leadership objected to 
the creation of approximately 
5,000 new jobs during an election 
year. 

House postal committee chair- 
man Ed Rees (R., Kans.) wants 
to push ahead with rate increases 
to meet the mounting Post Office 
deficit. Rate changes are highly 
debatable, with broad economic 
and political implications. Last 
session the Republican leadership 
turned down Mr. Rees’ proposals. 
His success this session is by no 
means assured. 

The O’Hara bill reorganizing 
the FTC looms as the one new 
idea among legislation important 
to business. Designed to eliminate 
the old prosecutor-judge-jury role 
of the commission, it deprives FTC 
of the power to conduct hearings 
and issue orders. Instead, FTC be- 
comes a public prosecutor, bring- 
ing before federal courts cases in- 
volving illegal business practices. 

Sen. Wallace White is circulat- 
ing for use next session a revised 
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version of his bill reorganizing the 
FCC. A revised version of the 
Capper bill outlawing liquor ad- 
vertising is in committee. The 
Mundt bill establishing a full-scale 
overseas information program wil} 
reach the floor. 

The probable budget surplus is 
“open sesame” to tax cutters. En- 
tertainment, cosmetics, transpor- 
tation and communications indus- 
tries are building steam for repea! 
of wartime excise taxes. Treas- 
ury’s study of tax exemptions i; 
fuel for those who feel an increase 
to $600 per person is warranted. 
Any tax bill is almost certain to 
have a “community property” pro- 
vision extending to all married 
couples the privilege of splitting 
their income for tax purposes. 


C. D. Williams Leaves 
Brewers Foundation 

C. D. Williams, secretary of the 
United States Brewers Founda- 
tion, New York, for the past 15 
years, retired Dec. 31, Edward V, 
Lahey, the foundation’s president 


and chairman, has announced. 
Frank E. Mason, a former execu- 
tive of National Broadcasting 


Company and International News 
Service, has been* executive di- 
rector of the foundation since last 
June. 

Mr. Williams became secretary 
of the United States Brewers As- 
sociation prior to relegalization 
of beer in April, 1933. This and 
several other associations later 
were merged to form the present 
foundation. He was formerly sec- 
retary of New England Gas As- 
sociation. 


Names Hoeflich 

Edward C. Hoeflich, formerly 
general manager of General Main- 
tenance Engineers, Philadelphia, 
has been appointed sales manager 
of Keystone Brass & Rubber Com- 
pany, with headquarters in Phila- 
delphia. 


EUROPE 


American Advertisers and Advertis- 
ing Agents will find BELGIUM a 
suitable market in which to test 
EUROPE and, from there expand 
over the whole CONTINENT. 

This will be especially so, if they 
choose as their contact 


THE VAN YPERSELE 
AGENCY, 73 Rue Royale, BRUSSELS. 


as their advisors in this 


PROSPEROUS MARKET 
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Federal Reserve Figures on Department Store Sales 


WASHINGTON—Department store 
sues during the week before 
Christmas were slightly greater 
than in the preceding week in 
dollar volume and thus hit an- 
other all-time high. 

On the 1935-39 index, sales 
reached 575, compared with 570 
for the week ending Dec. 13. Sales 


rer STORE 
aE 


1935-39 EQUALS 100 


1 Week to Dec. 20, ’47* oo 
Week to Dec. 13, ’47*. 
Week to Dec. 6, ’47*... 


Week to Dec. 21, ’46* . .532 
Week to Dec. 14, ’46*. .519 
Week to Dec. 28, °46*. .281 


*Not adjusted seasonally. 


pPreliminary. 


for the week ending Dec. 20 were | 
9% ahead of sales in the same) 
week last year. 

The greatest gain over the cor- 
responding 1946 week was a 19% 
increase in the Richmond (fifth) 
district. Lowest increase was 2% 
in the San Francisco (12th) area. 
Los Angeles had a 2% decline; 
San Francisco, Syracuse and Dal- 
las each lost 1%. 


markets. 


Yr.-to-Yr. % Change | 


Week Ending 


Federal Reserve Dec. Dee. Dec. 
district and city 6 13 20 
UNITED STATES.. 7 10 8 
Boston District.... 3 6 , i 
New Haven —2 6 4 
ree 3 6 7 
Springfield ..... 8 10 8 
Providence ..... 1 7 9 
New York District 1 6 8 
NOWOEK. <6. 0.2%0 0 5 9 
BOUEBIO™ og sc eiwes 3 13 7 
New ZOFK .<is» 1 6 9 
Rochester ...... 6 11 3 
G@yracuse ......i —-b r2 —1 
Philadelphia Dist.. 10 15 15 
Philadelphia .... 11 14 16 
Cleveland District. 11 12 10 
(i, Ser eee fee 6 r10 6 
Crmeimmeti*® ...... 8 11 10 
Cleveland ...... 7 10 9 
Columbus ...... 2 6 6 
MUD co wack done 16 r13 i) 
Pittsburgh ...... 15 12 11 
Richmond District. 3 11 19 
Washington 0 12 ad 
Baltimore ...... 2 10 e 
Atlanta District... 8 rii 13 
Birmingham .... 12 18 14 
eee 9 12 9 
CO errr 11 r15 13 
New Orleans .... 3 r7 17 
Nashville ....... s 10 4 
Chicago District... 10 13 7 
RIMUOOMO 4.scsciss 9 12 7 
Indianapolis .... 1 10 5 
oS er 18 18 10 
Milwaukee ..... 7 10 2 
St. Louis District. . 9 12 9 
Little Rock ..... 5 6 12 
Louisville ....... 11 14 16 
er 8 3 8 
MAINIUAD ce 6.0.4 610 4 5 2 
; Minneapolis Dist... ad ° ° 
; Minneapolis .... * * * 
Oe | ra ° ° ° 
S Duluth-Superior. - ° ° 
SKansas City Dist.. 7 r13 11 
{ eee 15 18 17 
Bee WUSOTICH wes ee 6 3 6 
Kansas City 9 13 12 
St. Joseph ...... 3 bg 7 


<\ 


z 


. . LINAGE 


Pvering the advertising business 
yess... January-June, 1947 


of Merketins 
, Chicago 11, til. 


oneal Ne 
The 00 E. Ohio 


Salt Lake City, | 
with a gain of one-fifth, led major | 


Oklahoma City.. 1 12 13 
I cre Warn 4. gc achne 4 —3 25 0 
Dallas District.... 8 13 7 
Be ch eines wes 7 6 —1 
Fort Worth .... —2 9 7 
SeOUBtOR «ices. 22 29 ad 
San Antonio .... 1 9 6 
San Francisco Dist. 8 r7 2 
Los Angeles Area —1 3 —2 
OP ae * e ° 
San Francisco .. 12 7 —1 
i gl |. 14 10 6 
Salt Lake City... 15 11 20 
| a ne 5 4 2 


r—Revised. 
*—-Data not available. 


Issue Fair Schedules 


World’s Business and Guia, ex- 
port business papers, have issued 
a preliminary 1948 schedule of 
trade and industrial fairs to be 
held throughout the world. Copies 
can be obtained from their offices 
at 440 Fourth Ave., New York 16. 


Conger Reynolds, 
Griswolds to Get 
NAPRC Awards 


NEw ‘YorK—Besides the top 
award to Paul W. Litchfield, 
chairman of Goodyear Tire & 
Rubber Company, for sponsoring 
“The Greatest Story Ever Told” 
(AA, Dec. 29), the National As- 
sociation of Public Relations 
Counsel will present awards to 
Conger Reynolds, public relations 
director of Standard Oil Company 
of Indiana, and Glenn and Denny 
Griswold, publishers of Public 
Relations News. 

The awards will be presented at 
the group’s anniversary dinner, 
Feb. 3, at the Waldorf-Astoria. 

Mr. Reynolds will be given a 
scroll presented annually to the 
individual “considered to have 
done most to improve the tech- 
niques and application of public 
relations through top flight pro- 
ficiency, from the _ professional 


standpoint, during the past year.” 

The Griswolds will receive a 
special award for “outstanding 
work in interpreting to manage- 
ment, the public and the press, 
the objectives and functions of 
sound public relations practice.” 


NBC Signs Falstaff 


Falstaff Brewing Corporation | 
has contracted to sponsor an NBC | 
Chicago package program entitled | 
“Music from the Heart of Amer- 
ica” starting Feb. 5. The program 
will be broadcast over a 3l-sta- | 
tion midwestern and southern NBC | 
network from 8:30-9 p.m., CST.) 
The contract, placed through Dan- | 
cer-Fitzgerald-Sample, is for 52 
weeks. 


Jacobs Names Abel V.P. 


George T. Abel, formerly works | 
manager in Toledo for Martin) 
Parry Corporation, has been ap- 
pointed vice-president in charge 
of the Indianapolis division of 
F. L. Jacobs Company, manufac- 
turer of the Launderall automatic 
home laundry and Coca-Cola bot- 
tle vending machines. 


A MESSAGE ON 


ai Publicity 


. to advertising and sales executives 
who are interested in its more effective 
and intelligent use. 

We offer for sale three, new, exclusive 
descriptive lists of publications who will 
accept news releases on new products, new 
methods, new literature and publish them 
free of charge. 

These lists give all the necessary data you 
need to get the best results possible, from 
your releases .. . help you open new mar- 
kets .. . bring in more and better qualified 
inquiries to help you increase your sales. 


1—GENERAL CONSUMER MAGAZINES 
200 Descriptive Listings 
2—FARM PAPERS 
130 Descriptive Listings 
3—TRADE PAPERS 
1200 Descriptive Listings 


“George Bayles 


ADVERTISING 


1006 PORTAGE ST. * KALAMAZOO 7, MICHIGAN 


} 
| 


.¢ ©6644 6.080 4 


TOTAL CIRCULATION 

.. 203,323 
.. 336,598 
.. 367,943 


A.B.C. Publisher's Statement 
Sept. 30, 1947 


SOURCES: 


POPULATION— U.S. Bureau of Census 
CIRCULATION—A.B.C. Publisher’s Statement 
Sept. 30, 1947 


THE DENVER POST 
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|merchandise as the fruit and|from a “so-called expert,’ Russell 
‘canned fruits and vegetables mar- |Z. Eller, advertising manager of 


Cover Everything 
Under the Sun 


(Continued from Page 1) 


from itself or its nominee, Mil- 
print, Inc. 

Had the court ruled in support 
of this contention, it might have 
upset the widespread practice in 
the baking industry under which 
bakers buy wrappers and promo- 
tional material under contracts 
from suppliers or printing firms. 

The federal district court in 
Peoria, Ill. issued an injunction 
Dec. 5 to prevent the bakery from 
selling bread under the Sunkist 
label. Its finding was that, under 
the Lanham Act, the bakery’s use 
of the word might confuse the 
public, in part because “bread be- 
longs to the same general class of 


‘the “trademarks 


‘Sunkist’ Doesn't |keted by the plaintiffs.” 


The lower court also ruled that 
‘Sunkist’ and 
‘Sun-Kist’ are purely fanciful in 
character, and to the public in 
general have acquired a secondary 
significance of being related to and 
associated with plaintiffs’ products 
only.” 


I. Q. Considered by Court 


Judges Minton, J. Earl Major 
and Otto Kerner held differently. 
Judge Minton wrote: 

“Fruits and vegetables are not 
in the same general class of mer- 
chandise as bread, nor are they 
goods of the same descriptive 
properties as bread. About the 
only things they have in common 
are that they are edible and are 
usually sold in the same class of 
stores to the same class of cus- 
tomers. . . 

“Unless ‘Sunkist’ covers every- 
thing edible under the sun, we 


cannot believe that anyone whose 
| I. Q. is high enough to be regarded 


the exchange. 

In his testimony, Mr. Eller had 
declared that “Sunkist is a house- 
hold word, universally accepted 
and recognized as_ identifying 
products of high quality emanat- 
ing from the California Fruit 
Growers Exchange or the Cali- 
fornia Packing Corporation” and 
that consumers who saw the name 
on another company’s product 
“would assume it came from those 
organizations or was sponsored in 
some way by them.” 

Such testimony, the court held, 
“is so unsubstantial as to afford 
no support for the so-called find- 
ing” that such confusion would 
occur, as must be found to cause 
infringement under the Lanham 
Act. 


‘Another Strange Aspect’ 


“There is another strange as- 
pect,” the court continued, “about 
this confusion which the plaintiffs 
contend is likely to occur. 

“Tt will be observed that the 


SOMETHING NEW IN OAKLAND—Around and around turn Kaiser-Frazer 
Corp. autos on this first new "Kaiser Carousel” and soon K-F dealers will have 
them up on main intersections nationally. They will help K-F promote its forth- 

coming $135,000 eight-week prize contest. 


100,000 cars and 250,000 people. 
Henry J. Kaiser, famed chair- 
man of K-F and other industrial 
companies, personally “got the 
hunch” for this spectacular way 


Kaiser Carousel’ 


|by the law would ever be con- 
fused or would be likely to be 
confused in the purchase of a loaf 
of bread branded as ‘Sunkist’ be- 
cause someone else sold fruits and 
vegetables under that name. The 
purchaser is buying bread, not a 
name... and there is no finding 
that the plaintiffs ever applied the 


bok us about... 
7B CUSTOM MOLDED 
1F SCLASTICS FOR 
# SALES PROMOTION 


wil be abserves hat ve Daler SHOWCASES 


market two classes of goods under 
the marks .‘Sunkist’ and ‘Sun- { 4 { C { { 
Kist,’ which goods are much more 0 00S on es 
nearly of the same class and de- : dent and general manager of 
scriptive properties than the de- OAKLAND, Ca. — Kaiser-Frazer | tyenry J. Kaiser Motors, northern 
fendants’ bread is of the same|Corporation’s current $135,000 | California distributor of K-F cars. 
class and descriptive properties as | Prize contest is going to have an-| et ey ae 
WRMS Names Hyland 


to merchandise the cars. Develop- 
ment of the carousel idea was the 
work of Kaiser Engineers, Inc., 
and Ward Humphreys, vice-presi- 


word ‘Sunkist’ to bakery products. 


> PROGRAMS» 
we orven & commnte: ‘Unconscionable Efforts’ 

| “The unconscionable efforts of 
‘the plaintiffs to monopolize the 
|food market by the monopoly of 
\the word ‘Sunkist’ on all manner 
of goods sold in the usual food 
stores should not be sanctioned by 
the courts.” 

As to the plaintiffs’ contention 
that customers might be misled 
into thinking the California com- 
| panies made the bread, Judge Min- 


Sp. 
oe 
PLASTIC ENGINEERING, INC. 


8506 LAKE AVENUE 
CLEVELAND+2+OHIO 


‘ton’s opinion includes a quotation | they market fruits and vegetables | mobile showrooms” and “an auto | 


ry to 
lasso a fish? 


“It's sporting—but it doesn’t pay off. 


“There is a character down : . 
at Reelfoot Lake in Obion And you can’t corner the whopping Nashville 
County, Tennessee, who 
claims proficiency in the Market without its two great newspapers, the 
rather rare art of fish las- 
soing. Orthodox anglers, NASHVILLE BANNER and THE NASHVILLE 
however, insist that he is 
doing it the hard way; TENNESSEAN. 
that you can get more fish 
with a good cane pole (or 
even a net), if you really Are you fishing for fun or for fish? 
want to take home a mess 
of fish.” 
Most advertising people (smart anglers!) know 
that Nashville Newspapers blanket middle 
Tennessee—and Nashville, THE MONEY TOWN OF 
THE SOUTH. Make us prove it... ask a 
Branham-Man!” 
LOCAL INDEX: One reason why business is 
good in Nashville the average residential use of 
electricity in 1947 rose to 3323 kilowatts... a 
NASHVILLE CITY ZONE POPULATION gain of 462 kilowatts over 1946. 
66,505 NATIONAL INDEX 1947 national average use 
NASHVILLE MARKET POPULATION of residential electricity, 1400 kilowatts annually 
. a gain of only 100 kilowatts over 1946. 
‘ Source, Edison Electric Institute Bulletin. 


Morning + Sunday 


NEWSPAPER PRINTING CORPORATION, AGENT 


NASHVILLE...THE MONEY TOWN OF THE SOUTH 


Represented by The Branhom Compony 


any of the products of the two|0ther kind of promotion besides | 
Dan Hyland, formerly senior 


plaintiffs; and this is all done | "ewspaper ads and radio an- 

without confusion because the | nouncements (AA, Dec. 22). 

parties have agreed, forsooth,| The additional plug is a “Win | @nnouncer of Station WAAB, Wor- 
‘there shall be no confusion. It” sign on _ various “Kaiser | COser, a ie == een 
Granted the plaintiffs had a right |Carousel” displays of the Kaiser | davilane. aie goed enone Fo 
to contract away the public’s like- | and Frazer autos. First of these | tion in Ware, Mass. 

lihood of confusion from ee ee ae per lots | soleasinadibieinaetee 
closely related products sold all | aS gone up here, as one turn~ |. ‘ 

over the United States and in Phe table above the other. Farmer’ Ups Ad Rates 
eign countries, their cry that there| It is, the company declares, “a|_ Effective April 1, The Farmer, 
is a likelihood of confusion of the|Way to put small neighborhood | St. Paul, will increase its adver- 


‘auto retail stores in hundreds of | Sing rates. The new rate per 
opt St eae ” - _— ; Br ithe busiest intersections around | 28te line will be $2.10 and the 
y a local bakery at hock Isiand, rate for one page will be $1,646. 


Ill., with their products because | the nation,” “a new idea in auto- | 


under the same name, is hardly |Showroom of glass, like a fish- | 
| audible to us. bowl, where salesmen can show 


i dF " 
Pe a j ene sell Kaiser and Frazer cars 
| Was Kaiser’s ‘Hunch’ 


“When a customer bought a jar | 
of jelly under the name ‘Sunkist,’| The turntable display here was | 
he could not be confused as to! built in 20 days at a cost of $20,- | 


whether it came from California|000. As others are built, the cost | 


YOUR DIRECT MAIL* 


the day you want it 
the way you want it 
eee 


Direct Mail Specialists 
eee 


* Metts i. hing @ Mimeographing 


; a |‘ A © Addressi 
Fruit Growers Exchange or Cali- | is expected to drop substantially. ° Addressograph Lists sai 
fornia Packing Corporation! The) All will be located at intersections © Verityper Composition 


plaintiffs had taken care of that|of heavily traveled streets. The 
by contract! We are supposed to | giant showcase here—a nine-sided 
believe that when a customer |gjass and steel structure—is at 


bought fruits or vegetables under | Broadway and MacArthur, where 


the name ‘Sunkist,’ he was not} , : 
confused as to whether the fruit | * daily traffic count is about 


CALDWELL 


LETTER SERVICE 
5 WEST ONTARIO STREET 
| te SUPerior 8154 Chicago « 


came from the California Fruit | 
Growers Exchange or the vege-| E 
tables from the California Pack-| F 
ing Corporation; but if he bought | | 

a loaf of bread under the name| | 
‘Sunkist,’ he was likely to think | | 
that he bought it from one or the} | 
other of the plaintiffs because they 

| sold fruits and vegetables, but| | 

| never bread! 
| “With the plaintiffs practicing 
|}such hocus-pocus with the trade- 
/name ‘Sunkist,’ we shall ask to be | | 
-excused when we are admonished | 
by these dividers of confusion by 
contract to hear their vice-presi- | © 
‘dent and advertising manager 
shout confusion on behalf of the| | 
purchasing public.” 

| What the plaintiffs seek, Judge 
Minton declared, is to monopolize 
“Sunkist” as applied to all edible 
foods. The court, he said, cannot | 
give its sanction to such monopoly. 


COLLINS 
MILLER & 
HUTCHINGS 


Air King to Salescrest 


Air King Products Company, 
Brooklyn, has appointed Sales- 
crest Company, Chicago, as _ its 
manufacturer’s representative for 
the Air King line of radios, com- 
binations and wire recorders. 


PHOTO -ENGRAVERS 


207 NORTH MICHIGAN AVENUE 


| Buys Railway Spur 


| The Sun, Vancouver, B. C., has 


CH*tECaGe tt, 1tttnets 


Nashville Banner The Nashville Tennessean purchased the ramp and railway 


spur at the rear of its main build- 
ing to excavate and use for an 
|extension to its press room. One 
new five-unit Goss press will be 
added. 
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Radio and Video 
Manufacturers to 
Boost Ad Budgets 


(Continued from Page 1) 
an increase in cooperative adver- 
tising, which includes radio and) 
television as well as newspapers. | 


Plans Larger Budget 


Working on a budget which is) 
described as “fa great deal larger | 
than last year’s,” Westinghouse | 
Electric Corporation’s home radio) 
division will make its big push} 
in newspapers. The company de-. 
cided to shift the emphasis from 
magazines to newspapers. to ob-| 
tain a greater selectivity of mar-_| 
kets. 

Westinghouse advertising, which | 
is to be planned on a month-to- 
month basis, will give more at-| 
tention to the details of various | 
models than formerly. Duo, a/| 
table model priced at $99.95, and 
Consolette, a chairside  radio- 
phonograph at $139.50, both of 


which have a “lift out” radio that | 


can be carried from room to room, 
will be spotlighted in January 
copy. 

Although general magazines are 
not included on the Westinghouse 
schedule at present, its use of 
farm magazines, including Cap- 
per’s Farmer, Country Gentleman, 
Country Journal and Progressive 
Farmer, will continue on a larger 
scale. 


Video Set Now on Market 


The company’s television set— 
a 52-inch screen receiver to be 
priced at about $400—now is in 
the hands of several distributors 
and will be on the market soon, 
either in New York or another 
eastern city. This announcement 


will be made through newspaper | 


ads. 

Two new radio models should 
reach dealers’ shops in February 
—a $175 radio-phonograph com- 
bination and a table model FM 
set priced at around $50. Fuller 
& Smith & Ross handles this ac- 
count. 

Benjamin Abrams of Emerson 
Radio & Phonograph Corporation 
estimates that his company will 
spend between $7,000,000 and $7,- 
500,000 to sell its products this 
year. This figure includes a lib- 
eral allotment for dealer coopera- 
tive expenditures. 

Emerson manufactured approxi- 
mately 2,000,000 radios in 1947 
and expects to go well over that 
figure in 1948. The company plans 
to produce some 50,000 television 
sets this year. 


Half for Newspapers 


Well over half of the firm’s 
budget will go into newspaper pro- 
motion; some 500 papers are to 
be used in major markets through- 
out the nation. Emerson and its 
agency, Grady & Wagner, are 


EADERSHIP 


LLL LZ 


PROVED BY 
20 READER 
PREFERENCE SURVEYS 


\ \ 


he National Newspaper of Marketing 
100 E. Ohio St., Chicago 11, Ill. 


/new inexpensive radio models in 


| with a 15-inch screen. 


shopping for a half-hour evening | 
network show. There have been | 


than double the $100,000 spent on 


promotion last year. Preliminary 


a few auditions, but nothing defi-| plans provide for the use of news- 


nite has been decided either as to 
time or talent. 

Also to be expanded is the com- 
pany’s magazine schedule, which 
includes such publications as Col- 
lier’s, Fortune, Life and The Sat- 
urday Evening Post. 

Emerson will introduce several 


a showing here Jan. 12-13. They 
will include an FM set priced at 
$49.95. 

In February an Emerson tele- 
vision set, with a 10-inch screen 
—priced at $275—will go on the 
market. 


Enters Home Radio Field 


United States Television Mfg. | 
Corporation, which previously has 
concentrated on sets for bars and 
restaurants, will make a bid for 
the home customer this year with 
the introduction of a table model 


This manufacturer’s advertising | 
budget is expected to be more 


papers and business publications, 
via Huber Hoge & Sons. 

Emphasizing its specialty items 
—clock radio ($39.95) and 3'- 
pound portable ($29.95)—Garod 
Radio Corporation is working on 
a budget which is 25 to 50% higher 
than that of 1947. Expenditures 
in magazines and newspapers, es- 
pecially Sunday supplements, will 
be increased through Shappe- 
Wilkes, Inc. 

Special play will be given to the 
company’s new television receiver 
—a console, combining AM, FM, 
radio-phonograph and video. At 
first announced at $795, the set 
now is priced at $695 and will go 


/on the market early this month. 


LeQuatte Names Farrell 
James M. Farrell, formerly 
with Wm. Douglas McAdams, 
Inc., has been named production 
manager of H. B. LeQuatte, Inc., 


‘New York agency. 


Weeklies Reach 
60% of Rural 
Units, NEA Finds 


SYRACUSE — Weekly newspapers 


the total families living in towns 
under 10,000 population, includ- 
ing rural areas, a new study of 
the Weekly Newspaper Bureau of 
the National Editorial Association 
reports. 

The study, called “Circulation 
Analysis of Weekly Newspapers,” 
was made by Crossley, Inc., and 
reveals that 80% of all weekly 
newspaper circulation is found in 
communities of 10,000 and less. 
Of the 8,780 weeklies, Crossley 
found that 7,680—or 87.5%—are 
published in non - metropolitan 
areas. The biggest segment, 5,460 | 
weeklies, is published in towns of. 
under 2,500, ‘and 1,220 weeklies 
'are published in towns of between 


‘of the total, or 77.5%. 
'points out that half of U. S. fami- 


in the U. S. reach three-fifths of | 


/2,500-5,000 population. 
! The total projected circulation 


59 


of all weekly newspapers is set 


at 14,853,640. Non - metropolitan 
weeklies accounted for 11,507,240 
Crossley 


lies live in towns of 10,000 popu- 
lation or less. 


Redmond Promoted 


Ralph Redmond, vice-president 
and treasurer of Redmond Com- 
pany, Inc., Owosso, Mich., has also 
been appointed director ~* sales. 


Greatest Industrial Area on Earth! 


V2 


Chicago Fournal of Commerce 


Troy or Avoirdupois? 


EIGHT of numbers never has inter- 

\) ested The National Geographic 

Magazine. However, more than 1,600,000 

key families have been attracted by the 

successful, time-tried editorial formula 
of this publication. 


These families aptly have been called 


“The First Million Plus’’. 


In this group 


are the articulate leaders of public opin- 
ion; the people who, in every community, 
mould opinions on public policies—or 
advertised products. 


The National Geographic readership is 
of the highest caliber—in intelligence 


and buying power. 


identifiable. 


It is diversified and 


Ask us to show you a breakdown of 
the occupations of 537,981 subscribers. 


Just telephone 


to our nearest office. 


THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D. C. 


THE FIRST MILLION PLUS INFLUENCES OTHER MILLIONS 
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Avondale Mills’ 
Equal Treatment 
for Negroes Told 


SyLacauGa, ALA.—A good many 
people have been surprised at 
Avondale Mills’ equality of wages, 
education and social security for 
its white and Negro employes. 

More were surprised to learn 
of it, too, when they saw the com- 
pany’s full-page, full-color ad ex- 
plaining this fact in last week’s 
Saturday Evening Post. 

The ninth in a series on Avon- 
dale’s community and plant con- 
ditions, the ad features a painting, 


by Douglass Crockwell, of Negro i 


| students 
/munity in their graduation robes, 
| being congratulated by a Negro 


just oFF | 
THE anes 


in 


perareetiat «(DEA STARTER <2 Te 
tee een tee 


Price $3.00 


in an Avondale com- 


| teacher. 
The copy reads in part: 
| “If they work for Avondale, I 
want them not to forget that their 
parents and friends are one- 
twelfth of the 7,000 people who 
work in the mills. We can all be 
proud indeed of the important part 
they are taking in the production 
of good Avondale yarns and fab- 
rics. If my graduates join their 
parents and friends in Avondale 
| Mills, this is what they will re- 
| ceive: — 

“They will receive incomes as 
high as any in the nation’s cotton 
textile industry. They will share 
in the company’s profits; in the 
retirement income plan; in the 
low-cost medical care and hos- 
pitalization; in vacations with pay. 
They will have continuing en- 
couragement from the company to 
own their own homes; to enjoy all 
the opportunities of the 7,000 who 
participate in Avondale’s ‘Part- 
nership-with-people.’ ” 

The account is handled by John 
A. Cairns & Co., New York. 


Announce Tax Rule 
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STUDIO ENTERTAINS—Members of the Art Directors Club of Chicago have 
a look-in at operations of Bielefeld Studios at a demonstration given for the 
group. Left to right are Art Directors Art Thaler, Schwimmer & Scott; Lee 


NO. 2 NOW READY! 


Contains 1600 sharp, clean’ black 
proofs of classified, standard heading 
“punch” words and phrases, art pan- 
els, numbers, symbols, etc., ready to 
cut out and paste up for offset or use 
as art for engravings. Entirely differ- 
ent in content from No. 1 Edition. 
Scores of type styles, hundreds of 
valuable ideas. Saves countless hours 
of “looking’’, many dollars of lettering 
and typesetting expense. 48 pages, 8% 


x11, printed one side only. Only $3.00 

postpaid. No. 1 Edition available at 

same price. Satisfaction guaranteed. 
A. A. ARCHBOLD 

1207 S. Lake St., Los Angeles 6, Calif. 


for Graphic Industry 


A sales and use tax regulation 
covering the printing and related 
industries has been announced by 
Connecticut Tax Commissioner | 
Walter W. Walsh. The regulation | 


graving, multigraphing, mimeo- 
|graphing, and similar operations 
|for consumers are subject to the. 


jother materials are furnished by | 
the consumer. 

| No tax applies to charges made) 
to printers by a typographer or 
other persons for the use of type 
'metal, forms, proofs and similar 
|items if title to the property is 
retained by the typographer or'| 


‘other persons. 


Wanted! 


One $100,000 Advertiser 
in Packaged Goods Field 
Who is Eager to Grow 
into $1,000,000 Class... 


.. and Can Say “Yes” to These Questions: 
Is your product in the Drug, an agency how much they can 
ood, Candy, Beverage or increase your sales? 
Beauty field? 

; Are you the type of man who 
Do you believe the only test is not afraid to try new ideas 
of Advertising is how much — or to travel new selling paths? 
it sells, how fast, at how little 
cost? ; Do you really want to grow 

. if we prove we can show 
Is your only qualification for you how? 
If your answer is “yes” to all these 7 Months of 1946. .$ 100,121 


questions, this advertising agency has a 
story you should hear. 


We are a SMALL agency located in a 
SMALL town. We opened in June, 
1946, still have ONLY ONE ACCOUNT. 
Yet, today, we are one of the fastest- 
growing agencies in America. All be- 
cause we put our faith in a _ simple 


basic idea. 


Our idea is to take ONE account, live 
with it day and night, concentrate our 
time, talent, thinking, come up with 
copy appeals to make MILLIONS buy 
NOW. e have no time for folks who 
say results from advertising must be 
slow, gradual. We believe advertising 
CAN rform sales miracles . . IF 
YOUR APPEAL IS RIGHT. Such ap- 
peals take mental sweat, are not de- 
veloped by agency men “hotfooting” 
around for new accounts. Nor by crea- 
tive people who “spread their seed’’ 
over a long list of accounts. 

Is the idea sound? Does it pay off for 
client and agency? 


The record says it does! Here is how 


our one account has increased its adver- 
tising through us: 


Want to talk it over .. 
write or wire: 


12 Months of 1947.. 
Contracts for 1948. . 


657,543 
1,180,000 


One case is typical: the New York City 
market. Our client had been active 
there for 8 years with slow results. 
After 6 weeks of a new campaign with 
a new copy appeal here is District Man- 
ager’s report: 


“Got 100% display of window 
posters and counter cards. 
Sales margin of ***** has 
dropped from 20 to 1 to only 
about 3 to 1... and we are 
still gaining!” 


We are now ready for Account No. 2. 
We are looking for a PRODUCT which 
can be sold to every home in America. 
We are looking for a COMPANY that 
wants quick results. We are looking 
for a MAN who won’t scare at the 
thought of soon becoming a _ million- 
dollar advertiser . . . if increased sales 
will support the budget. 


. without obligation? Then 


Box 6911. 
100 East Ohio St.. 


ADV 


ERTISING 
Chicago 11, 


AGE 


Illinois 


says that charges for printing, en- | 


tax, whether or not the paper and | 


King, Weiss & Geller; 


Morrie Segal of Bielefeld; George Goldberg, Earle 


Ludgin & Co., and Herbert Bielefeld, the host. 


Westinghouse 
Will Promote 
‘Tell-All Tag 


(Continued from Page 1) 


Internat’! Silver 
Will Keep Prices 
Level in 1948 


MERIDEN, Conn. — International 
Silver Company will maintain its 
six - year “hold - the - price - line” 
policy into 1948, Evarts C. Stevens, 


Ford May Spend 
$15,000,000 for 
1948 Promotion 


Detrort—Motor city admen are 
estimating that Ford Motor Com- 
pany will spend about $15,000,000 
for advertising, merchandising 
and promotion in 1948. 

The $15,000,000 figure is based 
on a_ statement of Ernest R. 
Breech, Ford executive vice-presi- 
dent, who disclosed that the com- 
pany would continue to gamble on 
its future success at the rate of 
$100,000,000 a year. 

“We expect,” said Mr. Breech, 
“to go right ahead with our facili- 
ties expansion and improvement 
programs at the rate of approxi- 
mately $100,000,000 a year, which 
should be a strong indication of 
our confidence in the future.” 


Expect 15% More for Promotion 


Agency executives expect that 
the company will spend an addi- 
tional 15% on promotion, as it 
did last year, and they thus ar- 
rive at the $15,000,000 estimate. 

Commenting on the new models 
which are still under wraps, Mr. 
Breech declared: ‘We shall have 
to get the new cars into produc- 
tion with what we hope will be 


president of the company, has an- 


moment; 

“2. Provide the salesman 
with a source of accurate infor- 
|mation when questions come up 
_which he may not be able to an- 
swer; 

“3. Breed confidence in the cus- 
tomer by backing up in print what 
‘the salesman says about the prod- 
| uct. 

‘While the survey indicated an 
almost 100% approval of the in- 
formative labels used on West- 
inghouse home _ appliances be- 

‘tween 1941 and 1947, some worth- 
‘while suggestions for improving 
their presentation and scope of 
|information were uncovered and 


‘are included in the 1948 Tell-All | 


| tags.” 
Brings Out New Lines 


Westinghouse, which’ opened its | 


exhibit at the American Furniture 
Mart here today, also is introduc- 
ing new lines of electric water 
|heaters and clothes dryers, and 
|/has set up the “Westinghouse Ap- 
pliance Theater” as an added at- 
traction this year. 

In addition to the new products, 
‘other appliances being shown by 


the company include refrigerators, 


|ranges, Laundromat automatic 
/washers, electric bed coverings, 
|vacuum cleaners, fans, irons, 

roasters, toasters, food mixers, 


sandwich grills, garbage disposers, | 


‘waffle bakers and hot plates. 
| Live talent shows 
“Sleep Luxury,” 


in the “Appliance Theater” 


market. 


+R. S. Butler Retires 


from General Foods 
| Ralph Starr 


tions and 
Foods Corporation, 
retired, effective Jan. 1. 
ler joined General Foods in 


New 


elected a vice-president in 


featuring | 
the promotion | 
and sale of the electric comforter | 
and electric sheet, a sales demon- | 
stration of the new electric dryer, | 
and film showings of 1948 sales 
training materials are to be given 
dur- 
ing the two weeks of the winter | 


Butler, vice-presi- 
dent in charge of corporate rela- | 
research of General 
York, 
Mr. But- 
1925 
as advertising manager and was 
1929. 


/ nounced. 

“Holding prices to prewar levels | 
has been voluntary on our part,” 
Mr. Stevens said. “Despite ever- 
increasing costs of production, we | 
have no intention of raising prices 
on any of our nationally adver- 
tised sterling and plated lines in 
the near future.” 

International Silver expects its 
1947 sales total to pass its 1946 
total of $42,000,000. 


Owen Stoner Changes 
Owen Stoner, former advertis- 

ing manager of William Filene’s 

Sons, Boston department store, 


Prince Matchabelli, Inc., New 
York. Mr. Stoner has been ad- 
|vertising manager of Filene’s 


| since 1936 and has been associated 
with the store for 20 years. 


Scully Joins WLAW 


Edward Scully, formerly with 
Universal Pictures, has joined the 
sales staff of Station WLAW, 
Lawrence, Mass. 


|has been appointed director of ad- | 
vertising and sales promotion of | 


a minimum period for change 
over. We are setting our sights 
pox production of well over 1,000,- 


| 000 units in 1948.” 


| Ford Motor Company told AA 
|last week that it has made no de- 
cision yet as to who will get its 
Lincoln - Mercury account, which 
J. Walter Thompson Company will 
continue to handle until a new 
agency is named. Kenyon & Eck- 
hardt had been rumored the suc- 
cessor. 


MORE of 
New Westminster's 
43,686 
RATION BOOK OWNERS 


Listen to CKNW 


than to all other radio stations 
combined 


reach 15 CK KN 


oC CKN! B.C. 


WHAT! 


you don’t know 


SULLIVAN? 


He continued in that capacity un- Li AN 
til 1943, when he assumed his 1 £SS one: 4 OVER 2 
present title. n.¥. W 

Prior to his association with EW yORK 5, 
General Foods, Mr. Butler was 
aed manager of ~ a & = RSTABLISHED 1805 

aynolds Company, New ork, : 
and in 1917 was director of com- | THE bi pl LEAF 


mercial research of U. 
Company. From 1907 
Mr. 
ager 
cinnati. 


S. Rubber 
until 1910 
Butler was eastern sales man- 
of Procter &,Gamble, Cin- 
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Advertising Age, January 5, 1948 


New Video Deal 
Offered by Admiral 
and Hallicrafters 


CuHICAGO—To insure purchasers 
of radio-phonograph combinations 
that they will be able to add tele- 
vision sets in the same style, Ad- 
miral Corporation and Hallicraft- 
ers have decided to adopt matched 
combinations and video sets as a 
permanent part of their merchan- 
dising policies. 

Hallicrafters last week empha- 
sized that its low-priced projec- | 
tion and direct view video sets, 
which it introduced several weeks | 
ago (AA, Nov. 17), will be per- 
manent features of its 1948 line. 

The new Hallicrafters television 
units match the eight radio-phono- | 
graph combinations, introduced | 
last fall, in the Carnegie Hall | 
style. 


| 


Called ‘Revolution’ 


Admiral Corporation’s move, 
which it called a “revolution in 
television merchandising” (AA, 
Dec. 29), is designed to permit 
families with limited budgets to 
purchase a combination, video set 
and record cabinet as _ finances 
permit. The company also seeks 
to give customers assurance that 
if television developments make 
the video set obsolete, it can be 
replaced without losing the in- 
vestment on a complete AM-FM- 
phono-video combination. 

Billed as a “completely differ- 
ent” system of home television 
by Admiral when first announced 
two weeks ago, the sales package 
consists of a full-size television 
console with a 10-inch tube re- 
tailing for about $300, and an 
AM-FM combination at the same 
price. 

Ross D. Siragusa,y Admiral 
president, also reported last week 
that the company’s total sales in 
1947 passed the $47,000,000 mark, 
an increase of $11,000,000 over 
sales in 1946. He forecast a vol- 
ume of $75,000,000 for 1948 in the 
radio division, declaring that 
while steel shortages continue to 
hold up production of refrigerators 
and ranges, record volumes of 
these items are being shipped. 


AGNAVOX SALES 

UP 100% FOR YEAR 

Fort WayYNE, IND.—With several 
of its dealers recording sales of 
more than $1,000,000, Magnavox 
Company here reports that sales 
for its current fiscal year will be 
double those of the previous year 
and ten times greater than in any 
prewar year. 


Noting that the company is still 


unable to meet demand for its!the graphic arts field, died sud- 
products, Frank Freimann, execu-|denly at his home here Dec. 12. 
tive vice-president, declared that|He had served with the Harris- 
Magnavox expects at least an- | Seybold Company for more than 
other 50% sales increase for 1948.|35 years, and before that was as- 


Opens New Plants 


Part of the expected boost will | 
hundred | 


come through several 


‘sociated with Hill 


Publishing 
Company, predecessor of McGraw- 
Hill Publishing Company. 


new dealers which Magnavox ex- | BERNARD JOHNSON 


pects to add during the coming | 


year, in communities where it is 
not now represented. Another 
share is expected from the export 


|market, which the company thus 


far has not worked actively. 

Two new plants at Paducah, 
Ky., and Greeneville, Tenn., will 
go into full production during 
1948 to helo meet the expected 
increase. Demand is 
heavy in all radio models manu- 
factured by the company, as well 


as for its Illustravox division, 
where sales are up 100% over 
1946. 


FRANK CROWNINSHIELD 


New YorK—Frank Crownin- 


shield, 75, editor, art critic and bon 


vivant, died here Dec. 28, follow- 
ing an operation. 
As editor of Vanity Fair, from 


1913 to 1936, when it merged with 
Vogue, Mr. Crowninshield had in- | 
troduced many American writers | 


(Dorothy Parker, Robert Bench- 
ley, Robert E. Sherwood) and 
modern French artists to the pub- 
lic. In 1895 he became publisher 
of The Bookman. He was suc- 
cessively assistant editor for Met- 
ropolitan Magazine and Munsey’s 
Magazine, and in 1909 he became 
art editor of Century Magazine. 

Conde Nast invited him to be- 
come editor of Vanity Fair in 
1913, and after its merger he con- 
tinued as_ editorial adviser to 
Conde Nast’ publications, for 
which he sometimes wrote. 


WILLIAM NEUENFELDT 

Cuicaco—F. William Neuen- 
feldt, 70, an artist and president 
of Art, Inc., advertising art firm, 
died Dec. 28 at his home in subur- 
ban Park Ridge. 


C. B. PROCTOR 


TorRONTO — Christopher Benson 
Proctor, 86, on the advertising 
staff of the Toronto Globe for 24 
years, died in a hospital here Dec. 
26. He had retired in 1938. 


JAMES J. ALVAREZ 
MositE—James J. Alvarez, 
a former advertising director of 
the Mobile Register, died Dec. 22 
of a heart attack. He was presi- 


dent of James J. Alvarez & Son! 


Machinery & Equipment Company 
at the time of his death. 


WILLIAM HEISER 


AMITYVILLE, L. IL—William 
Heiser, 70, nationally known in 


epr es ented nationally 


* 


5,433,574 Pairs of Ears 
within reach of Philadel- 


phia’s Pioneer Voice. 


BASIC MUTUAL 
610 ON DIAL 


by EDWARD PETRY & CO. 


, ‘eS 33 


54, 


SEATTLE — Bernard L. Johnson, 


| Builder from 
here Dec. 22. 

On his retirement as editor, Mr. 
Johnson came here as_ western 
'editor of the publication and took 
|the leadership in developing a 
| sales campaign for the Seattle 
| building industry. 


1908 to 1943, died 


reported | 


Monsanto, Laucks Merge 


Monsanto (Canada) Ltd., Mont- 
real, has announced the merger of 
Laucks Ltd., Granville Island, 
Vancouver, B. C., a_ wholly- 
owned subsidiary, into Monsanto 
(Canada). 


|Guild Elected Head 


| 


of Goldtone Razor 
| Charles B. Guild, formerly vice- 


/president in charge of sales, has 


| been elected president of the Gold- 
tone Razor Blade Company, New- 
|ark, N. J. He will continue to di- 
|rect the company’s sales and ad- 
vertising. 

Goldtone razor blades, the dis- 
'tribution of which has been con- 
|centrated in 15 southern states, 


64, editor-in-chief of American wij) be distributed nationally dur- 


| ing the coming year. The news- 
paper advertising will be ex- 
/panded nationally-as distribution 
|grows. Spot radio and business 
|papers also will be used. 


| Galbraith Takes Over 

| P. C. Galbraith, Southam Com- 
|pany Ltd., has taken over as pub- 
\lisher of the Province, Vancouver, 
|B. C., published by Southam, suc- 


61 


ceeding O. L. Leigh-Spencer, who 
has retired. Mr. Leigh-Spencer 
will continue as a member of the 
Southam Company’s board of di- 
rectors. 


TYPESETTING WANTED 


We are looking for one or 
two select customers who 
can use a modern, efficient, 
well-equipped typographic 
plant. Equipped for catalog 
and ad work. Please call 
Dolph Crawford, Web. 2419. 


Who the HELL is 


| 


| You'll soon want to know. He's going 
| to prove to you that a big Idea will 
| always outsell big Advertising. 


J Who the HELL is 


You'll find out . . . soon. He's going 
to prove too much yell, too little sell is 


today’s big mistake in Advertising. 


JL 
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vertising manager of the com-, 
Canada Dry Ups Bensen frm He joined the U. S. license | 
_ Fred E. Bensen, Jr., former as- | department of Canada Dry in 1943 | 
sistant to the manager of the ad-| and was transferred three years | 
vertising department of Canada| ago to the advertising department. | 
Dry Ginger Ale, Inc., New York,| Prior to his association with Can- | 
has been appointed assistant ad-| ada Dry Mr. Bensen was with) 

Vick Chemical Company, New! 
York. 


Joins ‘American Girl’ 
Frederic F. Austin, former cir- | 
culation manager of Young Amer- | 
ica and a director of the Eaton) 
Publishing Corporation, N e w) 
York, has been.appointed circula- | 
tion and business manager of The | 
American Girl, New York. 


Gets Borden Export 


The Borden Company, New 
York, has appointed National Ex- 
port Advertising Service, 
York, to handle advertising of the 
manufactured products export di- 
vision in overseas markets. 


EXPORT 
TRADE & SHIPPER 


circulates entirely among export man- 
agers of American manufacturers and 
other foreign trade executives in the 
United States. 


(> THE LEADING WEEKLY @> 


for marine insurance companies, 
steamship lines, export publications 
and other advertisers having services 
to sell to American exporters. 


New | 


i 


"lL see they're advertising — 
e 


STATE JOURNAL NOW 


_ YES THEIR PRODUCTS 
my ARE ALL RIGHT.” 


eT seers 


LOCALLY known is locally accepted—there’s no getting away from this uni- 
versal tendency, whether you’re tapping the purchasing power of the general | 
public or of professional men in the higher income brackets. 


| sales 


|greater volume of construction 
than in ’47, 16% believe it will be 
‘about the same, 


Marketing Experts 
Show Optimism 
for ‘48 Business 


(Continued from Page 1) 


10-20%, and the remainder feel it 
may hit as high as 30%. 

If the marketers participating 
in the ADVERTISING AGE poll are 
right, construction can be counted 
upon to play a major role in 
speeding up the operation of the 
economic machine in 1948. Among 
those polled, 77% anticipate a 


and only 9% 
think it will decline. Among those 
visualizing an increase in con-| 
struction volume, an overwhelm- 
ing majority — almost 67% — be- 
lieve that °48 construction and 
building volume will be between 
10 and 20% greater than in °47, 
while 20% believe it will be less | 
than 10% greater, and 13% feel) 
the increase will exceed 20%. 


Higher Prices Certain 


It is no surprise that almost 
89% of the marketers guessed 
that the price level will continue 
to rise in 1948, and that 55% 
guessed the rise would be less 
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‘Straw Vote’ Shows Optimism 
Over 1948 Business Picture 


To get a consensus of the opinions of marketing and sales 
analysts, economists, teachers and marketing executives on the 
general business outlook for 1948, ADVERTISING AGE conducted 
an informal “straw vote” among those attending the winter 
conference of the American Marketing Association in Chicago 
Dec. 29-30. Results of 112 “ballots” gathered at the conference 
show a general optimism over the business outlook. Respond- 
ents voted as follows on the outlook for 1948 as compared with 
1947: 


About 
Same Higher Lower 
% % % 
Level of general business activity....... 51.8 36.6 11.6 
ES eee eee ee Tee 24.8 63.4 11.8 
oo 1a o's pand Wd d a's 06 0 6 0b eee 64.0 14.0 22.0 
I, vg digs <ehe'e 4 -c 0 88 0 se ada would 28.0 44.0 28.0 
Building and construction ............... 16.0 77.0 9.0 
General level of prices................ 7.0 89.0 4.0 
Industrial and capital goods sales........ 27.0 57.0 16.0 


Despite the general optimism, 36% feel that the possi- 
bility of a recession during 1948 cannot be completely 
overlooked. Of these, 7.5% believe such a recession 
might appear in the first quarter of 1948, 30% suggest 
the second quarter, 32.5% mention the third quarter, 
and 30% suggest the fourth quarter. 


the predictions made to the mar- 
keting meeting Monday evening 
by Sumner H. Slichter, Lamont ously sales manager of the range 
professor at Harvard and noted | qivision, has been appointed man- 
economist, who insisted that there | ager of the Pacific sales district of 
is a far stronger case for the con-| Hotpoint, Inc., General Electric 
tinuance of inflationary pressures | affiliate, in San Francisco. He 


'Heads Pacific Sales 


Donald W. Rennewanz, previ- 


than 10%, while another 42% fig- 
ured the rise at between 10 and 
20%. 

A majority (57%) of the mar- 
keters and economists believe the 
of industrial 


Besides, your sales messages in the State Journals will travel in good com- | goods industries will rise in 1948, 


pany, alongside the accepted advertising of fine medical products AND con- 
sumer merchandise for a Class A market. 


Through their nationwide hookup, the 34 State Medical Journals (serving 42 
states) save you time and costs too ... put you into as many state territories 
as you choose with ONLY 1 CONTRACT, 1 COPY JOB, 1 SET OF ORIG- 
INAL PLATES (per insertion), and 1 MONTHLY STATEMENT. 


COOPERATIVE MEDICAL 
ADVERTISING BUREAU 


of the American Medical Association 
535 N. DEARBORN ST., CHICAGO 10, ILL. 


. 
34 JOURNALS 
COVERING 42 
STATES 


ALABAMA, 
Assn. of 

ARIZONA Medicine 

ARKANSAS Med. Society, 


Journal of Med. KENTUCKY Med. Journal 
MAINE Med. Assn., Journal of 
the 


MICHIGAN State Med. Sec., 


NORTHWEST MEDICINE 
(Oregon, Washington, Idaho 
& Alaska) 

OHIO State Med. Journal 


Journal of Journal of OKLAHOMA State Med. Assn. 
CONNECTICUT State Med. MINNESOTA Medicine Journal of 


DELAWARE Med. Journal ROCKY MOUNTAIN Med. 


DISTRICT OF COLUMBIA utopias Journal (Colo., Utah, Wyo., 
Med. Annals of NEBRASKA State Med. New Mex., Mont.) 
FLORIDA Med. Assn., Journal SOUTH CAROLINA Med. 
Journal of NEW ENGLAND Journal of Assn. Journal of 
ao Journal of Med. Med. (Mass., New Hamp.) SOUTH DAKOTA Journal of 
ssn. 0 Med. 
HAWAII Med. Journal ar cage wee, « TENNESSEE State Med. Assn., 
INDIANA State Med. Assn. P a Journal of 
Journal of NEW ORLEANS Med. and TEXAS STATE Journal of Med. 
1OWA State Med. Soc. Surgical Journal VIRGINIA Med. Monthly 
Journal of NORTH CAROLINA Med. WEST VIRGINIA Med. Journal 


KANSAS Med. Soc., Journal of Journal WISCONSIN Med. Journal 


|while 27% believe they will hold 
\steady at about 1947 levels, and 
only 16% anticipate a decline in 
|this area. Among those who see 
|a sales gain, 45% believe it will 
lbe less than 10% above 1947, and 
an equal number believe it will 
rise to between 10 and 20%. 
Among those who see losses, 50% 
believe the loss will be less than 
10%, 40% believe it will be be- 
tween 10 and 20%, and the re- 
mainder expect it to exceed 20%. 


See Possible Recession 


Although only 11.6% of those 
replying to the AA questonnaire 
believe that the general level of 
business activity will be lower in 
1948 than it was in 1947, 36% feel 
that the possibility of some sort 
‘of recession during 1948 should 
'not be completely overlooked. Of 
| those who believe a recession dur- 
|ing the course of the year is pos- 
\sible, only 7.5% believe it may 
‘come in the first quarter. The 
second quarter gets the votes of 
\30%, while 32.5% vote for the 
/third quarter, and 30% place the 
| possible appearance of a recession 
\in the fourth quarter of 1948. 

Results of the ADVERTISING AGE 
|“straw vote” bore out, in general, 


and capital | 


‘than there is for expecting an| will head sales activities in 11 
‘early recession which would be) Western states. 

deflationary. Prof. Slichter did ae a 

not view this condition as an un-| Lees Shifts Leary 

|mixed blessing, pointing out that John P, Leary Jr., director of 
action must be taken to prevent|the Lees marketing clinic of 
additional excessive inflation in| James Lees & Sons Company, 
order to prevent an ultimate cor-| Bridgeport, Pa., has been appoint- 
rection of severe proportions, but|ed training director of the com- 


he did manage to convey the im-|Pany’s Blueridge division plant. 


pression that he sees no depres- | Raymond White, assistant person- 
nel manager, succeeds him as 


i i inent on the horizon. be al , 
— a pent |clinie director. 


Navy Honors Publication | Appoints Covington 
Aviation Maintenance & Op-| W. Thorpe Covington Company, 
erations, New York, a Conover- | Chicago, has been appointed mid- 
Mast publication, has been pre-| western representative of Paint 
sented with a Certificate of Ap- Logic, New York. 
preciation from the U. S. Navy for : 
the “helpful publicity the publica- | _ 
tion gave the Navy in July, 1945.” | © 
At that time the publication issued 
a 160-page report of a survey 
made of naval aviation, from the| 
angle of maintenance and supply. ' 


Mercirex to Clements 


Mercirex Company, Milford, 
Del., manufacturer of Mercirex 


ointment, soap and shampoo, has) | 
Company, |! 


appointed Clements 
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handled by VanSant, Dugdale & 
Co., Baltimore. Newspapers, 
magazines and trade publications 


Philadelphia, to handle its adver- | 
tising. The account was formerly | 
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Be Professional, 
Broaden Outlook, 
Marketers Urged 


Diagnostic Approach 
Needed by Business, 
Conference Is Told 


CuHicaco—A_ radically broad- 
ened perspective for marketing 
and the professionalization of the 
field were urged upon the Ameri- 
can Marketing Association’s win- 
ter conference here last week by 
Lyndon O. Brown, noted market- 
ing authority who is now presi- 
dent of Knox College. 

Declaring that business needs to 
recognize that “marketing re- 
search is the foundation of mar- 
keting management” and that this 
recognition can come only from 
improved professional standards 
and ethics as well as from better 
education for marketing, Dr. 
Brown urged the American Mar- 
keting Association to establish a 
“commission on education and 
training for marketing.” Such a 
commission, he suggested, should 
be directed to make a basic re- 
search of the educational facili- 
ties for teaching marketing, to 


New All Time Record 
for Steel Shipments 


Never um the history of Republic Steel... wet mew during the 
peat rors of war predmtion .. did Republic ship so great a 
tonnage of weel as in the year pun drawing w 4 close 
Thus revord 
1947... is an accomplishment of which ever 


#2 milloe toms of hewhed weel shopped sn 
member of the 


wm geerenem sguetng ond ty ow ag ww coment Cte 


BLIC STEEL CORPORATION 


‘47 RECORD—Republic Steel Corp., 
Cleveland, which shipped 6,000,000 tons 
of steel in 1947, wound up a record 
production year with this large-space 
newspaper message last week. The out- 
put is Republic's answer “to the need 
for production to fight inflation.” 


ing. It is only when management 
realizes this and expects more 
from research than verification of 
what it is sure it knows, that best 
possible results can be obtained, 
he said. 

Robert T. Browne, director of | 
research for Pillsbury Mills, told 
how personal interviews with 30,- 
000 housewives each year, plus 


| ager, has announced. Mr. Kurz succeeds Clyde S. Benham, who has 


« : | 
Last Minute News Flashes 
Agencies Shift as Centaur. Caldwell Merge 


NEw YorkK—Formation of the Centaur-Caldwell division of Sterling | 
Drug, Inc., effective Jan. 1— representing a merger of the Centaur | 
Company and the Dr. W. B. Caldwell Company divisions—has re-| 
sulted in several agency changes. Young & Rubicam and Pedlar & 
Ryan will continue to handle Centaur products with the exception of 
Z. B. T. baby powder, which goes to the Thompson-Koch Company, | 
New York. Thompson-Koch also has been appointed to handle T-W 
tablets, a Caldwell product formerly handled by Grey Advertising. 
Sherman & Marquette handles other Caldwell products. 


Richards to Head Ruppert Sales 

New YorK—Walter W. Richards, who joined Jacob Ruppert, Brew- 
er, in June as advertising, merchandising and public relations direc- 
tor, shortly will be named general sales manager. Before joining 
Ruppert, Mr. Richards was for five years a member of the executive 
advertising staff of Coca-Cola Company. Ruppert’s current adver- 
tising expenditure is said to be $1,500,000, through Lennen & Mitchell. 


Henry Named Ad Chief of Trans World Airline 

Cuicaco—Sam Henry Jr., assistant to J. C. DeLong, advertising di- 
rector of Trans World Airline, has been appointed U. S. advertising 
manager of the airline, with headquarters in Kansas City, Mo. He will 
direct the company’s ad program in newspapers, ‘radio, outdoor, busi- 
ness papers and direct mail. 


‘Chicago Tribune’ Appoints Kurz General A.M. 
Cuicaco—Walter C. Kurz, who has been manager of the sales de- 

velopment department, has been appointed general advertising man- 

ager of the Chicago Tribune, Chesser M. Campbell, advertising man- 


retired because of illness. 


NAMP Forum Postponed to April 27-28 


New YorK—The magazine forum of the National Association of 


the operation of store audits, have 
enabled his company’s sales de-| 
partment to correct weak spots in | 
price, taste, size, etc., in products. 


the point of determining whether 
curricula are adequate. 

Discussion of the “rising cost 
of distribution” is not necessarily 
accurate, F. L. Thomsen, U. S. De- 
partment of Agriculture, told the 
conference, because in many 
areas, including the food and tex- 
tile fields, per unit costs of mar- 


keting have gone down. Market- 
ing costs, on a unit basis, declined 
steadily between the last two 
wars, he said, and even the recent 
rises have not brought per unit 
marketing costs to the peak they 
reached after World War I. 


Sees Costs Coming Down 


More than 80% of total mar- 
keting charges for foods and tex- 
tiles are accounted for by retail- 


ing, wholesaling and processing, | 
he said, adding that substantial | 


increases in efficiency in these 
areas within the next decade are 
not unlikely, with a consequent 
further reduction in distribution 
costs. 

Much the same approach was 
taken by Frank Surface, assistant 
to the president of Standard Oil 
Company of New Jersey, who as- 
serted that marketing is no less 
efficient than manufacturing or 
production, and that, considering 
the difficulties, perhaps more ef- 
ficient. 

Presenting case histories of 
some of the work which Standard 
Oil has done in recent years, Mr. 
Surface said time studies had 
helped explode the theory that 
items can be added to a line with- 
out increasing costs. He also 
pointed out that while it costs 
about 21% cents a gallon to make 
a 50-gallon delivery, a thousand- 
gallon delivery can be made at a 
cost of a quarter of a cent. Recog- 
nition of this fact has led to ac- 
lvities which have increased the 
size of deliveries by 170% in the 
pist decade, he said. 


Real Reason for Research 


Or. James W. Culliton, Harvard 
University, reported on the pre- 
‘Yiinary steps of a study of man- 
ulacturers’ marketing costs upon 
Wiich he is now engaged, with 


Hield 


> 


it the policies and methods | 
Which were right 10, 20 or 30) 
ears ago are more likely than not 
be wrong, or at least to require | 
One modification today,” Robert 
Elder, vice-president of Lever 


| Studies of the importance of shelf | 
displays and shelf locations have} 
been extremely important, he | 
|said, in demonstrating how these | 
|factors can influence sales to a} 
dramatic extent. 


Wants Diagnostic Approach 


Ernest H. Dichter, well known | 
psychological consultant, told the 
meeting that marketing research- 
ers must usurp for themselves the 
right to be diagnosticians and 
therapists instead of mere pulse 


'Singleton Back to Murine as Sales Manager 


| manager. 


|ported that the organization now 


Magazine Publishers, originally scheduled for the Waldorf - Astoria 
Hotel Jan. 15-16, has been postponed until April 27-28, at the same 
hotel. Inability to obtain an important principal speaker was given 
as the reason for postponement. 


Cuicaco—Thomas B. Singleton, who left Murine Company as ad- 
vertising manager several years ago and has been an account ex- 
ecutive with Sherman & Marquette, has returned to Murine as sales 
S. A. Culbertson, previously sales manager, has been 
named general manager as well as secretary of the company. 


Petrillo Trial 


retiring president of the Ameri- 
can Marketing Association, re- 


Pen iat i pas 


has almost 3,000 members and 23 
active chapters, with five addi- 
tional chapters about to be acti- 


takers, pointing out that depth in-| yated. Wroe Alderson, of Alder- 
|terviews and other ee en, (ee and Sessions, Inc., Phila- 
‘methods frequently discover real|delphia, newly elected president, 
causes for purchase or non-pur-|was installed in office at the an- 


Opens in WAAF 
Lea Act Test 


Cuicaco—James C. Petrillo went 
on trial in federal court here Tues- 
day charged with violating an act 


‘chase of a product which can) nual banquet. 
never be determined in any other i 
| way. The researcher must be per- | 


mitted to make a real diagnosis 11.5% Increase | 


of the situation and suggest reme-| , aQhe 
dial action, instead of merely|in Its Billings | 
making an accurate catalog of) 
symptoms, he said. 

A panel on the techniques of 
advertising measurement and 
evaluation, presided over by Sam- | 
uel C. Gale, vice-president of Gen- 
at eae seat koe Ule, Me. 'gross billings for the first quarter 
Cann-Erickson, Inc., Chicago,| nathan 
made a strong plea for the meas- | ios task 

, period last year. 

urement of sales effectiveness, | ABC’s billings for 1947 hit $43,- 
saying that all other measure- | 548,057, a gain of 7.22% over 
ments of advertising value are) j94¢ 

“near - measures” of doubtful| “Some 205 weekly quarter-hours 
value. Dr. Rensis Lickert, Univer-| 4¢ commercial time are booked on 
sity of Michigan, asserted that the network for January against 
quota sampling is subject to con-| 187 for the same month last year. 
siderable error, and urged that it) Based on this business, gross bil- 
be replaced by area sampling,| lings for the first four weeks of 
which he said is demonstrably the year will be $3,965,000 as 


New York — American Broad- 


than the corresponding 


Predicted by ABC © 


ower court decision of Judge | 
'casting Company, the only net-| Walter J. LaBuy, did not, however, | 
'work to report a sizable increase | decide whether Mr. Petrillo, as | 


'in time sales in 1947, predicts that | head of the American Federation | 


which he still contends is uncon-| 
stitutional. | 

Last June the U. S. Supreme | 
Court held that the Lea Act ban| 
on feather-bedding in the broad- | 
casting industry is constitutional | 
insofar as the law is not vague, | 
as Mr. Petrillo contended. | 


The high court, in reversing the | 


| of Muscians and its Chicago lo- | 
lof 1948 will be $11,575,000—11.5% | 


cal, had the right to call three} 
AFM librarians on strike against 
Station WAAF here in 1946. 

Thus the ex-cornet player came 
before Judge LaBuy again last 
week determined that his actions | 
in the WAAF case were not wrong. | 
Daniel Carmell, his personal at-| 
torney, told the court that each act | 
of Petrillo “was a legitimate act} 
in furtherance of a legitimate ob- | 
jective.” | 

Union attorneys contend that 
the first and 13th amendments to | 


more accurate. He attacked the| compared with $3,577,008 in ’47. 
validity of panels and mail ques-| Meanwhile, ABC, following the 
tionnaires on the same ground of lead of NBC and CBS, has notified 
inadequacy of sample. its advertisers and their agencies 
that the network’s period of rate) 
Has 3,000 Members protection will be reduced from | 
. |one year to six months, effective | 
Dr. Charles H. Sandage, Uni-| rep, 1. The letter said the an-| 
|versity of Illinois, also urged the ‘meee ean “ant te te tn 
|criterion of sales effectiveness as ‘omental on advones ellen al 
'a measure of advertising value, crag ee 
|but asserted that consumer panels oe 
|provide: an excellent measure of oe 
‘sales effectiveness. Guild, Nets Stymied 
| Dr. George H. Brown, Univer- | 
|sity of Chicago, on the other hand 


The strategy committee of the| 
*|Radio Directors Guild was in ses- | 


efficiency, because “sales reflect | CBS, ABC and Mutual’s New York | 
everything—not just advertising | station, WOR, as AA went to press. | 


—and because in some cases ad-|A guild spokesman said the di- | 


isi % |rectors, unable to come to terms | 
vertising accounts for only 5% or| with network officials in their de- | 


less of the variance in sales ef- 


fectiveness.” ; |weekly, said the work stoppage 
Prof. Ross Cunningham, Massa-| would begin following the expira- 


‘iothers Company, told the meet-| chusetts Institute of Technology,|tion of their contract on Jan. 1. | 


the Constitution guarantee labor, 
including musicians, the right to 
picket and strike, regardless of | 
the Lea Act. 

As the trial opened, Otto Kerner | 
Jr., U. S. district attorney, placed 
Peter Schneider, FBI agent, on the | 
witness stand to describe the phys- 
ical properties of WAAF in the 
Palmer House here. He also called 


manager of the station and secre- 
tary-treasurer of the Drovers 
Journal Publishing Company, to 


‘cial emphasis on the industrial | argued that sales effectiveness is| sion in New York to decide when | tell of Petrillo’s demands in May, 
" /not a good measure of advertising|to go out on strike against NBC,| 1946, that the station hire three 
‘The real reason for research is | 


additional librarians. 


Names Breese Agency | 
Murray Breese Associates, Inc. 


| 


rect the medical journal advertis- | 


ing of Sandoz Chemical Works, 
Inc., New York. 


G-E Newspaper Ad 
Tells $50,000,000 
Price Reductions 


New YorK—General Electric 
Company will start the new year 
with an insertion ranging up to 


1,500 lines in several hundred 
newspapers across the country 
headlined: “G-E cuts prices $50,- 


000,000 in bid to stop inflation.” 

The ad, which had not been 
completed by AA’s press time, will 
appear in the form of a statement 
signed by Charles E. Wilson, 
president of the company. It may 
run in eastern cities Jan. 2 and in 
the remainder of the country Jan. 
5. The list had not been com- 
pleted at this writing. Batten, 
Barton, Durstine & Osborn han- 
dles G-E institutional advertising. 

Price reductions of 3 to 10% on 
a wide range of electrical prod- 
ucts, including refrigerators, 
ranges and radio receivers, were 
announced by Mr. Wilson at a 
press conference here Dec. 30. The 
average reduction is expected to 
be 5%, which would mean con- 
sumer savings of $50,000,000 on 
almost $1 billion of consumer 
business at retail. The reductions 
apply to about 40% of G-E’s total 
output. 


Cuts Other Prices 
The company also is reducing 


| prices on component parts which 


it supplies to other appliance man- 
ufacturers. 

Mr. Wilson admitted that the 
action will cut the company’s 
profit margins for a while, but he 
emphasized: “We have picked out 
purposely those items which af- 
fect the cost of living, where the 
reductions will be immediately 
felt by the public.” 

G-E’s biggest competitor, West- 
inghouse Electric Corporation, 
Pittsburgh, indicated that it would 
adopt a similar policy. Gwilym A. 
Price, Westinghouse president, 
said that his company “has no 
such move under immediate con- 
sideration,” but “our prices have 
been and will be competitive.” 

G-E’s appliance department, 
through Young & Rubicam, and 
radio and electronics department, 
through Maxon, Inc. among 
others, are expected to run special 
advertising on the reductions. 


Magazine Trucks 


‘Go to L’ and 
Roll Despite Ban 


New YorK— When municipal 
authorities banned all non-essen- 
tial vehicles from the city’s snow- 
clogged streets Dec. 31, magazine 
publishers found their deliveries 
being held up. 

Heads of National Association 
of Magazine Publishers were able 
to get the city government to 
clear magazine trucks under 


|“Sub-class L,” which gives clear- 


ance to “newsprint and newspa- 
per vehicles.” 

Drivers were told to refer ob- 
jecting patrolmen to “Sub-class 
L,” and if the finest still didn’t 
concur, get them to call their pre- 
cinct commanders. 


‘William E. Hutchinson, general| ‘Sun’ Promotes Meyer 


Phillip L. Meyer, director of 
the New York Sun classified de- 
partment, has been appointed to 
the newly created position of re- 
tail advertising manager. James 
J. Daly has been appointed assist- 
ant classified manager. 


To Seberhagen 


Bonney Forge & Tool Works, 


mands for a minimum scale of $250 | New York, has been named to di- | Allentown, Pa., has appointed Se- 


berhagen, Inc., Philadelphia, 
handle the advertising for 
forged fittings division. 
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In 1947, Puck carried more lines of adver- 
tising, more dollar volume, a greater diver- 
sity of accounts than ever before! Here is 
the roster of wide-awake advertisers who 


The Comic Weekly 


| Smashed all records 
_ with the Biggest Year in its History 


used Puck in 1947 to get the most from each 
advertising dollar. Ranging from motor cars 
to candy bars, each leaders in their own field, 
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“May! 
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COLGATE-PALMOLIVE-PEET CO. 
GENERAL FOODS CORPORATION 

' GENERAL MILLS, INC. 
A. C, GILBERT COMPANY 
GILLETTE SAFETY RAZOR CO. 


WALTER J. BLACK, INC. 
CHESEBROUGH MFG. CO., CON’D 
CORN PRODUCTS REFINING CO. 
CORNING GLASS WORKS 
CUDAHY PACKING COMPANY 


ADMIRAL CORPORATION 


AMERICAN HOME PRODUCTS 
(BOYLE MIDWAY INC. ) 
( WHITEHALL PHARMACAL CO. ) 


THE BORDEN COMPANY 
BOWMAN GUM INC. 

CAPITOL RECORDS, INC. 

WALT DISNEY PRODUCTIONS, INC. 
FORD MOTOR COMPANY 

SAMUEL GOLDWYN PRODUCTIONS 
GUM PRODUCTS, INC. 


MORE LINES OF 
ADVERTISING 


“hhe ‘Royal ‘Family of American ‘Business 


10 YEARS AND OVER 


ANDREW JERGENS COMPANY 
LAMONT CORLISS & COMPANY 
LEVER BROS, COMPANY 
LIONEL CORPORATION 
PROCTER & GAMBLE COMPANY 


5 TO 10 YEARS 


DOUBLEDAY & CO., INC. 
EVERSHARP, INC. 
GENERAL ELECTRIC CO. 
GEO. A. HORMEL & CO. 


INT. CELLUCOTTON PRODUCTS CoO. 


UNDER 5 YEARS 


HALL BROS. INC. 

NESTOR JOHNSON MFG. CO. 
WALTER H. JOHNSON CANDY CO. 
KELLOGG COMPANY 

KNOX GELATINE CO., INC. 
MINNESOTA MINING & MFG. CO. 
PHILIP MORRIS & CO., LTD. 
NATIONAL BISCUIT COMPANY 
NORWICH PHARMACAL CO. 
QUEEN ANNE CANDY CO. 
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together they make up: 
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THE QUAKER OATS COMPANY 
RALSTON PURINA COMPANY 
R. J. REYNOLDS TOBACCO CO. 
STANDARD BRANDS, INC. 

THE WANDER COMPANY 
WILSON CHEMICAL COMPANY 
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S. C. JOHNSON & SON, INC. 
LAMBERT PHARMACAL CO. Red 


THOS. LEEMING & CO., INC. with w 
PEPSI-COLA COMPANY when 
W. A. SHEAFFER PEN COMPANY get. 
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RADIO CORPORATION OF AMERICA ther 
R.K.O,. RADIO PICTURES, INC. How 
ARNOLD SCHWINN & CO. THE GREATEST sie 
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